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Growing Sponsors
By NAN STerMAN

Sponsors…As much as we want them, few garden 
communicators know how to get them. We dream of 
sponsor money to support our blogs, radio shows, 
websites, television shows, speaking tours and more.  
 While all that is possible, aligning with sponsors 
is more than a matter of convincing them you are 
wonderful, do great work and reach a big audience. 
If it were, you and I would already have enough 
sponsors to support us until the day we retire. 
 This issue came up recently in a conversation 
with Abana Jacobs, National Marketing Sponsorship 
& Promotions Specialist for Subaru of America. 
Jacobs spoke to garden communicators at the 
annual media evening at the Northwest Flower and 
Garden Show in Seattle, one of several garden 
events Subaru supports (see the entire list at www.
subaru.com/why-subaru/partnerships.html). After 
the evening’s formal program, Jacobs and I chatted 
about garden communicators and sponsorships.  
 I asked Jacobs what attracts a sponsor’s 
attention and how best to approach them. “The 
relationship has to be win-win,” she said, “with 

garden communicators offering a sizeable, targeted 
audience interested in the product or service that the 
potential sponsor provides.” 
 Before approaching a potential sponsor, Jacobs 
recommends learning about their products and 
services and the audiences they target. Explore their 
websites to research the company and the groups or 
organizations they already sponsor.
 Knowing your own audience is equally important. 
Jacobs recommends surveying your audience about 
the products and services they purchase now, and 
what they would consider purchasing. Then, connect 
the dots. 
 Jacobs related a story about a birding group 
that approached her for support. “We do a lot of 
research,” she says, “but bird watchers weren’t on 
our radar screen.” To convince her, a group member 
photographed the parking lot during one of their 
meetings. The photos showed a sea of Subarus. 
That sealed the deal.
 Matching your audience to a potential sponsor 
prepares you to identify how you can offer them 
value. “If you haven’t done that,” Jacobs says, “don’t 
even pick up the phone.”
 When you do call, Jacobs recommends opening 
the conversation with this question: “How can I help 
you meet your goals and objectives?” Ask about new 

products and listen with an ear to what would interest 
your audience.  Subaru, for example, just launched 

2015 GWA Annual Symposium
...First Call for Presentations
The GWA Symposium Pro-
gram Committee is accept-
ing presentation proposals 
for the 2015 Annual Sympo-
sium sept. 18-21 in Pasa-
dena, Calif. The committee 
wishes to present a program 
that represents the diversity 
of all members’ knowledge 
and skill levels, with the 
overall curriculum featuring 
leading-edge, professional 
content. We seek speakers who make relevant, well 
developed presentations. 
 For further information and to submit an online 
proposal, CLICK HERE.

submission deadline: Mon., dec. 1

http://www.subaru.com/why-subaru/partnerships.html
http://www.subaru.com/why-subaru/partnerships.html
http://www.gardenwriters.org/gwa.php?p=meetings/call_for_speakers.html
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its first hybrid. Since they tend to promote lifestyle 
over products, their hybrid promotion focuses on 
people who care about the environment (and we all 
know who those people are…).
 Jacobs reminds us that building your audience 
is key to attracting sponsors. Social media, she says, 
is a great way to develop an engaged audience 
of people who come back for more authentic 
conversation, more relevant information, more 
questions and more sharing. “Run your social media 
like a TV show,” Jacobs recommends, “with regular 
updates. It’s very efficient and cost effective, but it is 
time consuming.”  
 In the process, keep track of what attracts and 
interests your audience. Use that information to 
target potential sponsors. “The more you know about 
the audience,” Jacobs says, “the better you can use 
them to help you partner with a company…. If you 
have an audience that loves butterflies,” she says by 
way of an example, “go after a company that sells 
butterfly plants.”
 Targeting sponsors is also a matter of scale and 
location, what Jacobs refers to as “geo-targeting.” 
Subaru of America tends to sponsor big events like 
the Northwest Flower and Garden Show. Though the 
show is regional, it has a national reach. For those of 
us with local audiences, she suggests approaching 
local companies. Though your audience may be too 
small for Subaru of America, it might be perfect for 
your community’s Subaru dealership.
 Jacobs also likes to see third-party 
endorsements. “To me, there is nothing more 
powerful than someone else giving you kudos, even 
if it’s just everyday people. We love to hear what 
everyday people have to say.”
 The first time you contact a potential sponsor, 
Jacobs says, the most important thing is to listen, 
“I want people to ask me ‘How can I help you meet 
your goals and objectives?’” Ask about new products 
and services. Ask what audiences are being targeted 

for those products and services, and what promotions 
are planned. Use that information to formulate how 
your blog, website or program might fit in.
 Judy Lynes offers another perspective. 
Lynes is Public Relations Specialist for Phelps, a 
Los Angeles based integrated marketing and PR 
company. For 17 years, Lynes has represented 
Monrovia, one of the country’s top developers, 
growers and marketers of premier plants. Her 
company also represents Whole Foods Markets, 
Panera Bread and many other well-known regional 
and national brands (www.phelpsagency.com/
clients).
 In her work for Monrovia, Lynes often fields 
requests for cash sponsorships, plant donations 
and product placements. Like Jacobs, Lynes says 
it is important to prepare before reaching out, “I 
need a description of the event or whatever is to be 
sponsored, why we should be involved and what’s 
in it for my client. Talk to me about a partnership, 
not sponsorship, and show me how you will give my 
client extra exposure.”  
 So, for example, Lynes needs to know how her 
client will be promoted before an event, during an 
event and after an event. “It’s like a media buy,” she 
says, “so be specific about how you’ll do promotion, 
and what methods are planned.” If the plan includes 
social media, she wants to know how many eyeballs 
that represents.
 Be sure to approach potential sponsors well 
in advance, Lynes counsels, preferably in time to 
be included in their annual budgets. If you miss 
the budget planning cycle but a company is still 
interested, your request might be routed through a 
different approval process. That takes time as well. 
 Monrovia, like Subaru, is a national brand, 
so their focus is on national exposure and large 
regional events.  They aren’t interested in web or 
blog banners (Monrovia’s own website gets millions 
of unique visitors each year). In terms of product 
placement, Monrovia’s plants are seen on HGTV and 

in Sunset and Southern Living’s design houses. This 
season, they are providing plants to American Dream 
Builders, NBC television’s makeover show. 
 Exclusivity is also important, Lynes reminds 
us. Don’t partner with competing companies at the 
same time. And do think about the long term. When 
approached for plant donations to parks or school 
gardens, Lynes asks about the designer, the installer, 
the irrigation and the long-term maintenance. “When 
there is a plaque on site that says the plants are from 
Monrovia, but no one has taken care of them, they 
look bad and Monrovia looks bad.
 As you plan, Lynes says, “think beyond garden 
products for sponsorships…. Gardeners are 
homeowners and also tend to own dogs and cats, so 
consider a local or regional pet store…they want to 
reach the same people you want to reach.” You might 
even reach out to a restaurant and offer to blog about 
growing the produce used in the restaurant’s recipes. 
 Lynes encourages creative thinking when it 
comes to sponsor benefits. Offer the sponsor event 
tickets to share with their clients. Or, if your event 
involves volunteers, invite the sponsor’s employees 
to participate, wearing their company T-shirts and 
include them in your social media campaign.  
 Whether you are looking for national sponsors 
like Monrovia and Subaru of America, or smaller 
more regional sponsors, the same principles apply. 
Know the power and interests of your audience, 
research potential sponsors to find the best match, 
initiate a conversation with the sponsor about their 
goals and objectives, then propose a sponsorship 
that is a win-win for everyone.

nan sterman writes, speaks and teaches about 
gardening, both to home gardeners and to landscape 
professionals. She co-produces and hosts a public 
television program called “A Growing Passion.” 
Nan’s newspaper and magazine articles, as well as 
her television work, have won GWA Garden Media 
Awards. 

  

http://www.phelpsagency.com/clients
http://www.phelpsagency.com/clients
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President’s Message

With the Pittsburgh 
symposium only just behind 
us, I’m already looking 
forward to the upcoming GWA 
symposium in Pasadena. I 
just love Southern California, 
where the climate is so 
different from mine. And 
it’s where I learned a very 
important life lesson many, 

many years ago.
 That was in 1990, when I led my first garden tour 
to California. I’d never been to the state before and 
I was really impressed by the gardens: so beautiful 
and filled with plants I’d never seen before outside of 
books: palms, birds of paradise, two-story cactus and 
so much more. I so envied the lucky gardeners of 
California and all the fabulous plants that they were 
able to grow. 
 Included in the tour was a guided visit of the 
Huntington Botanical Gardens (which GWA members 
will be visiting during our 2015 symposium, by the 
way) and was I impressed. Such a stunning garden 
and so well-maintained: everything was impeccable. 
And the plants: each one was rarer and more exotic 
than the last. For a plant nut like myself, the Desert 
Garden alone was worth the entire trip to California.
 Then, the guide took us around a bend and 
proudly pointed to…a crabapple. She practically 
gushed over this small tree — a wispy looking thing, 
with a few dozen pink blooms — saying how excited 
everyone was to see it in bloom. This was the first 
time a crabapple, which normally needs cool winters 
to bloom, had ever bloomed in the garden and they 
were so thrilled.

 Well, I’m from the Northeast, where crabapples 
are a dime a dozen. They become big and full and 
are literally covered in thousands of blooms each 
spring, not just a few dozen. And I couldn’t help 
mentioning that to the guide. She looked at me wide-
eyed: “Don’t tell me you can grow lilacs too!” she 
exclaimed.
 It was my turn to be stunned. Crabapples, 
lilacs, they’re everywhere back home, and I scarcely 
noticed them, much less appreciated them. And 
here this woman was reminding me that they were 
stunning, just as much to be appreciated as the 
palms and birds of paradise I so desired but couldn’t 
have. 
 I learned that day to look at crabapples and lilacs 
— and yes, even goldenrod and dandelions — with 
a new eye. The guide was so right, they are just 
beautiful…if only you can open your eyes and see 
them. 
 I essentially came back from that tour a different 
person. That one incident taught me to no longer 
crave the plants I couldn’t grow, the yacht I’d never 
own and the private island that would never be mine. 
I discovered that I already had everything I could 
possibly want and so much more…and I learned that 
just from visiting a garden.
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Helping Us Grow

Executive Director’s Report

Robert C. LaGasse 
Executive Director

The following members have been credited with recruiting a new member in 2014. Each member who 
successfully recruits a new member receives a $15 credit toward this year’s dues, up to $85. Congratulations, 
and thank you to the following members for their help in making GWA grow.

One new Member
Scott Aker
Liz Ball
Kylee Baumle
Sharon Beasley
Jane Berger
Georgene Bramlage
Kate Copsey
Ken Druse
Sandy Feather
Len Giddix
Miriam Goldberger
Lynne Harrison

The final activity of the 
2014 symposium was 
to conduct a member 
evaluation of the programs 
and activities to help with 
planning for the next year’s 
events. We want to thank 
all the members who 
participated in this year’s 
evaluation. New this year 
was a special survey of 

members who could not join us for the Pittsburgh 
meeting. While there was no single answer as to why 
members could not be present, there were useful 
insights that will help plan for the GWA symposium in 
Pasadena in 2015. 
 Now that the 66th Annual Symposium is 
officially closed, planning for the 67th symposium 
has already begun. Mark your calendars for GWA 
Loves LA sept. 18-21, 2015, in Pasadena, Calif. 
The Program Committee has just released the Call 
for Presentations invitation on the GWA website. 
Program suggestions are due by dec. 1, 2014, 
and the preliminary program agenda should be 
ready for Board approval at their January meeting. 
Don’t wait until it is too late to get your program 
suggestions in the hands of the committee.
 The next program activity to launch (by the 
end of this year) is the 2015 GWA Garden Media 
Awards Program. We will announce the opening 
of the awards submission period in December with 
our second year of online awards entries. So, take 
time to review your published works for 2014 and be 
ready to enter as soon as the program launches.

Market & Needs Assessment Study
Since its inception in 1948, the GWA has never run 
a membership campaign. Member referrals have 
always provided a constant flow of new members 
every year. That system has worked well for 
decades. But our aging membership stirs concerns 

that, as the Baby Boomers enter retirement, it would 
be more prudent for GWA to seek a more aggressive 
member recruitment program to see us through the 
growing generational transition that associations face 
(and will continue to face in the near future).
 To assist in developing a new growth strategy for 
the coming years, the Board of Directors has directed 
the Education Committee to engage resources to 
conduct a market and needs assessment for the 
gardening communications profession. Our purpose 
is to identify how many potential new members exist, 
what they want in terms of services and benefits and 
how best to access this audience of potential new 
members. The StandPoint Group of Atlanta, Ga., has 
been retained to conduct the study which we expect 
to be completed by the end of November.
 The results of the market and needs assessment 
study will be turned over to our new task force groups 
on membership and strategic communications. By 
early next year, we hope to enter a new phase of 

GWA development for membership and program 
expansion. Watch for more news on this program in 
the December newsletter.
 In the meantime, GWA member referrals have 
always been a primary source of new members for 
the association and we encourage members to watch 
for new prospects that would build our ranks and the 
profession of garden communications. As a reminder, 
every new member recruit earns an existing member 
a $15 discount off their next year’s dues up to the full 
dues for one year. So, find a new member prospect, 
sign them up and collect your dues discount reward 
for 2015. Be sure your new recruit lists you as their 
sponsor on their new member application.
 Have a great fall gardening season.

Louise Hartwig
David Hobson
Kathy Huber
Jeanne Hugenbruch
Nancy Ross Hugo
Dawn Hummel
Samuel B. Jones, Jr.
Sara Katz
Nancy Knauss
Jeff Lowenfels
Sue Markgraf
Jim Martin
Pat Munts

Ann Murphy
Dee Nash
Doug Oster
Pam Pennick
Judith Rogers
Denise Schreiber
Jo Ellen Meyers Sharp
Lawrence Sherk
Debbie Teashon
Jessica Walliser
Pat Webster
Deb Wiley
Helen Yoest

Two new Members
Stephanie Cohen
Sally Cunningham
Phyllis Gricus
Kathy Jentz
Jessie Keith
Anna Leggatt
Susan Morrison
Pam Penick
Nancy Szerlag
Maria Zampini



page 5 quill & Trowel newsleTTer       no. 5      oCToBer 2014

diReCTORs

RegiOn i
Ellen Zachos (2016 N)
 Acme Plant Stuff
Sally Ferguson (2015 R)
 Ferguson Caras PR
Thomas J. Mickey (2016 R)   
 Freelance

RegiOn ii
Denise Schreiber (2017 N)
 Allegheny County Parks Dept. 
Kate J. Copsey (2016 R)
 Freelance
Louise Clarke (2015 R)
 Morris Arboretum

RegiOn iii
Linda Nitchman (2016 R)
 Freelance
Sue Markgraf (2016 R)
 GreenMark Public Relations
Maria Zampini (2015 R)
 UpShoot LLC

RegiOn iV
Linda Askey (2015 N)
 Freelance
Bob Polomski (2015 R)
 S.C. Extension Horticulturist
Ira Wallace (2016 R)
 Southern Exposure 
 Seed Exchange

OFFiCeRs

pResidenT  
Larry Hodgson 
 HortiCom, Inc.
ViCe pResidenT 
Kirk Brown 
 John Bartram Lives
TReasUReR 
Becky Heath 
 Brent & Becky’s Bulbs

RegiOn V
Bill Adams (2016 N)
 Freelance
Beth Clark (2015 R)
 Freelance
Kevin Gragg (2016 R)
 Oklahoma State University

RegiOn Vi
Nan Sterman (2017 N)
  Plant Soup, Inc.
Pat Munts (2016 R)
 Spokesman Review
Lydia Plunk (2015 R)
 Freelance

RegiOn Vii
Donna Balzer (2015 N)
 Donna Balzer Consulting, Inc.
Steven Biggs (2016 R)
 Freelance 
Ken Brown (2015 R)
 www.gardening-enjoyed.com

seCReTaRy  
Jo Ellen Meyers Sharp
 Write for You!
pasT pResidenT  
Debra Prinzing 
 Freelance

2014-15 GWA
BoARD of DiREctoRs

n = NATIONAL DIRECTOR  
R = REGIONAL DIRECTOR

tech today. . .

Summary Advice Across 
All Sectors of Tech
By DOuG GreeN

I thought I’d summarize some of my recent columns 
with this note before moving on to other subjects. I 
hope you find it useful.

Websites:  Have You 
Rethought Yours Lately?
This is the basic building block of your career and if 
you are still blogging instead of running a website, 
you’re asking for anonymity. You can’t make money 
with obscurity. I wrote about this a while ago in this 
series and lately I’ve seen others writing about the 
same thought. So, let me say it again, get the plugin 
“Blog in Blog” (or similar) and figure out how to use 
it to turn your Wordpress blog into a content site. Or, 
set up a series of pages and hard code links to all 
pages.  
 Unless you have an easy way for visitors to see 
all your content, the majority of your older content is 
never seen.

Images: Get on this Wagon
Use them. More is better. Get one of the Pinterest 
tag plugins (they exist for Wordpress as well as html 
sites) and use it to make it easier for your readers to 
pin your images. And, ensure you’re using keywords 
and great image description tags to maximize 
searches for your content.
 Another simple technique is to take an inspiring 
quote, paste it into an image, publish and send it 

out to the world. A few pins is all it will take to start 
generating traffic.

Search Engine Optimization. 
Once Again with Emphasis.
Boy, SEO is almost a dirty word for many of you. 
When I started, it took me four years to go from zero 
visitors to over one million individual visitors a month 
in the May “high gardening” season. A few years ago, 
I was hacked by some Polish porn sites (those young 
women were not gardening, I can tell you) my traffic 
did a credible imitation of a stone hitting a pond, and 
it has taken the last two years to clear my sites from 
Google’s bad books.  
 I’ve killed some sites, rebuilt almost every page 
to force feed the search engines, and this past 
August, I saw jumps in traffic again. But it all starts 
with good page descriptions and better content. If I 
can rise, sink like a stone and start rising again, you 
can do better. But, only if you use the basics. Got a 
Wordpress blog? Install “SEO by Yoast.” Use it.

Videos You Can’t Ignore
Videos fill two functions for me. The first is an income 
source in their own right. The second is to add value 
to my visitor experience when I post them onto my 
site. It’s worth taking some courses to figure out how 
video really works. I’ll repeat the best advice I got 
when I started. Get the best mic and camera you can 

Continued on page 6
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afford. All you need is simple editing software and 
YouTube tools such as annotations and titles to add 
value to the video.

Multi-Use Your Content
Something I’m just starting to do is to create multiple 
streams of info from the same content. I answer 
a question in text, make a graphic out of it for 
Pinterest, and make it into a video. One text article 
is repurposed into three info streams. I’m currently 
experimenting with adding eBooks as both web 
content and eBooks sold via Amazon.

Social Media You Can, 
and Should, Ignore
I’ve written before about how sites, such as 
Facebook, are highly overrated for driving traffic or 
sales relative to the time you have to spend on it. 
You’re going to start seeing a lot more of this kind 
of note from many of the pundits. When Facebook 
can, overnight, kill all your hard work developing a 
platform, it’s time to rethink where your platform is. 
And, if you think other social media sites are the 
answer, I’d suggest you think again. 

 The only people who should spend time 
using social media are those selling themselves 
as social media experts or those trying to use it 
as a sponsorship tool “because they have a large 
following.” The rest of us can, and should, safely 
ignore the vast majority of it. 
 Write more. Produce better content and more of 
it instead. As I write this, I’m at the one-month mark 
of social media abstinence and I’m more productive 
than ever.  
 Your website and mailing list, not your social 
media accounts, are the two most valuable assets 
you have as your author platform and are now 
almost a necessity for both traditional and electronic 
publishing.

My Education Is 
Lifelong. Is Yours?
There’s so much really great stuff online about how to 
write, how to publish and make a living. There’s also 
a ton of bafflegab (I’d use a rather more descriptive 
word, but this is a family publication). Your task is 
to read everything you can lay your hands on to 
evaluate which is which.  
 Hint: if somebody is writing a book on publishing 
— ask how many best sellers they’ve written. If 
somebody is a social media expert, ask how many 
fans they have and what conversion rates they’re 
getting. No hard numbers given? Then walk away.

Publishing Is in Transition
This is one of the most fascinating things I’ve ever 
lived through and I can hardly wait to see what 
happens next. The industry has changed, and if 
you are serious about making money as a writer, 
self-publishing is an opportunity you really have 
to explore. Let me simply say I make more money 
every year from self-publishing than I ever made in 
a good year from traditional publishers. I control the 

rights and there is no back list — my books just keep 
on selling. And every book I add to the pile simply 
adds to my income.
 In closing, as always, if you have questions 
about moving your online career forward, drop me a 
note and I’ll do my best to answer your question in a 
future column. Let me invite you to visit me at www.
douglas-green.com where I write about my online 
adventures. I explore the useful news, share the 
interesting stuff and what I’m learning in my online 
experiments.

doug green is a GWA Award of Merit winner for 
writing, is currently consolidating websites, writing 
eBooks, and focusing on new media as he semi-
retires to his garden.

Garden Tours to Be
Featured in December
Members who are leading 
or sponsoring a garden 
tour in 2015, will have the 
opportunity to announce 
these tours in the December 
2014 Quill & Trowel news-
letter. Let other GWA mem-
bers know what exciting 
plans are in store for them. 
Forward information and 
photos to Carol Ledbetter 
(editor@gardenwriters.org).

— Submission deadline: Nov. 15 —

Continued from page 5

Stay informed on all the latest 
in the Association. 

Join GWA on 
Facebook: Garden Writers Association

and
Twitter: @GardenWriters

http://www.douglas-green.com/
http://www.douglas-green.com/
mailto:editor@gardenwriters.org
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PAR Update

•  The “20-n-20 Celebration” campaign kicked off 
this year with a number of Plant a Row for the 
Hungry volunteer groups spreading the word 
to hundreds of local media outlets to help build 
community recognition of their efforts. If you are 
involved with a volunteer group that is planning a 
harvest event or you have other programs planned 
this year, please contact Carol Ledbetter (par@
gardenwriters.org) to “get the word out.”

•  We are collecting donation totals for 2014. If you 
have total produce donations that you want to 
report, please email par@gardenwriters.org as 
soon as possible. It would be great if we could top 
the two million pounds mark again this year.

•  Start planning for 2015. Help those in your 
community who are in need.

•  Write about Plant a Row.

Join Gro & Chat
Gro-Chat.com was created by The scotts 
Miracle-gro Company (SMG) as a free online 
resource for all those who have a personal or 
professional passion about community gardening. 
As such, you are encouraged to share community 
gardening related blog posts, articles, comments, 
photos and videos here. This site is an online 
resource for community gardeners to talk about 
soil, seeds, sustainability and all things gardening. 
Whether you’re a beginner seeking tips on how to 
get started or a veteran community gardener look-
ing to share your expertise and knowledge, you are 
welcome to join in with the discussions.

What happens once I join?
Once you join Gro & Chat, enjoy the opportunity to 
meet and network with other passionate gardeners! 
You can:

• Upload a profile photo
• Add a description, photos, blog posts and 

videos to your profile
• Peruse the site and find great gardening content
• Read and comment on blog posts
• View photos and videos from other members
• Contribute your own stories, photos and videos! 

Is the site free?
Gro & Chat is sponsored by SMG as part of 
its ongoing commitment to garden and green 
space development. Gro & Chat is an offshoot of 
GRO1000®, a community outreach initiative that 
ScottsMiracle-Gro launched in 2011. GRO1000 will 
result in the creation of more than 1,000 community 
gardens and green spaces by 2018, during the 
SMG’s 150th anniversary. 

The Westmoor Park Garden

westmoor park in west Hartford, Conn., has been a part of 
the plant a Row for the Hungry program since 1999. each 
year 2,500 - 3,000 pounds of produce are grown in just under 
1/2 acre. Volunteers and campers tend to the garden. The 
fresh produce goes to a local shelter in Hartford and the 
senior center in west Hartford. (a) plant a Row garden with 
their honey bee boxes. (B) summer nature Camp raised beds 
with kale, collards and eggplant!

a

B

mailto:par@gardenwriters.org
mailto:par@gardenwriters.org
mailto:par@gardenwriters.org
http://gro-chat.com
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The following Connect Meeting is scheduled 
for 2014. Information on other Connect and/or 

Regional Meetings will be posted online at 
www.gardenwriters.org and in future issues 

of the Quill & Trowel newsletter.

connect 
Meeting

Thursday, October 23
9:30 a.m. - 4:00 p.m.

during Landscape Ontario’s 
garden & Floral expo

North Bldg., Toronto Congress Centre
room Munro 10, Toronto, Ontario

agenda:
• Update & feedback on Canada Blooms
• Presentation by Rodger Tschanz, 
      Trial Garden Manager, Univ. of Guelph
• Visit the New Product Showcase.

Coffee, tea and light snacks will be served, courtesy 
of EXPO 2014. GWA members have complimentary 
access to EXPO 2014 and all free educational 
events. However, you must register (and pay) for 
ticketed events. Visit http://loexpo.com for show 
information.

Contact: RsVp (affirmatives only) by Oct. 14
     Ken Brown (kcbrown@sympatico.ca)
     (Region VII Meeting)

Region 7

Regional & connect Meeting Wrap-Up

Region 2

Memorable Barnes By Barnes Meeting

By KirK BrOWN

From coffee on the terrace, rambles through the 
fern collection and turns within the conservatory, 60 
GWA members, guests and staff enjoyed the lifestyle 
of Mrs. Laura Leggett Barnes. At the Barnes By 
Barnes Region II meeting sept. 26, educational 
presentations were given in the former living room 
of the family residence, tours walked through the 
Arboretum and following a parking lot Trunk Show, 
members traveled to the Parkway to see the 
Impressionist collection in the new Galleries.
 The educational program was opened by 
Kirk R. Brown, GWA Vice President, giving an 
update and announcements of meetings at MANTS, 
Cultivate’15 and a Spring Fling on the Ashley River 
in Charleston, S.C. nicole Juday, Horticultural 
Program Coordinator, talked of the family’s personal 
history in connection with the arboretum grounds 
while Dr. Jacob Thomas, Deputy Director for Living 
Collections, presented a scientific overview of the 
nature of the plantings, unique specimens and recent 
upgrades and expansions to the collections.
 Arboretum tours were led by staff members or 
groups were urged to tour on their own. Lunch was 
a sampling buffet to allow ample time for networking, 
card exchanging and additional touring. Everyone 
gathered in the parking lot to enjoy the traditional 

Region II Trunk Show and raffle. Nicole unveiled a 
trunkful of cupcakes to celebrate Kirk’s birthday. It 
was a dessert enjoyed by all.
 After a cross-town drive, the meeting continued 
at the new Barnes Museum on the Benjamin Franklin 
Parkway. Jan Rothschild, Senior Vice President 
for Communications, welcomed the group in the 
beautiful conference auditorium. Her introduction 
to the Galleries and the expansive collection could 
barely prepare the group for the amazing riches 
awaiting them in the new and recreated spaces. 
Eve Kootchick, associate at the Olin Partnership, 

nicole Juday (right center) leads an enthusiastic group 
of gwa members on a tour of the Barnes arboretum 
during the Region ii meeting.

Continued on page 9

http://loexpo.com
mailto:kcbrown@sympatico.ca
http://gardenwriters.org/gwa.php?p=meetings/region7_10_23.html
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sustainability

Does Your Garden Aesthetic 
Need a Makeover?

By DeBrA KNApKe

It’s been said that to know where we are going, we 
must first know where we began. The focus of this 
article is not the history of gardens, but rather a 
reflection upon where we started and where we are 
headed.  
 How do we define this construction we call 
a garden? In the book The Meaning of Gardens, 
editors Mark Francis and Randolph T. Hester identify 
gardens and created landscapes as “Places” based 
on one or more “Ideas” in which specific “Actions” 
occur. 
 In the beginning there was the Garden of Eden 
— the symbol of a “perfect, naturalistic place” where 
all organisms “lived in harmony.” From that point of 
reference, our historic and existing gardens alternate 
between naturalistic styles and highly ordered art 
forms. Ideas such as power and order, cultural 
and personal expression, and faith and healing 
guide their creation. But the underlying assumption 
is that, whatever they represent, gardens must 
be appropriately built and maintained, as well as 
aesthetically pleasing. They must conform to popular 
opinion or the current taste of what constitutes a 
good garden. 

Peer Pressure
The concept of a garden aesthetic must be viewed 
through the lens of time, place and culture. In Modern 
Landscape Architecture: A Critical Review, cultural 
geographer Peirce Lewis states that “Popular taste 
is not a trivial matter; it is a fundamental part of 
all cultures and a crucial means by which nations 
and cultures identify themselves and separate 
themselves from other nations and cultures.” A 
four-square herb garden is a whisper of the classic 
Persian garden, a concept that is beautifully realized 
in the Taj Mahal. And, while we may appreciate the 
grandeur and seeming perfection of an Italian High 
Renaissance garden, is it a style that we want to 
recreate in today’s world?  Our gardens, in this time, 
are different.
 Lewis adds that our tastes are based on “a 
deeply held and deeply rooted system of shared 
beliefs.” These shared societal beliefs guide us in 
many aspects of our lives, including what we deem 
to be an appropriate garden or landscape. According 
to Lewis, we experience these shared beliefs at two 
levels: Fundamental and ephemeral. Fundamental 

How our desire for increased sustainability affects 
our concepts of garden form and function

Continued on page 10

presented the concepts behind the landscape design 
and execution. 
 Several unexpected opportunities presented 
themselves as the museum tour began. The property 
manager led a small group to climb the fire tower 
stairs to the green roof. For a lucky few, the rooftop 
light box was opened to view. Our members were 
given special press privileges that allowed them to 
take photographs inside the galleries of the private 
collections.
 After such an extravagant day, the group 
adjourned to a Connect Meeting at the neighboring 
Kite and Key watering hole. Registrants unwound 
while sharing Facebook posts of the remarkable 
access given to us during this amazing day.

Regional / connect 
Meeting Wrap-Up
continued

The popular Trunk Show held in the parking lot of the Barnes 
never fails to have everyone sharing tools, treasures and 
plants in an offering not unlike the old German fable of “Stone 
Soup.” A raffle included many new introductions and useful 
garden products.
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beliefs are resistant to change while ephemeral 
beliefs are not. One of these fundamental beliefs is 
that nature can be controlled; we have been trying 
to control nature for centuries. An ephemeral belief 
might be called a fad or trend, such as the length of 
the hemline, the plant of the year… reality TV.  

A Moving Target
Consider the lawn. Most researchers trace the origin 
of the lawn to the High Medieval Period – the late 
11th century. A lawn or flowery meadow and grasses 
occupied the space between the “keep” or residence 
and the outer walls of castles. Skip to the early 1700s 
and the lawn has become one of the symbols of an 
ideal English Landscape. By the mid-1700s the lawn 
had migrated to the colonies, but maintenance was 
expensive and this garden feature was only to be 
found at the homes of wealthier residents.  
 Middle-class Americans embraced the lawn in 
the late 1800s when smaller, affordable lawn mowers 
became available and when people started moving to 
the suburbs. Our love affair with this monoculture has 
continued to grow stronger. In some communities 
a resident can be fined if the lawn does not meet 
standards set for the area surrounding a home. This 
is a fundamental garden aesthetic.
 Or is it? Given the problems we now face with 
decreasing water resources and increasing fertilizer 
and pesticide run-off, will the garden aesthetic of a 
mean, clean, green lawn change? Will a fundamental 
shift occur in our definition of the lawn and will we 
return to a more sustainable “flowery meadow”?

Continued from page 9 Recent Changes
Other aesthetic challenges arise regarding our ideas 
about appropriate gardens and garden plants -- and 
where they are placed. It is fine to have a vegetable 
garden, but until recently the prevailing view was 
that it should reside in the back yard, out of sight, in 
private space. The front yard is the public area and 
those gardens are to be manicured and pretty. This 
can be especially challenging for the homeowner 
who has a corner lot where there is no private space. 
Where do the vegetables and the compost pile go? 
We are now seeing more and more edible plants in 
what is considered the public part of the landscape. 
Bill Dawson, coordinator of the Growing to Green 
program at Franklin Conservatory and Botanical 
Garden in Columbus, Ohio, says that “People are 
showing off what they can grow. ‘Look, I’m growing 
my own food; stop by and I’ll show you how’ ”. 
 Some of these gardens have been contested 
by communities, especially if they are perceived to 
be unkempt, but this is a garden movement that is 
growing throughout the country. Dawson can see the 
difference. When he started the Growing to Green 
program in 2000, there were twelve gardens. Now 
fourteen years later, there are 270; almost all include 
an edible component. And most telling, few have 
lawns.

A Call for a New 
Garden Aesthetic
A good design relies on plants that will prosper where 
they are placed. Today, gardeners have come to 
expect a plant to have more than one function in 
the garden: Offer food to pollinators, fix nitrogen, be 
edible, attract beneficial insects, provide shade, and 

more. Many of today’s gardens are small. Containers 
used to be accents, but in some places, they are the 
garden. We demand more in less space, with low 
maintenance.  
 Another impending challenge is how global 
climate change will affect our gardens. Statistical 
models are being used in an effort to predict the 
change in plant and animal distributions as global 
weather patterns change. While these models are not 
perfect, they do paint a picture of vast environmental 
changes to come by the end of this century. Our 
gardens and our garden aesthetic will need to adjust.
 Our responsibility as garden communicators is 
to understand these challenges and to offer clear, 
uncomplicated options using the lessons that nature 
provides as our guide. I’m ready; are you?

debra Knapke is a teacher, lecturer, garden 
designer, photographer and gardener. She has been 
changing her garden in Columbus, OH to reflect her 
own evolving garden aesthetic. She is the co-author 
of five books and is a Heartland Gardener: www.
heartland-gardening.com.

Resources:

•  Francis, Mark and Randolph T. Hester, Jr.  The 
Meaning of Gardens.  Cambridge, MA: The 
MIT Press, 1990.

•  Lewis, Peirce.  “American Landscape Tastes.”  
Modern Landscape Architecture: a Critical 
Review. Ed. Marc Treib. Cambridge, MA: The 
MIT Press, (1993): 2-17.

http://www.heartland-gardening.com
http://www.heartland-gardening.com
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Photographer’s corner

Does a Painter Need Your Permission to 
Reproduce Your Photograph?

By DereK Fell

It is not generally known among artists or photo-
graphers that, according to the U.S. Copyright 
Act, a painter should seek permission from the 
photographer before using a photograph to create 
a work for sale. Over the years I have attended 
numerous arts and crafts fairs and discovered that 
my calendar photographs, particularly my images of 
Monet’s Garden, have been used by artists to paint 
images for sale. For a long time I had no idea that the 
artist should have asked my permission before doing 
so, because I was only too pleased to see a painting 
inspired by my photography. Recently, however, I 
received a request by email from talented British 
artist, Roger Harvey:
 “Having been a member of the British Institute of 
Professional Photography for many years, I served 
on the Marketing Committee and was asked to be a 
member of the photographic industry working party 
in 1986 and 1987 for the Copyright Designs and 
Patents Act 1988. I am, therefore very respectful 
of abiding totally by the copyright laws. Hence, I 
am seeking your permission to use your image 
as a reference. The painting will be a classical 
representation in my style of your photograph of 
Monet’s Bridge. You can see my style on my website 
www.rogerharveyart.co.uk on the oil paintings tab. 

The painting will be 24” x 24” on Arches oil paper 
over a wooden frame. I will, of course, give credit for 
the photographic reference.”
 Legitimately, I could have requested payment 
or a commission on the sale of the work, but I 
replied that Roger had my permission and was free 
to use the painting in any way he wished. Out of 
curiosity, I asked GWA copyright attorney John Strout 
whether the U.S. copyright law was the same. He 
replied that it was, saying that a painting made from 
a photograph is known as a derivative work and 
only the owner of the copyright in a work — such 
as a photograph — has the right to prepare, or to 
authorize someone else to create a new version of 
that work. In other words, the painter must obtain 
permission before creating a derivative work from 
your photograph.
 Even so, my own personal philosophy is that if 
the painter is an individual seeking to make a sale, 
then I’m happy for the painter to earn as much as he 
or she can from the derivative work. However, if it is 
a commercial use, such as a company wanting to 
use my photograph to create a logo, such as a lotus 
blossom or grouping of water lilies, then naturally I 
would want compensation.

derek Fell’s calendar, titled “Monet’s Garden,” is 
published by Brown Trout. It has been in continuous 

publication for 25 years. The 2015 edition is in stores 
now. Derek recently returned to Monet’s Garden to 
freshen up his file of calendar-quality images.

poppy field near giverny, photographed by derek Fell.

painting of poppy field near giverny, by Roger Harvey, 
inspired by derek’s photograph.

Although It Is Difficult to Ensure Compliance, the U.S. Copyright Law Protects 
Photographs from Being Copied by Artists Who Offer Their Work for Sale.

http://www.rogerharveyart.co.uk


page 12 quill & Trowel newsleTTer       no. 5      oCToBer 2014

Region 2

Region 1
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Continued on page 13

Kim eierman will film the experts on staff at the 
Lady Bird Johnson Wildflower Center in October. 
Stay tuned for the upcoming videos and podcasts on 
her website, www.ecobeneficial.com. In November, 
Kim will introduce a new three-part class for 
The Native Plant Center at Westchester Community 
College in Valhalla, N.Y.:  “Landscaping for Higher 
Ecosystem Function” – 10:00 a.m. to 12:00 p.m.: 
nov.1, 8, and 15.

—sally Ferguson

Kathy Jenkins invites members to discuss The 
Signature of All Things (by Elizabeth Gilbert) with the 
Washington Gardener magazine Garden Book Club. 
The meeting will be held at the La Madeleine, 8435 
Georgia Ave., Silver Spring, Md., Oct. 16, 
6:30 p.m. - 8:00 p.m. The book club meetings are 
FREE and open to anyone who would like to attend. 

RSVP to “WG Book Club” at WashingtonGardener@
rcn.com. Attendance is limited to 20 people. If you 
need to cancel, let Kathy know ASAP so we can give 
your spot to someone else.
 Judy glattstein has a couple of lectures 
coming up. Oct. 18 she will speak about “Little 
Bulbs for the Rock and Woodland Garden” to the 
Piedmont Chapter of the North American Rock 
Garden Society in Raleigh-Durham, N.C. nov. 15 
the topic is “Companion Plants for Rhododendrons” 
presented to the Tappan Zee Chapter of the 
American Rhododendron Society, in Park Ridge, N.J.
 Join the Scott Arboretum of Swarthmore College 
Oct. 24, 7:30 a.m. – 7:00 p.m., for an excursion 
to one of the world’s leading sculpture parks, Storm 
King Art Center. The Center is located one hour 
north of New York City, in the lower Hudson Valley. 
To register, visit www.scottarboretum.org or call 
610.328.8025.
 There will a rare opportunity to go behind the 
scenes at Jenkins Arboretum & Gardens, Oct. 
25, 3:00 p.m. - 5:00 p.m. The Director’s home, the 
Jenkins House, and his private gardens as well 
as the Browning House, home to horticulture staff, 
and their private gardens will be open to visitors. 
Call 610.647.8870 ext. 154 for reservations. (www.
jenkinsarboretum.org)
 dan Benarcik will address the International 
Maple Society National Conference Oct. 24, at 
the Morris Arboretum. Additionally, he will conduct 
a Garden Chair Building Workshop at the Adkins 
Arboretum in Ridgley, Md., nov. 1. He then 

starts a three-week lecture series at the Barnes 
Arboretum in Merion, Pa., entitled “Designing With 
Plant Ensembles.” The series will be conducted 
on Thursdays — nov. 6, 13, and 20. This is in 
conjunction with nicole Juday.
 Lesley parness announced that The 
Frelinghuysen Arboretum in Morristown, N.J., 
will host Dr. Douglas Tallamy and Mr. Rick Darke 
Oct. 26 for an afternoon of learning at “The Living 
Landscape: Designing for Beauty and Biodiversity 
in the Home Garden.” Lesley will teach a class this 
fall, too. “Grow Great Garlic” includes everything 
the home gardener needs to know to grow this 
delectable allium. Cloves of unusual garlic cultivars 
will be for sale and the class concludes with 
“practice” garlic planting in the Herb Garden. (Visit 
www.arboretumfriends.org to register for these 
classes.)
  sara stevenson invites everyone to visit 
Mt. Cuba Center nov. 1 for its Fall Finale and 
enjoy special programming to conclude a beautiful 
autumn season. (mtcubacenter.org)
 Bill Thomas at Chanticleer invites garden 
writers to enjoy the garden in the fall season 
when fewer visitors crowd in. The garden will be 
exceedingly colorful and open for your enjoyment 
through nov. 2, the 2014 closing day. Chanticleer 
opens apr. 1, 2015, for the new season.
 Join Mary Jasch dec. 3 on a Happy Holidays 
bus excursion to Winterthur and Longwood 

http://www.ecobeneficial.com/
http://ecobeneficial.com/
mailto:WashingtonGardener@rcn.com
mailto:WashingtonGardener@rcn.com
http://www.scottarboretum.org
http://www.jenkinsarboretum.org
http://www.jenkinsarboretum.org
http://www.arboretumfriends.org
http://www.mtcubacenter.org
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Continued from page 12

gardens. Winterthur: guided Yuletide tour of 
Mansion, lunch on your own in the cafeteria and 
shopping in three gift shops. Tour on your own 
at Longwood Gardens: bird-themed decorated 
Conservatory and all garden areas, organ 
accompanied sing-a-longs, café, shopping and 
outdoors among fountain displays and a half-million 
lights. Leave from Morristown, N.J., 8:30 a.m. to 9:00 
p.m. Cost: $77. Contact Mary at 973.570.0759 or 
mary@dig-itmag.com.

—Kate Copsey

Barry glick has multiple upcoming speaking 
engagements including: The Green Industry 
Expo Oct. 23 in Louisville, Ky. (http://www.
greatgardenspeakers.com/event/green-industry-
expo.html#anchor or http://pgms.org/2014-school-
schedule/); nov. 8 at the Indiana University of 
Pennsylvania and the Indiana Community Garden, 
Indiana, Pa. (http://www.greatgardenspeakers.com/
event/indiana-pa-community-garden.html#anchor 
or http://indianacg.blogspot.com/p/events-at.
html); and lastly this year, nov. 10 at The Finger 
Lakes Native Plant Society, Ithaca, N.Y. (http://

www.greatgardenspeakers.com/event/finger-lakes-
native-plant-society.html#anchor or http://flnps.org/
activities).
 Bobbie schwartz, FAPLD, will speak on 
“Nurturing Nature: Choosing Site Specific Plants 
for Sustainability” dec. 10 at the combined Ohio 
Turfgrass Foundation/OSU Green Industry Short 
Course at the Kalahari Resort in Sandusky, Ohio.

Upcoming events:

indiana
• nov. 16 at 2:00 p.m. — My Mother’s Garden: 
Eudora Welty’s Garden and Its Roots in the 
Progressive Era by Jane Roy Brown, author of One 
Writer’s Garden, in The Toby at the Indianapolis 
Museum of Art, sponsored by the IMA Horticultural 
Society. Free.

—Maria Zampini

Region 4

This is still prime garden time in the southeast, and 
members are taking full advantage.
 arlene Marturano announces Fall Nature 

Discovery Hikes Oct. 18 and nov. 15, 2:00 p.m. 
- 3:30 p.m. at the Carolina Children’s Garden on the 
Clemson Sandhill Extension campus, 900 Clemson 
Rd., Columbia, S.C. Also, she will conduct a 
workshop on attracting birds to gardens at the South 
Carolina Science Council meeting in Myrtle Beach 
Oct. 31.
 Brent Heath will entertain and educate the 
Brandon Woods Garden Club Oct. 21, the Beverly 
Hills Garden Club Oct. 28, and the Colonial 
Heritage Garden Club nov. 1 with presentations 
about “Fall Planting Techniques,” “Living Flower 
Arrangements,” and “Plant Identification” while 
touring Becky Heath’s eight-acre Teaching 
Garden. Brent will give two lectures Oct. 25 for the 
Annapolis Horticulture Society: “Let’s Have a Plant 
Orgy” and “Living Flower Arrangements,” which 
includes a “potting-up” workshop. These events will 
be held at St. Anne’s Parish Hall in Annapolis, Md. 
The public is invited. (For information, email bonnie@
pavlak.net)
 Kip McConnell will speak at the Southern 
Regional Master Gardener Conference that will 
be held Oct. 21-24 in Baton Rouge, La. (http://
www.southernregionmgconf2014.com/) Magnolia 
Plantation and Gardens in Charleston, S.C., will host 
a special Encore Azalea talk and tour nov. 1 at 
10:00 a.m. (http://www.magnoliaplantation.com/)
 Bob polomski will present “Share Your Tree 
Inventory With a Simple and Inexpensive Web-
Accessible Approach” Oct. 24 at the Trees SC 2014 

mailto:mary@dig-itmag.com
http://www.greatgardenspeakers.com/event/green-industry-expo.html#anchor
http://www.greatgardenspeakers.com/event/green-industry-expo.html#anchor
http://www.greatgardenspeakers.com/event/green-industry-expo.html#anchor
http://pgms.org/2014-school-schedule/
http://pgms.org/2014-school-schedule/
http://www.greatgardenspeakers.com/event/indiana-pa-community-garden.html#anchor
http://www.greatgardenspeakers.com/event/indiana-pa-community-garden.html#anchor
http://indianacg.blogspot.com/p/events-at.html
http://indianacg.blogspot.com/p/events-at.html
http://www.greatgardenspeakers.com/event/finger-lakes-native-plant-society.html#anchor
http://www.greatgardenspeakers.com/event/finger-lakes-native-plant-society.html#anchor
http://www.greatgardenspeakers.com/event/finger-lakes-native-plant-society.html#anchor
http://flnps.org/activities
http://flnps.org/activities
mailto:bonnie@pavlak.net
mailto:bonnie@pavlak.net
http://www.southernregionmgconf2014.com/
http://www.southernregionmgconf2014.com/
http://www.magnoliaplantation.com/
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Annual Conference in Folly Beach, S.C.
 nov. 18, Marie Mims Butler will present 
“I Have Elephants in MY Garden, so What’s YOUR 
Problem?” to the Durham Garden Forum at the 
Doris Duke Center, Duke Gardens, Durham, N.C., 
6:30 p.m. – 8:00 p.m. It’s free to Forum members 
and $10 for non-members. The following morning, 
nov. 19, 10:00 a.m. – 12:00 p.m., Marie will conduct 
a Tussie-Mussie Workshop with a modern twist at 
the Doris Duke Center. (Information/registration: 
919.668.2707 or gardenseducation@duke.edu).
 Teresa watkins will teach “Implementation 
of Florida-Friendly Concepts into Your Community” 
to homeowner associations at the Environmental 
Learning Center in Vero Beach. The 12-week course 
begins nov. 14 through February 2015 and 
includes a guided trip on a floating classroom to 
Pelican Island National Wildlife Refuge, a quick 
campus walk identifying native plants and highlighting 
how they can be used in a manicured landscape, 
and a classroom session. The environmental course 
is grant funded by the Indian River Community 
Foundation. 
 dr. allan armitage announced that 
Armitage’s Greatest Perennials & Annuals has now 
been downloaded over 5,000 times. He has added 
Great Garden Centers so IGCs throughout the United 
States and Canada can be listed on the app free of 
charge. Their contact information, website (Facebook 
page, etc.) can be accessed by anyone who has 
the app. To download the app, search “Armitage” on 

your iPhone, iPad and Androids. Dr. Armitage also 
reported that his second online class through the 
University of Georgia — “Perennials for the Shade” 
— is for anyone who wishes to learn more about 
shade loving perennials for North American gardens. 
Each course includes 20 appropriate genera, photos, 
hints for success and recommended cultivars. (Visit 
www.allanarmitage.net for class information.)
 To quickly communicate with fellow GWA 
members, go to Facebook.com and join Be Four! 
GWA region 4 Connect. I’ll see you there!

—Linda askey

Many of our Region V members weren’t able to 
attend the regional meeting at the start of the GWA 
Annual Symposium in Pittsburgh, but we had a great 
little session. Ideas for promoting GWA included 
making professional contacts at other horticulture/
landscape type shows — GWA membership may 
actually get you into these events or even free 
attendance at botanical gardens. One idea was to 
wear an armband/patch signifying “I’m a Garden 
Writer.”  Another idea was to have business card 
blanks with “Benefits of GWA membership” available 
at a card printer so that members could have their 

individual cards printed on the other side making it a 
double promotion. Then, be sure to carry some cards 
in a pocket on your “Garden Writer “armband. For a 
review of the Pittsburgh meeting and photos of fun-
loving garden writers and beautiful gardens check 
out Bill’s Blog (it will be in blog-history by the time you 
read this) at arborgate.com.   
 Upcoming lectures that are part of the East 
Texas Garden Lecture Series of the Texas A&M 
AgriLife Extension Service – Smith County: Oct. 25, 
greg grant will present “Forgotten & Underutilized 
Plants for East Texas” at 9:00 a.m. at the Tyler Rose 
Garden Center. Greg has introduced many superior 
plants to southern horticulture and is one of the most 
knowledgeable plantsmen in the region. He will 
discuss choice plants for the home landscape. nov. 
15 at 9:00 a.m. in the Tyler Rose Garden Center, 
Dr. David Creech will present “Japanese Maples 
& Adapted Trees For Every Landscape.” In addi-
tion, he’ll discuss a wide selection of other trees 
adapted to the East Texas region, many which 
are not frequently seen in our area. 
(http://easttexasgardening.tamu.edu/)
 Visit the Southwest Bromeliad Guild Show 
and Sale (Texas & Louisiana) Oct. 25-26 at the 
DoubleTree Hotel Houston Airport, 15747 JFK Blvd. 
Free. (http://bromeliadsocietyhouston.org)
 Enjoy the 42nd Annual Herb Fair nov. 1. The fair 
is presented by the Herb Society of America, South 
Texas Unit. Free admission 9:00 a.m. – 3:00 p.m., 
1475 West Gray, Multi Service Center, Houston, 
TX. Huge plant sale with herbal products, garden 
vendors and free programs on growing and cooking. 

mailto:gardenseducation@duke.edu
http://www.allanarmitage.net
http://www.arborgate.com
http://easttexasgardening.tamu.edu/
http://bromeliadsocietyhouston.org
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(www.herbsociety-stu.org)
 Join pam penick at the Lady Bird Johnson 
Wildflower Center in Austin dec. 7, 1:00 p.m. – 
3:00 p.m., for an author book-signing event for Lawn 
Gone! Low-Maintenance, Sustainable, Attractive 
Alternatives for Your Yard. Free admission to the Wild 
Ideas gift shop where the book signing will be held.
 Finally, Terry Lendecker with the Dallas 
Botanical Garden indicated an interest in hosting a 
Region V meeting in 2015. The 2015 GWA Annual 
Symposium will be held in Pasadena, Calif., sept. 
18-21, 2015. 

—Bill adams

The GWA loves l.A. 2015 Facebook page is up 
and running here. The local area committee invites 
you to friend us and follow along. 
 Mark Turner will present the following lec-
tures this fall: “50 Trees and Shrubs for Northwest 
Gardens” and “In Praise of Woody Diversity,” drawn 
from his new book, Trees and Shrubs of the Pacific 
Northwest. “Photography in the Garden Through the 
Seasons” is a new inspirational program. Mark will 
present “50 Trees” in Olympia, Wash., Oct. 13; in 
Eugene, Ore., Oct. 16; and Port  Townsend, Wash., 

nov. 11. He’ll present “Woody Diversity” in Medford, 
Ore., Oct. 14 and in Arcata, Calif., Oct. 15. He 
gives his “Photography in the Garden” program on 
Orcas Island nov. 18. (http://turnerphotographics.
com/2014/09/03/loads-of-lectures/)
 debra Lee Baldwin’s design-oriented, 
seven-lesson series for Craftsy, the largest online 
purveyor of classes for do-it-yourselfers, is scheduled 
for release in late October. Other GWAers who 
have done Craftsy videos include doug green, 
Rebecca sweet and Karen Chapman. 
 dan Heims will speak about new plants 
and breeding techniques at the Independent Plant 
Breeders Conference, Grand Rapids, Mich., nov. 1 
at 8:15 a.m. (http://www.hrt.msu.edu/IPBC-2014)
 sharon Lovejoy will celebrate the release 
of her debut middle grade novel Running Out of 
Night (Delacorte Press/Penguin Random House) at 
a book launch/fundraiser party nov. 9, 2:00 p.m. - 
4:00 p.m. at The Dallidet Adobe and Gardens, 1185 
Pacific St., San Luis Obispo, CA (805.543.0638). The 
event is free and open to the public. All net proceeds 
will be donated to The Dallidet, State Historical 
Landmark #720 to restore an arbor in the gardens. 
Sharon will give a brief talk and reading from her 
book followed by a book signing with refreshments.
 nicholas staddon will present two programs 
in the next couple of months. Both will be related to 
the Mediterranean plant mix. The first presentation 
will be given at a private residence in Bel Air. The 
second is nov. 13 for the Little Garden Club of 
Newport, Calif.

—Lydia plunk

Region 7

As you read this Region VII members will just be 
returning from a successful meeting in Victoria about 
digital story telling. Several members have interesting 
speaking engagements for the fall season.  
 Judith Rogers will give a presentation 
on shade gardening for the Painswick (Ontario) 
Horticultural Society Oct. 16.
 Ken Brown will present “Putting your Garden 
to Bed” to the Newmarket (Ontario) Horticultural 
Society Oct. 20. 
 Make plans to attend the Region VII Connect 
Meeting in Toronto Oct. 23. This meeting will be 
held in conjunction with Landscape Ontario’s Garden 
& Floral Expo. Information is included on page 8 
of this issue and at http://gardenwriters.org/gwa.
php?p=meetings/region7_10_23.html.
 Marnie wright will present a talk on “Ideas 
for Paths and Seating in the Garden” to the Bradford 
(Ontario) and District Garden Club Oct. 23.  
 steve Biggs will present “No Fuss Backyard 
Fruit,” to the Niagara-on-the-Lake (Ontario) 
Horticultural Society Oct. 28, and “Kids in the 
Garden” to the London-Fanshawe (Ontario) 
Horticultural Society nov. 20. 

—Ken Brown

http://www.herbsociety-stu.org/
https://www.facebook.com/groups/GWAlovesLA/
http://turnerphotographics.com/2014/09/03/loads-of-lectures/
http://turnerphotographics.com/2014/09/03/loads-of-lectures/
http://www.craftsy.com/
http://www.hrt.msu.edu/IPBC-2014
http://gardenwriters.org/gwa.php?p=meetings/region7_10_23.html
http://gardenwriters.org/gwa.php?p=meetings/region7_10_23.html
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The GWA Board of Directors 
has chosen Louise Clarke 
as the GWA Region II Re-
gional Director. She will be 
fulfilling the term vacated by 
denise schreiber who was 
elected as the GWA National 
Director from Region II.
 Louise is a degreed 
horticulturist and former clinical laboratory scientist. 
She is employed by the Morris Arboretum of the 
University of Pennsylvania in Philadelphia. 
 A GWA member since 2008, Louise writes for 
Seasons, the Arboretum’s newsletter, presents 
workshops, lectures and speaks regionally to 
professional and lay audiences. At Morris, she 
is responsible for tending the Arboretum’s green 
roofs where she uses her scientific training to 
conduct green roof culture adaptability studies. A 
self-proclaimed plant geek, Louise enjoys Halcyon, 
her home garden, when not immersed in public 
horticulture.

the insider scoop

andrew Messinger was presented a Certificate of 
Merit in June by the Westchester County Executive’s 
Office and an award from the Westchester Municipal 
Planning Association in recognition of his work 
as the chairman of the Town of Bedford Wetlands 
Commission. In May, Andrew became the N.Y. State 
Department of Environmental Conservation steward 
for the Lower Birch Creek section of the Shandaken 
Wild Forest in upstate Ulster County. In August, he 
became a Cornell/Cornell Cooperative Extension 
Master Naturalist after completing the necessary 
classroom hours, field work and volunteer work. 

daryl pulis is the new host of America’s Home 
Grown Veggie Show. (http://americaswebradio.
com/americas-home-grown-veggies/) Daryl 
welcomes GWA members that are passionate 
about vegetables, fruits or herbs  to contact her at 
DarylPulis@gmail.com.

Terry Lendecker reported that Fodor’s Travel just 
listed the Dallas Arboretum and Botanical Garden 
as one of America’s Best Pumpkin Festivals. The 
Autumn at the Arboretum festival boasts of more 
than 65,000 pumpkins, gourds and squash. 
(http://www.fodors.com/news/photos/americas-best-
pumpkin-festivals#!undefined)
 Salsbury-Schweyer, Inc, the sustainable landscape 

design firm of sabrena schweyer, is being 
honored with the “Summit of Sustainability Award.” 
This regional award recognizes businesses for best 
sustainability practices, specifically in water/waste/
energy management, innovation and awareness. 
Sustainability has been at the heart of Salsbury-
Schweyer, Inc’s mission for nearly 20 years; they also 
recognize that “well-designed landscapes are a portal 
into a sustainable world view, since they restore our 
oneness with the earth.”

After 15 years as an adjunct instructor, sue Trusty 
has been appointed Assistant Professor Educator 
in the Horticulture program at the University of 
Cincinnati. Her primary responsibilities include 
education and outreach.

The work of Atlanta landscape architect william T. 
smith, ASLA, is featured in the October 2014 issue 
of Veranda Magazine. The collaboration with clients 
Nancy and Jim Braithwaite showcases a series of 
spaces, each having its own distinct character. The 
land offers carefully managed forests, shade gardens 
with thousands of spring-blooming bulbs, and natural 
stone and wooden bridges. In striking contrast, 
other areas of the property have been designed 
with uncluttered geometry, particlarly the rectilinear 
fountain garden, with its trio of Francois-Xavier 
Lalanne sheep sculptures...offering a bit of whimsy 
and surprise to all who visit.

ellen Zachos is thrilled to announce that she is 
the new Foraging Expert for About.com. This is a 
new addition to the About.com group of sites and will 
include 12 articles per month.

At the request of the Monet 
Foundation, Giverny, France, 
derek Fell has produced 
a brochure titled “The Art of 
Monet’s Garden,” to be given 
to visitors to Monet’s Garden 
when they begin their tour. 
This includes his text and 
photography. The garden 
enjoys more than one million 
visitors between April and 
November when the garden 
is open. Monet declared that 
his garden was his one and 
only masterpiece, and so the 
brochure explains Monet’s 
color harmonies that are 
featured in the garden, and 
also the shimmering sensation he produced by salting 
the garden with airy white flowers.

http://americaswebradio.com/americas-home-grown-veggies/
http://americaswebradio.com/americas-home-grown-veggies/
mailto:DarylPulis@gmail.com
http://www.fodors.com/news/photos/americas-best-pumpkin-festivals#!undefined
http://www.fodors.com/news/photos/americas-best-pumpkin-festivals#!undefined
http://www.about.com
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Star Roses and Plants Unveils New Display Garden
In September, Star® Roses and Plants hosted a gathering at 
its West Grove, Pa., headquarters to unveil both a new display 
garden, designed by Michael Bowell and Simple of Create-
A-Scene, and a commissioned steel, copper and bronze 
sculpture, titled “Macromergence,” created by Pennsylvania 
artists Greg and Tiana Leavitt. The sculpture is a depiction 
of how new plants are bred and created. The garden is a 
testament to top-performing, favorite plants, both new and 
old. Guests included renowned rosarians and breeders, Alain 
Meilland and will Radler. Contact: Kyle McKean (800.458-
6559 or kmckean@starrosesandplants.com)

New Products from WORX 
The new WORX® AeroCart™ 
is a multi-purpose cart that 
can be used for dozens of 
moving projects around the 
house, yard or workplace. 
AeroCart’s dual-position 
wheels handle the work 
of eight carts including a 

wheelbarrow, hand truck/dolly, extended dolly, bag 
holder, cylinder holder, rock mover, plant mover and 
trailer dolly.
 The new WORX® 
TRIVAC® 3-in-1 Compact 
Blower/Mulcher/Vac has 
gained a six-speed, electronic 
variable-speed, throttle control 
that adjusts the machine’s air 
flow from 75 to 210 mph. The 
biggest advantage of electronic 
speed control is using different speeds when blowing 
the top of mulch or in corners. Homeowners are in 
full command when using this handy yard appliance. 
(www.worx.com)

AlliED nEWs

BioSafe Disease Control Now 
Labeled For Hydroponics
The BioSafe Disease 
Control Ready to Spray 
concentrate is now labeled 
and EPA registered for use 
in hydroponic systems. Use 
BioSafe Disease Control in 
hydroponic and aquaponic 
systems to prevent algae 
and plant root rot diseases 
caused by water-borne 
and water-transmitted 
plant pathogens. The 
container itself is designed 
to be connected directly to 
a garden hose. To maintain 
a balanced system be sure to check pH each 
time BioSafe Disease Control is added and buffer 
immediately to reach a pH that is ideal for plants and 
fish. Apply BioSafe Disease Control liquid every time 
fresh nutrient solution or make up water is added to 
the systems. (www.biosafe.net)

Corona Cares Awards Grants to 
ACTRees NeighborWoods 
To celebrate the special 10th Anniversary of 
National NeighborWoods® Month, Corona awarded 
10 tree-planting tool sets — wheelbarrows, 
shovels and pruners — to qualifying ACTrees 
member organizations. From the pool of qualifying 
organizations, nine winners were chosen by lottery. 
Volunteer with these organizations and other 
ACTrees members at www.NeighborWoodsMonth.
org. See the winners and details about this great 
event in the Corona online Pressroom.

National Garden Bureau’s 
Growing for Futures
The National 
Garden Bureau 
is fundraising to 
build a therapeutic 
garden for young adults with autism. The Julie + 
Michael Tracy Family Foundation/Urban Autism 
Solutions (JMTF) and their Growing Solutions Farm 
was created to offer vocational learning opportunities 
these adults need to build happy, well-adjusted and 
productive lives. Created by parents of a young adult 
with autism, The Growing Solutions Farm, located 
in Chicago’s Illinois Medical District, is a 1.5-acre 
urban garden oasis where young adults with autism 
work together with teachers, volunteers and agency 
staff to develop soft skills and resumes, which will 
lead to future success in the workplace. To date, the 
campaign has raised more than $11,500 in donations 
The entire program can meet its vision when a total 
of $50,000 is raised. To learn how you can help, 
visit https://www.indiegogo.com/projects/national-
garden-bureau-s-growing-for-futures-2.

http://www.starrosesandplants.com/
mailto:kmckean@starrosesandplants.com
http://www.worx.com
http://www.biosafe.net
http://t.hsms07.com/e1t/c/*Mv7DmyhSPRMW79Qbb21Kddz-0/*W2dP8W23N5vW7W4YfJV-4cG2lF0/5/f18dQhb0S8338XJ9l8W8g2_C52qwv27MJN7hpK6ZFJMf5sfKXD6prW39DrYN6bFp8JW2JZF3G97cMbXN6PYWZmYgSn9W8yGMCS1nrCGwW96zRPS6bT6L3W8RRjRD5CkvplW6vYDb47v70tSW4RYSfg2WJrnyW6lByk_8FJ9YfW94q7cq6VKJl2W1hC_8g5lpCVqW89MhkW2x4hWKW2Md7Q21MK6yFW4GTXRL6xlmr2W4P6sN17tgzJxW8sb4yb1TWRkFW7bBljn6jkJLSN3pdkRZCBmxZW6_6BRc4yjH8CW8bLc0V4bWt-cW4GYF8-7JlhpsW5-dKC-6pX3vGW5r3zL63qY36qW4MY10H3hZGvWW4p7yDT2zQtmwW3GC77z1r6LDlW8qZKzk5wdfhLW4RqwJq19rc8kW7prBkx4KSSVDW6lPsfw2_yBTVW87PDFc6qNp4lW95dV3X88m5TjW4F8w7J1sYgD20
http://t.hsms07.com/e1t/c/*Mv7DmyhSPRMW79Qbb21Kddz-0/*W2dP8W23N5vW7W4YfJV-4cG2lF0/5/f18dQhb0S8338XJ9l8W8g2_C52qwv27MJN7hpK6ZFJMf5sfKXD6prW39DrYN6bFp8JW2JZF3G97cMbXN6PYWZmYgSn9W8yGMCS1nrCGwW96zRPS6bT6L3W8RRjRD5CkvplW6vYDb47v70tSW4RYSfg2WJrnyW6lByk_8FJ9YfW94q7cq6VKJl2W1hC_8g5lpCVqW89MhkW2x4hWKW2Md7Q21MK6yFW4GTXRL6xlmr2W4P6sN17tgzJxW8sb4yb1TWRkFW7bBljn6jkJLSN3pdkRZCBmxZW6_6BRc4yjH8CW8bLc0V4bWt-cW4GYF8-7JlhpsW5-dKC-6pX3vGW5r3zL63qY36qW4MY10H3hZGvWW4p7yDT2zQtmwW3GC77z1r6LDlW8qZKzk5wdfhLW4RqwJq19rc8kW7prBkx4KSSVDW6lPsfw2_yBTVW87PDFc6qNp4lW95dV3X88m5TjW4F8w7J1sYgD20
http://t.hsms07.com/e1t/c/*Mv7DmyhSPRMW79Qbb21Kddz-0/*W46Y3Cv4NzbdgW27f-_D2XQyHQ0/5/f18dQhb0S8338XJ9l8W8g2_C52qwv27MJN7hpK6ZFJMf5sfKXD6prW39DrYN6bFp8JW2JZF3G97cMbXN6PYWZmYgSn9W8yGMCS1nrCGwW96zRPS6bT6L3W8RRjRD5CkvplW6vYDb47v70tSW4RYSfg2WJrnyW6lByk_8FJg7QW94q7cq6VKJl2W1hC_8g5lppFZW5rNjXq2LdSrdW2ddy8W1v8f4xW12Q_Ld7F8yRwW5_z9Ll3nYwrtW6sxyJS4b0p7nN501ZwNjQ7WWW5QR8vK4n7TVSW8Ws9xB5qmkDXW68k0xb4RnX1yW2FPpRs7qHPQ6N5Kn7D1n20LzW6k5p7v3qY34dW55lNGN4yxGqFN45Ly2MkwRPgW8b6b_44knzxxW2KB7Xk1MhRqSW1G648t2J1gdFW5bN28m8hvnW3W4kHR6m4vRZSqW4Qz_0r119hFVW3pSYqy74NtwVN5DTgbDS142y102
http://t.hsms07.com/e1t/c/*Mv7DmyhSPRMW79Qbb21Kddz-0/*W3J1_8B7DDqvnW3BRySN5zHyPG0/5/f18dQhb0S8398YXN5qW8g2_C52qwv27MJN7hpK6ZFJMf5hRCXD6prW39Dr-f95S90fW50CGtL25_pMtW51fZCJ6PZlVVW1mycgD7dChrhW6PVJWy625bx1W6Gj8TS6bVy-5N25hvjFHZ5KNW5D8zFF5m3ZGGW96dt4S4r1QvYVl02rl8gjY6LW8WBKbV56sy_8W2NhXK34zLZQJW5lHb1p7wTBD1W3164d-3rmKRmW1WzSJc491jg0W3m_JNQ59qL-hW6Vlldm832r2-W758QFv4cvpRkN1DqpRhnD8SdW585grY5MPCNxW1xZj1V77nWnnW2PhCT04c-MN7W7LnR7t2sS8kmN4lBZ6Fnpt28W6BXj_P8Ph58-W59Bv7s7m8QJzW2WcC9w7vQ-QCW1DnvNd7SQvdFVT6MS48j1V_qW24n2rl85Mf3rW5Qf-8M5Tt0CvW4XTd3S3bdZkvW6tdtr91n-Sqdf52Hg5w02
https://www.indiegogo.com/projects/national-garden-bureau-s-growing-for-futures-2
https://www.indiegogo.com/projects/national-garden-bureau-s-growing-for-futures-2
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GWA Association Outreach Task Force Update

By MAriA ZAMpiNi

There is an alphabet soup out there of trade 
associations. But the GWA Association Outreach 
Task Force (AOTF) is navigating through the 
letters, strategically reaching out and partnering 
with like-minded organizations that we can benefit 
from establishing relationships with for both GWA 
members and the organization as a whole. You can 
reach the Outreach Taskforce on the GWA website 
under the Members Only tab: http://gardenwriters.
org/gwa.php?p=member/outreach.html. This past 
year we are proud to report we accomplished the 
following:

A Professional First Impression
•  With assistance from Jo ellen Meyers sharp, 

we created a tri-fold brochure to promote the GWA 
 to industry professionals. The brochure is available 
 to every GWA member and would make a great 

sales tool for you and/or your business! The 
brochure can be downloaded off the GWA website: 
http://gardenwriters.org/gwa.php?p=member/
outreach.html

•  Trade show banners were also created by Jo 
Ellen, which now enables GWA to exhibit at 
targeted trade shows. They have the same 
feel and look as the brochure for a consistent, 
professional appearance. Kirk Brown is 
developing protocol for members to request, utilize 
and promote GWA across the country at events in 
their area.

Takin’ it to the Streets
We partnered with AmericanHort (http://www.
americanhort.org/) at Cultivate’14, held July 12-15 
in Columbus, Ohio, the largest green industry trade 

show in North America with over 10,000 attendees 
from around the world. Here are highlights of the 
activities coordinated by AOTF:

• Led a panel discussion during the educational 
portion of Cultivate’14, titled Social Media & Digital 
Roundtable Exchange

• Set-up and manned the first ever GWA booth
• Held a booth drawing with prizes, courtesy of 

Corona Tools
•	 Full access registration granted for GWA members 

to the trade show and educational events – a 
value of approximately $350 per person with over 
40 members taking advantage of this opportunity

• Complimentary lunch and attendance at the 
AmericanHort Press Luncheon – 55 people in 
attendance, approximately 35 of them were GWA 
members

• Hosted a GWA Connect Meeting – approximately 
20 GWA members in attendance

• GWA members extended an open invitation to 
the OSU Chadwick Arboretum trial garden event 
sponsored by Blooms of Bressingham

• Delegates attended the annual reception for the 
Horticultural Research Institute (HRI)

• The total ROI for GWA at AmericanHort totaled 
over $12,000!

The committee has already begun work on 
Cultivate’15! Plan now to attend July 11-14, 
2015, in Columbus, Ohio (http://cultivate15.org/)! 
Details will be announced as they become available.
 Additionally, Kirk Brown attended the Coalition 
of American Plant Societies (CAPS), a working 
group of plant societies for herbs, roses, orchids, 
chrysanthemums, iris, daffodils, rhododendron, 
conifers, dahlia, camellia and violets. CAPS will be 
meeting at the Herb Society of America headquarters 

in Kirtland, Ohio, next June and currently, Kirk, 
Maria Zampini and Jo ellen Meyers sharp 
will be attending on behalf of the GWA.
 Other groups we have and/or are currently 
working to establish and further relationships 
include the Association of Professional Landscape 
Designers (APLD), the Perennial Plant Association 
(PPA), the American Society of Landscape Architects 
(ASLA) and the Nursery and Landscape Association 
Executives (NLAE). 
 Last winter, Kirk Brown spearheaded an ad-
hoc GWA event at the Mid-Atlantic Nursery Trade 
Show (MANTS) in Baltimore, Md. (http://www.mants.
com/). He also attended the winter reception for the 
Horticultural Research Institute.  
 In January, we will have an organized media 
event including a press reception, proven winners 
lunch and Connect Meeting during MANTS in 
Baltimore, Md. At the same time, we are in line to 
have a booth on the trade show floor. Look for details 

Continued on page 19

Trade show booth at Cultivate’14.

http://gardenwriters.org/gwa.php?p=member/outreach.html
http://gardenwriters.org/gwa.php?p=member/outreach.html
http://gardenwriters.org/gwa.php?p=member/outreach.html
http://gardenwriters.org/gwa.php?p=member/outreach.html
http://www.americanhort.org/
http://www.americanhort.org/
http://cultivate15.org/
http://www.mants.com/
http://www.mants.com/
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in the December Q&T, but mark your calendar now 
for Jan. 14-16, 2015. 
 We also manned a booth at the GWA Annual 
Symposium held in Pittsburgh in August as well as 
hosted a Nights of the Round Tables to further share 
what we are doing with members.

Continued from page 18

Social Media Expansion
Task force member daniel gasteiger generated 
an Internet presence for GWA by creating a blog for 
the Pittsburgh symposium that is accessible from the 
GWA website or at http://www.gardenwritersgroup.
org. There are additional plans for social media 

expansion that will be presented to the GWA Board of 
Directors in January.

We Need You!  
Consider donating your time to the AOTF or any 
GWA committee that is making a difference for all 
garden writers. Thank you for your support! 

Scholarships are available for all ju-
niors and seniors majoring in horti-
culture, plant science or journalism in 
the Spring term 2015 with an inter-
est in garden writing and/or garden 
photography.

Share this information with stu-
dents in your area. Visit http://www.gardenwriters.org/gwa.
php?p=gwafoundation/student_scholarships.html to download the 
application and guidelines.

Recipients will be announced by December 19, 2014.

Application 
Deadline: 

December 1, 2014

/http://www.gardenwriters.org/gwa.php?p=meetings/sessions_13.html

 For	2014	Symposium	Registrants:	Audio	files	of	presentations	
are free to full meeting registrants using a special coupon code. 
(if you have lost your coupon code announcement, contact info@
gardenwriters.org	for	a	new	code	that	will	be	forwarded	upon	verifi-
cation of your symposium registration.
 Non-registrants to the 2014 symposium may purchase audio 
recordings of each presentation for just $5.00/recording. 

http://gardenwriters.org/gwa.php?p=meetings/sessions_14.html

Symposium Recordings Available

http://www.gardenwritersgroup.org/
http://www.gardenwritersgroup.org/
http://www.gardenwriters.org/gwa.php?p=gwafoundation/student_scholarships.html
http://www.gardenwriters.org/gwa.php?p=gwafoundation/student_scholarships.html
http://www.gardenwriters.org/gwa.php?p=meetings/sessions_12.html
http://gardenwriters.org/gwa.php?p=meetings/sessions_14.html
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Hot off the Press

shawna 
Coronado, illinois 
getting started 
garden guide: 
grow the Best 
Flowers, shrubs, 
Trees, Vines & 
groundcovers, 
Cool Springs Press, 
240 pages, paperback, 
$24.99. Available 
now. This book is the 
ultimate, fully illustrated 
guide to plant selection 

and gardening in the Prairie State. In Illinois Getting 
Started Garden Guide, Shawna showcases more 
than 150 plant species destined for success 
throughout all of Ilinois — from flowers and shrubs 
to trees and vines. Each entry features full-color 
photography, plant-name pronunciation, helpful icons 
denoting sun/shade requirements and plant qualities, 
instructions for how to bring the plant from transplant 
to maturity, and even recommendations for what you 
should plant nearby.

shawna 
Coronado, indiana 
getting started 
garden guide: 
grow the Best 
Flowers, shrubs, 
Trees, Vines & 
groundcovers, 
Cool Springs Press, 
240 pages, paperback, 
$24.99. Available now. 
Master the Indiana 

gardening climate with this photographic guide 
to more than 150 state-specific plants. Shawna 
presents foolproof planting advice for more than 150 
species, handpicked for their ability to flourish in the 
Hoosier State. Organized alphabetically by plant type 
and common name, this book’s format makes it as 
simple to come upon plants you’ve never heard of as 
it is to look up your old favorites.

nancy Ross Hugo, 
windowsill art: 
Creating one-of-
a-kind natural 
arrangements 
to celebrate the 
seasons, St. Lynn’s 
Press, 192 pages, 
hardcover, $18.95. 
Available now. Almost 
everyone does it: puts 
a little something on the 
window ledge to watch 
it ripen, root or just sit 

there looking pretty. But that simple space can also 
be a showcase for artistic adventures. In Windowsill 
Art, Nancy opens our eyes to the unexpected beauty 
at our feet: leaves, seedpods, flowers, vegetables 
and twigs. In her richly photographed book, Nancy 
explains how to find and display these small delights, 
why some containers work better than others, and 
how to combine materials in ways that enhance 
creative possibilities.

Judith phillips and Mary irish, arizona 
& new Mexico getting started garden 
guide: grow the Best Flowers, shrubs, 
Trees, Vines & groundcovers, Cool Springs 

Press, 240 pages, 
paperback, $24.99. 
Available now. Arizona 
& New Mexico Getting 
Started Garden Guide 
features region-specific 
advice on planting, 
growing and caring for 
more than 150 of the 
best-performing and 
more desirable plants 
across Arizona and New 
Mexico. This plant-by-
plant guide includes 

useful information for the novice and the experienced 
gardener alike, paying special attention to low-water-
use species that enjoy the specific climates of these 
two states.

george weigel, 
pennsylvania 
getting started 
garden guide: 
grow the Best 
Flowers, shrubs, 
Trees, Vines & 
groundcovers, 
Cool Springs Press, 
240 pages, $24.99. In 
Pennsylvania Getting 
Started Garden Guide, 
George teaches you 
how to plant and care 

for more than 150 of different species of natural 
Pennsylvanian agriculture. Elegantly photographed, 
full-color pages impart Weigel’s decades of 
experience gardening in this state. The flowers, 
shrubs, vines, trees and groundcovers within — 
organized alphabetically by type and common name 
— are each showcased with a reference image, a 
name pronunciation guide and details information. 
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   Welcome to the following new members who joined the association in August 2014 and September 2014

nEW MEMBERs

Lori Chips
Oliver Nurseries
127 Newtown Ave.
Norwalk, CT 06851
(O) 203.259.5609
(H) 203.847.7324
highsummer@optonline.net

Julia dingle
Julia Dingle - The Garden 
Company
1195 Bear Creek Ct.
Rochester, MI 48306
(O) 248.388.8581
(H) 248.388.8581
Juliadingle@comcast.net

Melody Foote
Fayetteville CVB
245 Person St.
Fayetteville, NC 28301
(O) 910.483.5311
mfoote@visitfayettevillenc.com

erica glasener 
1128 Dan Johnson Rd. NE
Atlanta, GA 30307
(O) 404.895.5888
ericalg@mindspring.com

Jacqueline gorski
2200 Warren Ave.
Irwin, PA 15642
 (H) 724.863.3727
jackie.gorski@gmail.com

Lisa Lipsey
Hahn Horticulture Garden at 
Virginia Tech
4256 Piney Woods Rd.
Christiansburg, VA 24073
(O) 540.231.6961
(H) 540.392.7382
llipsey@vt.edu

susan Marquesen
54 Woodhaven Dr.
Pittsburgh, PA 15228
(O) 412.388.1129
(H) 412.388.1129
susan.marquesen@gmail.com

ann McClellan
4740 Connecticut Ave. NW, 
#417
Washington, DC 20008
(O) 202.244.5471
(H) 202.244.5471
aimcclellan@starpower.net

Rekha Morris
American Begonia Society
318 Woodland Cir.
Pendleton, SC 29670
(H) 864.646.3584
shivavana@gmail.com

Kimberly Muirhead
142 Walnut Strand Rd.
Imperial, PA 15126
(O) cell: 412.952.6281

(H) 724.6951697
kfmuirhead@verizon.net

John Munday
27170 Lakewood Dr. NW
Isanti, MN 55040
(O) 612.801.0274
(H) 763.444.8780
mustpatent@aol.com

dawn pettinelli
UConn Home & Garden 
Education Center
Ratcliffe Hicks Rm. 4
1380 Storrs Rd. U-4115
Storrs, CT 06269
(O) 860.486.4274
dawn.pettinelli@uconn.edu

Michael podlesny
Mike the Gardener 
Enterprises, LLC
8 Brook Dr.
Burlington, NJ 08016
(O) 609.346.7743
(H) 609.346.7743
mike@
averagepersongardening.com

Janet Riley
6152 Malvey Ct.
Fort Worth, TX 76116
(O) 817.732.7837
(H) 817.732.7837
txjar@sbcglobal.net

Linda Russo
7 Cora Slocomb Dr.
Spanish Fort, AL 36527
(O) 251.621.6967
(H) 251.621.6967
russolw@gmail.com

yvonne savio
Univ. of Calif. Cooperative 
Extension 
Los Angeles County
P.O. Box 411682
Los Angeles, CA 90041
(O) 626.586.1981
(H) 626.799.3925
yvonnesavio@earthlink.net

elissa steeves
706 York Dr.
Blacksburg, VA 24060
(O) 540.230.7018
esteeves2000@yahoo.com

Lee Torrans
LAT Texas Gardening
Main St.
Dallas, TX 75202
(O) 214.500.5410
(H) 214.500.5410 
ltorrans@gmail.com

Julie Treat
Univ. of Arkansas Div. 
   of Ag Coop
2301 South University Ave.

Little Rock, AR 72204
(O) 501.671.2231
jtreat@uaex.edu

Richard wielgorecki
2017 S. Brink Ave.
Sarasota, FL 34239
(O) 941.362.0600
(H) 941.362.0600
wielgo@hotmail.com

debra wittrup
4807 Dakota Dr.
West Des Moines, IA 50265
(O) 515.633.7555
(H) 515.221.3430
Debra.wittrup@yahoo.com

Mark wolfe
The Prudent Garden
4541 Lindsey Dr.
Powder Springs, GA 30127
(O) 404.395.0870
(H) 404.395.0870
markjwolfe@me.com

allied Member:

powerful plants
— Al Benner
303 Upper Woods Rd.
Honesdale PA 18431
(O) 484.213.5345
info@powerfulplants.net

mailto:markjwolfe@me.com
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Dates & Events

OctOber 17
Annual Perennial Plant Conference, Scott Arboretum 
of Swarthmore College, 8:00 a.m. – 5:00 p.m., 
Swarthmore, Pa. This conference is co-sponsored 
by Chanticleer, Longwood Gardens, the Hardy 
Plant Society/Mid-Atlantic Group, the Pennsylvania 
Horticultural Society, and the Scott Arboretum of 
Swarthmore College. To receive a brochure, contact 
Longwood Gardens (610.388.5238 or visit www.
perennialplantconference.org).

OctOber 22-23
Landscape Ontario’s Garden and Floral Expo, North 
Building, Toronto Congress Centre, Toronto, Ontario, 
Canada (www.loexpo.ca) 

OctOber 23-24
The Green Industry & Equipment Expo, Kentucky 
Expo Center, Louisville, Ky. (http://gie-expo.com/
gieexpo/)

NOvember 5-7
FloraHolland Trade Fair, Aalsmeer, Netherlands
(www.floraholland.com/)

NOvember 13-14
The Green Industry Show & Conference, Edmonton 
EXPO Centre at Northlands, Edmonton, Alberta, 
Canada (http://greenindustryshow.com)

JaNuary 6-8, 2015
Landscape Ontario’s Congress Conference 
and Trade Show, South Building, Toronto 

Congress Centre, Toronto, Ontario, Canada 
(www.locongress.com)

JaNuary 7-9, 2015
CENTS Show brought to you by the Ohio Nursery 
& Landscape Association (ONLA), Greater 
Columbus Convention Center, Columbus, Ohio 
(www.centsmarketplace.com)

JaNuary 14-16, 2015
Mid-Atlantic Nursery Trade Show (MANTS®), 
Baltimore Convention Center, Baltimore, Md. 
(www.mants.com)

JaNuary 21-23, 2015
Tropical Plant Industry Exhibition from FNGLA, 
Broward County Convention Center, Ft. Lauderdale, 
FL (www.fngla.org/TPIE/)

JaNuary 21-22, 2015
Garden Center Symposium/Midwest Perennial 
Conference, County Springs Hotel & Conference 
Center, Waukesha, Wis. 
(www.gardencentersymposium.com)

JaNuary 27-28, 2015
NJ Plants — Professional Landscaping & Nursery 
Trade Show, New Jersey Convention Center, Edison, 
NJ (www.njplantshow.com)

February 4-6, 2015
New England GROWS!, Boston Convention & 
Exhibition Center, Boston, Mass. (http://www.
newenglandgrows.org/exhibitor/exh2015.php)

February 6-15, 2015
The Great Big Home + Garden Show, 
I-X Center, Cleveland, Ohio (http://www.
greatbighomeandgarden.com/GBHG/EventsHome.
aspx)

February 11-15, 2015
Northwest Flower & Garden Show, Washing-
ton State Convention Center, Seattle, Wash. 
(www.gardenshow.com)

march 5-8, 2015
Nashville Lawn & Garden Show, Tennessee 
State Fairgrounds, Nashville, Tenn. 
(http://www.nashvillelawnandgardenshow.com/)

march 13-22, 2015
Canada Blooms, Direct Energy Centre, 
Exhibition Place, Toronto, ON, Canada 
(www.canadablooms.com)

march 14-22, 2015
Chicago Flower & Garden Show, Navy Pier, 
Chicago, Ill. Theme: “Do Green. Do Good.” 
(www.chicagoflower.com)

march 18-22, 2015
San Francisco Flower & Garden Show, San Mateo 
Event Center, San Mateo, Calif. Theme: “Going Wild” 
(http://blog.sfgardenshow.com/)
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