
Native Seeds/SEARCH* (NS/S) is honored to 
welcome the 2012 Garden Writers Association 
Symposium attendees to Tucson! Gardening is an 
ancient art dating back thousands of years. What 
better way to engage with this age-old practice than 
by growing and preserving the seeds of the past?
 Our mission took root in the early 1980s 
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Publicize 
Your Work 
at the GWA 
Symposium
The 64th GWA Annual 
Symposium is the perfect 
place to showcase your recently published works. 
Authors are invited to participate in the GWA Book 
Fair to be held during the New Product Exhibition 
Oct. 12-13 at the Westin La Paloma, Tucson, 
Ariz.
 Each participating author who registers is 
entitled to one-half of a 3’ x 6’ table space to display 
his/her work. The registration fee is only $25 to 
cover the table setup. The book fair will be open 
during all exhibit hours. Space is limited, so book 
fair participants will be accepted on a first-come, 
first-served basis. 
 Click here to reserve your space. 

NS/S Welcomes GWA to Tucson

*SEARCH is an acronym that stands for Southwestern 
Endangered Aridland Resource Clearing House.

The native seeds/seARCH Conservation Center, site of 
the seed bank and demonstration gardens.
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Make your plans to attend the GWA Annual symposium 
inTucson, Ariz., Oct. 12-15, 2012. To view the 

program schedule and to register visit:
http://www.gardenwriters.org/gwa.php?p=meetings/program.html

when Native Americans on the Tohono O’odham 
reservation near Tucson wished to grow traditional 
crops they remembered from their childhood, but 
could not locate seeds. NS/S members hunted for 
old varieties; cleaned, stored and shared the seed. 
Once this was begun, the word spread. Requests 
poured in. The search grew broader and the seed 
bank expanded.

Over the centuries, Southwestern Native 
American farmers had produced a great variety 
of food crops and regional Southwestern cultivars 
despite, or perhaps due to, the marginal growing 
conditions. When the Native Americans were moved 
onto reservations and encouraged to use non-
traditional crop growing methods, use of regional 
cultivars declined until they were almost extinct. 
This is no longer the case. After several decades of 

http://www.gardenwriters.org/gwa.php?p=meetings/book_registration.html
http://www.gardenwriters.org/gwa.php?p=meetings/program.html
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diligent effort, the number of cultivars in the NS/S 
seed bank has grown and now NS/S is stewarding 
nearly 2,000 crop varieties, some grown for millennia 
by traditional Southwestern farmers. Today, these 
priceless seeds are preserved in a state-of-the-art 
seed bank and distributed to farmers and gardeners 
around the world.
 Featuring rare and delicious heirlooms like 
the Yoeme Purple String Bean and Hopi Red Dye 
Amaranth, the NS/S collection is brimming with 

students learn seed selection methods during a seed 
school class.
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The use of social media and YouTube for gardening 
information is on the rise according to the June 
national consumer survey by the Garden Writers 
Association Foundation. Social media use grew by 5 
percentage points over 2011, while YouTube use as a 
gardening information vehicle grew by 3 percentage 
points. (See Figure 1)
 Shifts in survey participant demographics could 
explain some of the increase as respondents 
in the 18-24 year old category also increased 
from 7 percent to 18 percent in one year. But, a 
closer look at the data shows the highest users of 
YouTube were the 25-44 year old group at 56.7% 
and the 45-64 year old group at 28.8%. The 
youngest group (18-24) accounted for only 11.8% 
of the YouTube usage for gardening information. 
 Facebook and other social media use for 
gardening grew by over 5% driven by the 25-44 
year old group (53.8%), 45-64 year olds (26%) 
and a remarkable 11.9% of 65+ gardeners, with 
the 18-24 year olds coming last at 8.4%.
 The bad news on the electronic front was for 
plant company websites as a source of gardening 
information — that slid 9 percentage points in the 
survey — falling from 17% in 2011 to 8% in 2012. 
The greatest concentrations of plant company 
website users remains in the southern region 
(39%) with the least number of users (13%) in the 
northeast.
 The 2012 June Gardening Trends Research 
Report is the second of four national consumer 
attitude surveys on gardening to be conducted 
this year by the GWAF. The data was collected 
between June 1-10 by TechnoMetrica Market 

Continued from page 1

Continued on page 3

genetic diversity found nowhere else. Visitors will get 
to explore hundreds of extraordinary seed varieties 
in a behind-the-scenes look into one of the world’s 
foremost regional seed conservation organizations.
 With the local and organic food movements 
on the rise, people everywhere are being drawn 
back to the garden. But when it comes to gardening 
sustainably, one vital element is often overlooked: 
the seeds. Through its nationally acclaimed Seed 
School program, NS/S is encouraging a return 
to the lost art of seed saving to replenish crop 
diversity and strengthen local food systems. GWA 
symposium attendees will experience a taste of this 
groundbreaking course during their visit in October.
 With its exceptional seed bank and an inspiring 
educational program committed to seed saving, 
Native Seeds/SEARCH is dedicated to making the 
world a more abundant, diverse and delicious place.

Intelligence, the leading polling organization rated 
most accurate in the past two U.S. national elections. 
Other information from the survey includes:

Plans for the Lawn (see Figure 2)
Plans for weed control, insect control, over-•	
seeding with new seed, and re-sodding all had a 

Summer Trends Report 
Identifies Gardening Shifts
Are younger households bringing social media to gardening?

Figure 1: More consumers are turning to social media 
sites and YouTube for gardening information. (Base: Those 
Who seek information Online: 2012 = 584; 2011 = 557)

Online Resources
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drop off of at least 4 percentage points.
The biggest decline was for plans to over-seed •	
with new seed, dropping 13 points.

Plans for the Property (see Figure 3)
Plans to plant more perennials, annuals, herbs •	
and foundation plants remained steady or only 
slightly lower.
Plans for new vegetable gardens declined from •	
48% in 2010 and 43% in 2011 to 38% in 2012.

Gardening Purchases
Of those who have a lawn or garden, •	
approximately 1 in 3 households plan on making a 
purchase of soil mix, and/or manure, compost, or 
peat moss. 
Mulch is a planned purchase by 4 out of 10 •	
households for 2012.
Plans to purchase fertilizer continue to rise over •	
the years, now at 47% from 44% last year.  Among 
all gardeners, 30% plan to buy organic fertilizer 
and 17% plan to buy chemical fertilizer.  

Environmental Concerns
Households indicating they are very or somewhat •	
concerned about the environmental impact of 
products they purchase declined from 68% last 
summer to 62% this summer.
Households expressing neither concern nor non-•	
concern rose 3 points to 18% while those not very 
concerned rose 1 point to 10% and households 
not concerned at all about the environmental 
impact of products remained constant at 4%.

The 2012 June Gardening Trends Research Report 
covers consumer expectations and attitudes for 
activities and purchases planned for June through 
August. The survey statistically represents the 
attitudes of over 100 million households with an 
accuracy of 95% (+/- 3.5% percentage points). 
 GWA Members can obtain a free copy of the 
complete 27-page survey report by visiting the 
members only archives of the GWA website.  

Continued from page 2

Figure 2: plans for weed control, insect control, over-seeding with new seed, and re-sodding all 
had a drop-off of at least 4%, upwards to 13%, for lawn owners. plans to do nothing are trending 
higher. (Base = Those Who Have a Lawn or Garden: 2012 = 584; 2011 = 557; 2010 = 601; 2008 = 
741; 2007 = 808)

Figure 3: Although plans to do nothing continue to increase, nearly four in ten consumers plan 
on adding a vegetable garden and more perennials. (Base = Those Who Have a Lawn or Gar-
den: 2012 = 584; 2011 = 557; 2010 = 610; 2008 = 741; 2007 = 808)

Plans for the Property

Plans for the Lawn
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With a great sense of 
accomplishment, I want to share 
some news about the future of 
our organization. Earlier this 
summer, GWA’s voting board 
and Executives Consultants 
Inc. (ECI), our headquarters, 
successfully renegotiated a 
three-year management contract 
for the 2013-2015 period. 

 The process was led by a Task Force of several 
GWA board members who worked with Julie Benezet 
of Growth Management Consulting and Sean Griffee, 
a contracts attorney. As you may recall, Julie led our 
2011 Long Range Planning Session, which gave her 
particular insights into GWA’s goals for the next three 
years. We brought Sean into the process to assist 
with all pertinent language and terminology inherent 
in any legal agreement.
 Together, these two professional advisors 
helped all parties modernize and expand an 
agreement that had not significantly changed 
since 1991. At the same time, we were able to 
advocated for the interests of GWA and its members 
during negotiations with ECI and its legal team. 
Engaging outside professional advice for contract 
negotiations is unprecedented in the history of our 
organization and, in doing so, I believe we have built 
a new foundation for the future success of GWA’s 
operations.
 Ably led by Robert LaGasse, ECI will continue 
to operate in accordance with the high standards 
of service that GWA has received in the past. 
The updated agreement uses contemporary legal 
language appropriate for the 21st century and 
codifies, by contract, several practices instituted by 
less formal Board policies such as:

Competitive bid procedures for service providers •	
for significant contracts. 
Updated expense approval procedures.•	

Continued on page 3
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Presidents Message
Executive management designation. GWA •	
and ECI agree that a majority of the executive 
management services will be performed 
personally by Robert C. LaGasse or under his 
direct supervision. His continued participation was 
determined to be critical to the management of 
GWA moving forward. 

 We were exceedingly well represented in these 
negotiations by Julie and Sean. I am particularly 
grateful for the thoughtful input of Becky Heath, 
Linda Askey and Kirk Brown, who joined me 
on the Contract Task Force. I am indebted to the 
Executive Committee and GWA’s voting board for the 
diligence and commitment they brought to the review 
and negotiation process. And finally, I want to extend 
my appreciation and admiration for Bob LaGasse, 
who graciously participated in the time-consuming 
process. Together, we have created a new era for 
GWA and how it will be managed. We are fiscally 
sound and intend on continuing on this positive 
trajectory, demonstrating fiduciary accountability and 
using  a well-structured framework for GWA’s annual 
monitoring and review. 
 As with any business contract, for proprietary 
and competitive reasons, the contract terms will not 
be publicly disclosed (think about how a book author 
or publisher would feel about publicly circulating their 
contracts and you’ll understand why). If you have any 
specific questions, I encourage you to contact any 
Executive Committee member and each of us will 
do our best to address them. In the spirit of being as 
transparent as possible, GWA will produce an annual 
financial report and make it available in the members’ 
area on GWA’s website immediately following Board 
review and approval at the October Board meeting in 
Tucson.
 Here’s to the next chapter of GWA!
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diReCTORs

ReGiOn i
Ellen Zachos (2013 N)
 Freelance
C.L. Fornari (2013 R)
 The Garden Lady
Sabine Stezenbach (2012 R)   
 Freelance

ReGiOn ii

Steve Maurer (2014 N)
 Nemours Museum & Gardens 
Dan Benarcik (2012 R)
 Chanticleer Foundation
Denise Schreiber (2013 R)
 Allegheny County Parks Dept.

ReGiOn iii
Jo Ellen Meyers Sharp (2013 N)
 Write for You!
Christine Kelleher (2012 R)
 Aris Horticultural Services
Maria Zampini (2013 R)
 Lake County New Plants

ReGiOn iV
Linda Askey (2012 N)
 Freelance
Carol Brouwer (2012 R)
 Freelance
Barbara Wise (2013 R)
 Southern Land Company

OFFiCeRs

pResidenT  

Debra Prinzing 
 Freelance
ViCe pResidenT 

Larry Hodgson 
 HortiCom, Inc.
TReAsUReR 

Kirk Brown 
 Joanne Kostecky Garden Design

ReGiOn V

Melinda Myers (2013 N)
 Freelance
Linda Nitchman (2012 R)
 Freelance
Amy McDowell (2013 R)
 Freelance

ReGiOn Vi

Nan Sterman (2014 N)
  Plant Soup, Inc.
Ginger Aarons-Garrison (2013 R)
 Time Travel Tours
Pat Munts (2012 R)
 Spokesman Review

ReGiOn Vii

Veronica Sliva (2012 N)
 Sliva Communications
Ken Brown (2013 R)
 www.gardening-enjoyed.com
Kathy Wood (2012 R)
 Beyond the Garden Gate

seCReTARY  

Becky Heath 
 Brent & Becky’s Bulbs
pAsT pResidenT  

Janel Leatherman
 Zinnia Productions

2011-12 GWA
BoArd of directors

Continued on page 6

n = NATIONAL DIRECTOR  

R = REGIONAL DIRECTOR

Topic Identification Tips
By DouG GrEEN

I’m going to give you one small instantly useful tip for 
picking your garden topic. “Don’t write what you want 
to write. Write what people are going to read where 
you see that there’s a hole in the market.” I learned 
this lesson from my first agent who taught me how to 
research “Books in Print” to discover the competition 
to any book idea. Then she told me to analyze each 
of these competitive books and find a hole in which 
to fit my book. After that, it was a matter of honing the 
book for the marketplace until it was fine edged and 
right to the point.
 We no longer use “Books in Print,” instead 
resorting to Amazon to see what’s in our garden 
niche. The ranking of each book is a good indicator 
of how many books are selling in that niche and who 
has the highest number of sales. And yes, you’re 
going to have to either buy competing eBooks or 
find a hard copy at a library to analyze the book, 
comparing and contrasting it with your project. 
Discover what previous authors have missed and 
how you can focus your book for subsequent sales 
and marketing.
 Another way to begin is to go to your blog or 
website stats to evaluate which topics are your 
all-time high traffic generators and produce the 
most comments. That gives you a basic subject 
area to research on Amazon because that’s what 
your existing readers have appreciated the most. 
Remember, another blah-blah book about (insert 
your own topic) just isn’t going to sell that well.
 Note that writing an eBook means you can make 
it as long or as short as you like. The objective is to 
create information of real value without having to add 
a lot of fillers to justify the publishing costs. If it takes 
10,000 words or 75,000 to get the subject covered, it 
can be priced according to the value you’re bringing.

Your Base Software 
Will Only Go So Far
Most of us use a basic word processor for writing, 
both for electronic and dead-tree work, but I have 
switched over to a program called Scrivener for my 
books as it combines research notes, writing and 
organizing all in one program specifically designed 
for writers. Scrivener also exports to a variety of 
formats but, like most word processing programs, 
doesn’t perform consistently when producing 
enhanced eBook formats.
 As I write this, I have been bashing my head 
against an ePub software wall for too many hours. 
After spending an hour with a third level tech support 
person who couldn’t figure out the problem with 
Apple’s Pages software that was dropping images, 
he confessed it wasn’t the best solution in the world 
for creating ePub formatting for image-laden eBooks. 
I now upload doc files to Amazon and Smashwords 
but skipped ePub for iBooks, moving directly to 
enhanced eBooks using their free iBooks Author. 
Adobe’s InDesign is another software option for both 
ePub and enhanced ePub work.

Formatting Issues Causing 
Hair Loss in Authors
The easiest way to learn basic formatting is to go 
to Smashwords.com, download their free author 
guidelines and use those. The resulting doc file can 
be uploaded to Amazon and to Smashwords.
 Images “must be inline” (not floating) and not 
text-wrapped for both Smashwords or Amazon. Each 
word processor is different, so you’re going to have 
to understand how your software handles images 

http://Smashwords.com/
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because floating images may get your eBook 
rejected in eBook stores.
 Also, because many retailers have file size limits, 
it is a good idea to set your image files around 100K 
with a consistent width of 400-500 pixels. Amazon’s 
cover-image guidelines call for 600x800 pixels, but 
with a minimum width of 600, the height has been 
able to scale a bit longer without problems.

Cover Creation: The 
Bold and Beautiful
This is something you have to think seriously 
about. The data I’m reading and some of my own 
trials suggest the cover is extremely important for 
sales. Given readers can’t flip through pages to 
evaluate the book, you’re left with the cover, the 
reviews and the description as sales content. My 
experience is that text has to be larger in eBook 
covers than in print books but I’m running on a limited 
amount of testing at this time. I can tell you the cover 
is very important but the nice thing about ePublishing 
is that you can always change titles and experiment.
 My best tip here is to spend time at your local 
bookstore and browse Amazon to get a sense of 
what the leading books are doing because it only 
makes sense to learn from them.

Bottom Lines
The bottom line then is that you have to upload to 
Amazon yourself; no other aggregator does this for 
you. After Amazon, you’re either going to (1) allow 
Smashwords to do it; or (2) format your own eBooks; 
or (3) some combination of Smashwords and your 
own formatting. 
 The simplest and easiest method to test the 
eBook market is to use Smashwords (they take 
10%) for formatting and uploading to the remaining 
retailers while you focus on promotion and producing 
your next eBook. One properly formatted .doc 
manuscript will enable you to upload to Smashwords 

and Amazon and you’re now set to market. 
 If you decide to create ePub (Adobe InDesign) 
or enhanced ePubs (iBook Author), then you’ll gain 
more control of both the layouts and save yourself 
10%, but it comes with a learning curve or expense. 
Until sales at iBooks made it worthwhile to learn my 
own coding, Smashwords was a no-hassle solution. 
I note eBook formatting is a moving target at the 
moment as both Amazon and Apple are developing 
enhanced eBook software. 
 Those are the basic options and tips that will 

Continued from page 5

Cottage Industry With Holiday 
Flair Aids Cash Flow for Writers
By NEiL MorAN

As gardeners we have many talents to draw on 
to supplement our writing cash flow. Some folks 
work in greenhouses while others may do a little 
landscaping. One fall, while teaching horticulture 
to adult learners, I learned a craft that I eventually 
turned into a cottage industry of sorts, which, 
incidentally, led to a couple of how-to articles where I 
received fair compensation.
 That fall I learned to make holiday wreaths 
and centerpieces. I passed on what I learned to 
some eager students in my class. About a year 
later I started making these holiday decorations and 
offering them to employees at the school where my 
wife works as a librarian.
 This is a sideline business that can be done 
in a heated garage, basement or greenhouse — 
anywhere where you don’t mind making a bit of a 
mess. I use my 10 ft. x 15 ft. greenhouse for this 
purpose. I’ve got a small heater and an overhead 
heat lamp to keep off the chill in the greenhouse, 

a chill that comes early to my home in northern 
Michigan. I start this project in early November 
and continue right up until about a week before 
Christmas.

neil Moran shown with one of his holiday pieces.

Continued on page 7

save you a great deal of time and effort in creating 
your own eBooks business. My best .02 is to keep it 
as simple as you can to start, get a good cover and 
experiment with marketing.

Doug Green, a GWA Award of Excellence for Writing 
winner and 25-year nursery veteran, writes for his own 
websites, now one of the largest on the Net, delivering 
a variety of content. Doug’s aim is to be independently 
wealthy as a garden writer and help beginning 
gardeners.
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 Find a suitable place to work and then start 
gathering the materials needed for this project. To 
start with, you will need some assorted evergreens. 
For the wreaths, I’ve found that a mixture of white 
pine, balsam, white spruce and cedar work quite well. 
This variety will give your wreaths a custom look not 
found with the typical all-balsam wreaths sold in the 
stores.
 From experience I’ve found balsam works best 
for the centerpieces because the needles don’t 
drop as readily when brought into a warm house. I 
acquire some of the evergreen material I need for 
the wreaths and centerpieces from my own property 
by some selective pruning of trees and shrubs; 
other boughs I get from a friend’s hunting property. 
Another option is to purchase bundles of boughs 
from evergreen suppliers or get a permit to harvest 
material from state or national forests.
 Most of my centerpieces are sold no sooner 
than the end of the first week of December, to ensure 
they’re still fresh on Christmas day. The wreaths, 
since they’re going to be outdoors anyway, can be 
sold a little earlier in the season, and in fact, people 
seem to want them by late November or early 
December.
 Items needed for the wreaths include wire or 
straw wreath rings, floral wire, colorful bows, imitation 
berries and any other accessories you think will give 
them a custom look. For the centerpieces, you’ll need 

wet foam oasis, candles, colorful imitation berries, 
floral bowls and pine and/or spruce cones. Glue 
and a glue gun are needed for both the wreaths and 
centerpieces. These materials can be acquired from 
craft stores and via the Internet.
 Like one marketer told me, you can have 
the best product in the world, but it doesn’t mean 
anything if the word doesn’t get out that you have it. 
As writers, especially book authors, we should be 
well aware of this reality.
 Because my wife works for the schools, I started 
putting up flyers in each of the schools in the area. At 
one school, I offered a free centerpiece to a teacher 
who agreed to help me sell a few. The other way to 
market these types of items is through craft fairs. 
There are probably a half dozen such fairs in our 
area and I’ve found that few offer what I have. While 
I’m sitting at my table at these craft shows, selling my 
product outright or taking orders, I can also display 
my books for sale, which generates some income as 
well. 
 Another venue for selling my holiday décor is 
the local farmer’s market. The folks that frequent the 
market are ones who generally lean toward buying 
locally produced food or locally made crafts. Again, 
I can offer my books as well. This worked quite well 
this past year when I set up a couple of times just 
before Christmas.
 As for price, I can offer these custom holiday 

Continued from page 6

*Click here to 
reserve your space.

fares a little cheaper than some of the businesses in 
the area because I have lower overhead. I also offer 
home delivery, but in most cases I get orders for a 
dozen or so wreaths or centerpieces from a school 
and deliver all of them there at once. Other places 
that I’ve approached are businesses with large staff, 
such as our local hospital and university.
 This is one of those things that won’t make you 
rich, but it does give you an excuse to get up from the 
writing chair and take a little break from the eyestrain 
of a computer monitor. I also get the satisfaction of 
working on something in my greenhouse during the 
off-season as the ground gradually gets blanketed in 
snow.

Neil Moran is a horticulturist and copywriter 
with Haylake Business Communications. 
Learn how to make holiday centerpieces at 
http://www.countrylines.com/2011/11/02/make-your-
own-holiday-centerpiece/.

bioindexing.org

Professional indexers for 
gardening, agricultural, natural 
history, ecology, conservation 

and environmental issues. 
Search our online directory.

Contact us at:
GGES-SIGinfo@asindexing.org 

Need an Indexer?

http://www.gardenwriters.org/gwa.php?p=meetings/exhibitor_info.html
http://www.gardenwriters.org/gwa.php?p=meetings/exhibitor_info.html
http://www.countrylines.com/2011/11/02/make-your-own-holiday-centerpiece/
http://www.countrylines.com/2011/11/02/make-your-own-holiday-centerpiece/
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Thank you for your 
patience while we 
transitioned from our old 
facilities in Virginia to our 
new office in Texas. Our 
last move was 20 years 
ago, and for the past few 
months, we have been 
packing, unpacking and 
reorganizing, which is a 
reminder that we never 
want to move again.

Task Force Progress
Now that things are returning to normal, there have 
been several ongoing task force initiatives that are 
about to launch. The Special Interest Group (SIG) 
Task Force, headed by Rich pomerantz, has been 
working hard to outline a plan to expand educational 
programs for members in specific media channels. 
A draft operations guide has been submitted to 
the board for review in hopes of launching a pilot 
program at the Annual Symposium in Tucson. This 
is a very exciting opportunity that is the direct result 
of the work by the Long-Range Planning Task Force, 
and we hope to announce our trial program plans in 
a few weeks. Many thanks to the task force for their 
diligence in pulling this project together.
 The Sustainability Task Force, headed by Lois 
de Vries, has developed an excellent program for 
the symposium using information from the member 
and consumer surveys reported elsewhere in this 
Q&T. Please take a few minutes to review Lois’ 
article and the interesting data comparison between 
garden communicator perceptions on sustainability 
and general consumer attitudes.
 The Contracts Task Force also did a yeoman’s 
job for which we are truly thankful. debra prinzing 

executive director’s report

Robert C. LaGasse 
Executive Director

goes into detail in her President’s Message, and I 
can only add that if we could train every member to 
negotiate contracts as hard as this TF did, what a 
great thing that would be for the profession.

New Job Opportunities
One of the reasons we made our move from the 
Washington, D.C., area was the rising cost of labor 
in a government-dominated market. Our plans for 
the future require the addition of staff resources and 
economizing elsewhere where possible. Proximity 
to a major university with over 40,000 students for 
internship programs is another big plus.
 We have recently filled a vacancy for our 
membership director after losing Jennifer Gillette 
in the move to Texas. We have also opened a new 
position for a director of education, and we are 
actively seeking candidates. If any member has 
an interest and meets the job criteria set forth in 
the job description, please submit your resume. 
The job description is posted online at 
http://www.assnctr.com/jobs1.html.

64th GWA Annual Symposium
After months of effort by the Symposium Program 
Task Force and the Local Arrangements Committee, 
the symposium program was released several weeks 
ago. Please note that the hotel reservation number 
is 1.800.937.8461, not (888) as previously listed. A 
correction notice was included in the GWA Clippings 
newsletter. We apologize for any inconvenience.
 Get your room reservations today! Within a few 
days of the program release, half of our room block 
at the Westin La Paloma Resort was filled; so, don’t 
delay. 
 We have another outstanding educational 
program this year and an excellent post symposium 

workshop on the “business” of garden photography. 
This is a new topic and a great opportunity to learn 
the ins and outs of how freelancers can make money 
from garden photos as taught by GWA member 
and photo expert Andrew Buchanan. Space is 
limited; so, sign up today to ensure your seat at this 
important event.

With record temperatures across the country, don’t 
forget to constantly remind your readers about safety 
in the garden and hydrate, hydrate, hydrate.

Click here to
sponsor now!

http://www.assnctr.com/jobs1.html
http://www.gardenwriters.org/gwa.php?p=meetings/sponsorship_ops.html
http://www.gardenwriters.org/gwa.php?p=meetings/sponsorship_ops.html


pAGe 9 qUILL & TROWEL NEWSLETTER       NO. 4      AUGUST 2012

(1) The garden opened for planting July 2. (2) Harvest will be shared with local food pantries. (3) The garden is seen 
from the gazebo at the Municipal Complex.

Shrewsbury 
Garden Grows 
at Warp Speed
By NANCy SChMALTz

In mid-January the Shrewsbury (N.J.) Garden 
Club and Environmental Commission invited the 
community to a discussion session to assess the 
interest in beginning a community garden where 
individuals could grow their own vegetables. 
Realizing there were more than a few challenges 
to be resolved before the first plants could go in the 
ground, the newly formed Shrewsbury Community 
Garden committee was encouraged by the whole-
hearted approval and support of Mayor Don Burden 
and council members and by the generous donations 
of tools and material from local businesses. 
Additional financial support came from Shrewsbury 

Garden Club and the Garden Club of New Jersey. 
 All challenges were faced with a determination 
to get the garden ready for the 2012 planting season. 
Choosing to plant a new vegetable garden at a site 
locally known as “Gopher Field” and where herds of 
deer frequent for their evening grazing was a pretty 
gutsy decision! An 8’ high deer fence had to be 
erected around the 75’ X 150’ garden before anyone 
could get started planting! Registration began while 
the fence was being constructed and when finished 
the garden was officially opened for 36 gardeners 
to get their plants and seeds in the ground. The 
Department of Public Works (DPW) delivered 
multiple loads of mulch and were instrumental in 
getting water to the garden. By mid-July, gardeners 
could be seen working in the field adjacent to the 
Municipal Complex tending vegetables that didn’t get 

1 2 3

in the ground until the first week of July!  
 Getting a late start means the first vegetables 
haven’t been picked yet but there is already a 
consensus to share the harvest with local church 
food pantries and a soup kitchen called Lunch 
Break in Red Bank. Joining the Plant A Row for the 
Hungry (PAR) effort was embraced by all, and many 
individuals have pledged to share their abundance 
with those local groups whose mission is to offer 
fresh vegetables to those in need. All gardeners are 
invited to help tend several unassigned plots which 
will be planted with a variety of late season, cool 
weather crops such as broccoli, sugar peas and leafy 
greens. Delivering this produce will be a pleasure!
 It’s amazing to think that simply putting a seed in 
the ground will benefit so many...those enjoying the 
harvested food and those doing the growing as well.
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The following regional meetings are scheduled for 2012. Additional information will 
be posted online at www.gardenwriters.org and in future issues of the Quill & Trowel.

regional Meetings

Friday, August 10
Coastal Gardens of Maine 

Boothbay, Maine

Registration fee: 
$40/person (GWA member/spouse);  

non-member fee: $50/person 

Official registration has ended; however, you 
can contact C.L. Fornari (clfornari@yahoo.com) or 
JC McGowan (jc@gardenwriters.org) to register.

Our visit to the Coastal Maine Botanical Gardens 
(CMBG) (132 Botanical Gardens Dr., Boothbay, ME 
04537) will have many wonderful optional destina-
tions suggested for those who want to come early 
and/or stay longer. Bill Cullina, executive director 
of CMBG, will lecture on the plants and develop-
ments of the Gardens. 
 The Gardens offers spectacular displays includ-
ing a kitchen garden, rose and perennial gardens, 
meditation garden, garden of the five senses, a chil-
dren’s garden, native gardens, woodland, and other 
plantings too numerous to mention.
 For information about optional tours and garden 
venues, visit the GWA website (Region I Meeting)

 The day begins with a “Welcome/Maximizing Social 
Media at IGC” by Clint Albin and Brenda Haus. 
Melinda Myers will present “Building Your Speak-
ing Business.” Enjoy a guided tour of the show floor 
before the opening.
 The GWA Region V business meeting will be 
held during lunch. Corey Bordine, IGC keynote 
speaker, will present the session “It isn’t really that 
hard, or is it? Animals get it — you need to!”
 The afternoon includes a session by Jere 
Gettle (Baker Creek Seed) on “Growing A Seed 
Company.” Then enjoy the door prize drawings and 
networking.

Contact: Linda nitchman (618.593.2112 or 
paradisegardener@hotmail.com)

Tuesday, August 21
independent Garden Center show

Chicago, ill.

region 1 region 5

Registration fee: 
$35/person (GWA member/spouse);  

non-member fee: $45/person
Registration deadline: Wed., Aug. 8

Let’s Talk Plants
By MELiNDA MyErS & NiChoLAS STADDoN 

Join us for a fun and informal look at some of the 
new plants being featured at this year’s GWA Annual 
Symposium. Growers and representatives from eight 
companies will share some new or unique offerings 
at this year’s “Let’s Talk Plants” session. They will 
cover a variety of plants including raspberries, 
perennials, roses, evergreens and deciduous shrubs.
 “Let’s Talk Plants” is a great way to get a glimpse 
at what’s new. Last year’s attendees told us “this 
was a great overview in helping me better navigate 
my way through the exhibit hall” and “loved the fast 
pace and different presenters, kept the discussion 
lively, focused and packed full of useful information.” 
So add Let’s Talk Plants to your list of must attend 
sessions. 
 You will leave with lots of new information and 
story ideas for future projects.

need Legal 
Assistance?

Get FREE legal advice 
through your GWA 

membership!

If you have a legal question regarding a writer’s 
issue, GWA’s legal counsel John Hazard will provide 
you with free basic consultation. Funded by the 
repatriated copyright fees received through the 
Authors Coalition each year, every member who 
participates in the annual Coalition genre survey is 
entitled to free legal assistance.

Call the GWA office for a referral.

806.832.1870

mailto:clfornari@yahoo.com
mailto:jc@gardenwriters.org
http://www.gardenwriters.org/gwa.php?p=meetings/region1_8_10.html
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Sustainability

Do GWA Members Know What Their Audiences Want?

By LoiS DE VriES

And the answer is … tah da! … sort of. Last fall, GWA 
President Debra Prinzing asked the Sustainability 
Task Force (STF) and the Foundation Trends 
Committee (Trends) to ask some of the same 
questions about sustainable gardening in each of their 
surveys. We wanted to help members evaluate how 
well they understand those folks who read, watch, 
listen to, or otherwise consume their handiwork. (see 
the chart on page 12 for a comparison of 
these sustainability surveys.)
 After seeing the numbers, Debra said, “Clearly, 
the gardening public is further along in their 
understanding and attitudes than we give them 
credit for. I find this data comparison informative and 
especially encouraging!” 

Results were mixed. 
Comparing the two surveys reminded me of the times 
my karate teacher said, “When you think you know, 
you don’t know.” GWA members are also gardeners 
and consumers, so it’s not surprising that we share 
some ideas and opinions with our audiences. 
However, there were some stark differences. (This 
article views replies that diverge by 29% or more to 
be important differences.) 

Bombshells. 
There was one shocking clash in perception: 
While only 2% of members believe that consumers 
understand the difference between organic gardening 

and gardening sustainably, 56% of consumers 
believe they do. Whether or not consumers actually 
know the difference, we need to respect their opinion.
 Consumers still love their lawns far more than 
we do, by a margin of 50%. The good news is 53% 
say that they are watering them less.

Conflict and consensus. 
GWA members go to the head of the class when 
it comes to taking actions that make their gardens 
more sustainable, but this is not really surprising 
given that many of us have been actively gardening 
or sharing our thoughts about gardening for decades: 
76% of members have been engaged in some 
aspect of sustainability for more than 10 years vs. 
44% of consumers who have been involved for more 
than five years. Overwhelmingly (90%), members 
feel that sustainable gardening is important when 
compared to consumers (61%).
 Garden writers are more skeptical than 
consumers about companies’ sustainability efforts 
when it comes to marketing claims and making their 
products. However, consumers are more skeptical 
about whether corporations balance their profits with 
societal and environmental interests.
 While both groups had similar scores for well-
publicized sustainable practices, such as reusing 
rainwater and reducing lawn watering, members far 
outpaced consumers in substituting natural nutrients 
for chemical fertilizers, creating habitat for insects, 

birds and wildlife, using drought-resistant plants, and 
reducing or eliminating their lawns.

Bright outlook ahead for 
members who advocate 
sustainable gardening. 
We have our work cut out for us, but it looks as 
if members who write and talk about sustainable 
gardening have job security for the foreseeable 
future: 79% of members and 62% of consumers 
agree that more information is needed. There’s good 
news for Allied members as well. More than half 
of the consumers surveyed would become more 
proactive about their sustainability efforts if they were 
convinced that their actions could make a difference 
and if green products did not cost more.
 Nearly half as many would do so if green products 
were: (1) as easy to use as conventional products, 
(2) the products worked as well as conventional 
choices, or (3) they had a better understanding of the 
products and their environmental impact.
 To view the full details, click here for the STF 
Survey, and here for the Trends Survey. 

Lois de Vries is a field editor for Better Homes and 
Gardens Special Interest Media, a Garden Lifestyle 
Coach, and a popular regional speaker. She writes 
and gardens in Northwestern New Jersey. Lois chairs 
GWA’s Sustainability Task Force. 

http://www.gardenwriters.org/gwa.php?p=member/sustainability.html
http://www.gardenwriters.org/gwa.php?p=member/garden_trends.html
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Comparison of STF and Trends Sustainability Surveys

The bar chart compares consumer responses to those questions that were adapted from the STF survey with those of GWA members.

Sustainability continued

90% 

88% 

68% 

83% 

38% 

86% 

83% 

68% 

74% 

2% 

79% 

44% 

50% 

32% 

48% 

61% 

58% 

53% 

48% 

32% 

66% 

52% 

35% 

24% 

56% 

62% 

46% 

44% 

40% 

36% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

Believe the issue of gardening sustainably is important 

Reduced use of chemical pesticides/herbicides 

Reduced or eliminated lawn watering 

Substituted compost of other natural nutrients for chemical fertilizers 

Re-used rainwater runoff 

Grew edible plants, vegetables, fruit, herbs 

Created habitat for insects, birds, wildlife 

Used more drought-resistant plants 

Reduced or eliminated lawn  

% who believe consumers know the differences between organic gardening and 
gardening sustainably? 

More information on sustainable gardening is needed 

Believe companies use environmentally responsible materials or ingredients 

"Sustainability" is simply a marketing a marketing activity with no real benefit 

Companies make products in environmentally friendly way 

Companies balance profit, concerns about society, and environment 

Comparison of STF and Trends Sustainability Surveys 

332 GWA Members 629 Consumers 

Believe the issue of gardening sustainably is important

Reduced use of chemical pesticides/herbicides

Reduced or eliminated lawn watering

Substituted compost of other natural nutrients for chemical fertilizers

Re-used rainwater runoff

Grew edible plants, vegetables, fruit, herbs

Created habitat for insects, birds, wildlife

Used more drought-resistant plants

Reduced or eliminated lawn

% who believe consumers know the difference between organic 
gardening and gardening sustainably?

More information on sustainable gardening is needed

Believe companies use environmentally responsible materials or ingredients

“Sustainability” is simply a marketing activity with no real benefit

Companies make products in environmentally friendly way

Companies balance profit, concerns about society, and environment

332 GWA  members 629 Consumers
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Photographers corner

Continued on page 14

Finding the Authentic Image
By SAxoN hoLT

This is a plea to take garden photographs seriously. 
A good garden photo is not eye candy to decorate a 
page but a piece of content to inform a reader. We, 
in the gardening industry owe it to our audience to 
provide authentic, meaningful information, and dare 
I say it to garden writers, the writer’s word is not the 
only good source.
 I don’t mean to simply promote the value of my 
fellow professional garden photographers (well, yes, 
I do …), but recognizing that many writers are also 
photographers (often reluctantly — forced by tight 
publishing budgets to provide their own photos), I 
speak to anyone who uses photographs. We all have 
professional standards to uphold.
 We need to use “Good Photos”* in the media, 
authentic images, ones that enhance a narrative, add 
credibility to a statement. Our audiences are often 
not as knowledgeable as we, the content providers. 
They are trusting and assume photos are well 
matched with the text they illustrate.
 If the story is about groundcovers, let’s not 
show a flower close-up or a leaf detail, show the 
plant covering some ground. If the story is about 
succulents, let’s be sure we know the hardiness 
zones and include photos that match the text.
 I have a pet peeve about photos of drought- 
tolerant gardens. Being a Westerner I work on lots 
of stories where water and drought tolerance must 

be considered. Drought tolerance is so very different 
in various regions and a drought-tolerant garden in 
Los Angeles will be very different from one in Seattle, 
and neither would survive in the other region. (See 
photos.)
 Photographers need to be sure the metadata 
(found in the File Info of a digital file) includes an 
accurate caption and that the editor responsible 
for the story in print knows what they are looking 
at. Especially with stock photography, where the 
image is produced independently of the text, and a 
publisher is piecing together the story, it is easy to 
slip up and use a photo that might not be authentic.
 If the story is about woodland gardens, let’s be 
sure the photos match the text and the reader can 
identify which part of the country the photo came 
from so that their own expectations are not misled. 
And for you editors out there who use English gar-
den photos to illustrate American garden books 
. . . well need I say, you are setting up the majority of 
American gardeners for failure?
 Even when we use our own photos to illustrate 
our own stories or when photographers and writers 
collaborate, we should be careful to use photos that 
enhance the reader’s understanding. Illustrate stories 
with photos taken in mature gardens so that the 
information contained in the photo presents a realistic 
target for the gardener who sees the picture.
 Don’t show a plant portrait when you are trying 
to illustrate designing with plants. Show a mature 
plant in context of design, with structures and other 
elements to inform the viewer.

1

2

(1) A drought-tolerant garden in Los Angeles. (2) drought- 
tolerant garden in seattle. These two photos are authentic 
drought-tolerant gardens, but both are specific to their 
region and would not survive in the other area, not simply 
for reasons of water use, but temperatures and soils are so 
different. The photos without captions are nearly useless in 
helping gardeners understand the photo.

*“Good Photos” is the subject of Saxon Holt’s presentation at 
the October GWA Annual Symposium, where this piece will be 
expanded and illustrated with authentic garden photos.
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Photographers 
corner 
continued

 A story about a perennial garden is not very 
useful if the photos are taken in the garden’s first 
year and only includes macro flower portraits. A story 
about hardscape, be it walls, pathways or arbors will 
not truly educate the reader if the photos are raw 
looking new gardens.
 Authentic photos provide us an opportunity to 
enlarge the information presented in a story.  If we 
don’t, if we feed our audiences Pablum, they will lose 
faith in the media and we lose the opportunity to truly 
educate.

Saxon Holt has been a member of GWA since 1989  
and owns PhotoBotanic garden photography store. 
His last three books (The American Meadow Garden, 
Hardy Succulents, and Plants and Landscapes for 
Summer-Dry Climates) have each received double 
awards from GWA and AHS as Outstanding Book in 
collaboration with writer and publisher.

shady woodland garden — California. While this photo is 
a fine and authentic example of a dry shade garden under 
trees, it is only going to work for a Mediterranean-type 
climate and would not be appropriate as a generic “shady 
woodland garden.”

Continued from page 13

reGionAl neWs 
& notes

region 2

region 1

Rich pomerantz will conduct a workshop for 
photographers at his studio in Litchfield County, 
Conn., Aug. 19-20. He will conduct a garden 
photography workshop Aug. 31 at Edith Wharton’s 
home, The Mount, in Lenox, Mass., and a weekend 
workshop sept. 27-29 that will take place at 
several gardens in Washington, Conn., including the 
Garden Conservancy property, Hollister House. 
(rich@richpomerantz.com)
 Charlie nardozzi will give a talk in Dorset, 
Vt., sept. 15. This event is sponsored by 
the Dorset Chamber of Commerce. 
(http://www.dorsetvt.com/events.html)
 ellen spector platt will lecture and teach 
workshops on garden collage themes: sept. 19 
at the Chappaqua (N.Y.) Library for the Taconic 
Gardeners Club; sept. 27 at The Horticultural 
Society of New York; and Oct. 28 at the Brooklyn 
Botanic Garden, all in support of her new book, Artful 
Collage from Found Objects. She will be flashing 
her 11th book at the GWA Annual Symposium in 
Tucson at her 11th book table. She says it’s the most 
valuable publicity any author could possible get.
 The Garden Conservancy Open Days Program 
visits Garden Large’s six-acre Brine Garden in the 
Hudson Valley this year Oct. 13 from 12:00 noon 
– 4:00 p.m. Naturalistic designer duncan Brine, 
principle landscape designer of Garden Large, was 
interviewed by Lynn Hazlewood in Hudson Valley 

Magazine. Read the article and see Rob Cardillo’s 
images at www.gardenlarge.com. 
 Thomas Mickey just signed a book contract 
with Ohio University Press. His book, Seduction 
of the English Garden: The Story of American 
Gardening according to the Nineteenth Century Seed 
and Nursery Catalogs, is based on his yearlong 
Fellowship at the Smithsonian. The book will be out 
June 2013.

—C.L. Fornari

Wendy scott announced upcoming pro-
grams at The Delaware Center For Horticulture 
(http://www.thedch.org/activities-events/calendar-
events): sept. 6, 7:00 p.m. - 8:30 p.m. — City 
Gardens People’s Choice Tour Awards, free and 
open to the public. Enjoy the summer’s most 
memorable horticultural gems during a reception and 
awards ceremony featuring a slide show of this 
year’s City Gardens Contest winners. sept. 10, 
6:00 p.m. – 7:00 p.m. — Wild & Edible Ornamental 
Plants ($10/member, $15/non-member). Aubree 
Davis of the Longwood Graduate Program introduces 
you to the world of edibles with a class focusing on 
two genres of edibles: Ornamental Plants and Wild 

Continued on page 15

mailto:rich@richpomerantz.com
http://www.dorsetvt.com/events.html
http://www.gardenlarge.com/
http://www.thedch.org/activities-events/calendar-events
http://www.thedch.org/activities-events/calendar-events
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or Native Plants. Tuesdays, sept. 11, 18, 25, 
& Oct.2, 9:00 a.m. – 11:30 a.m. — Autumn in the 
Garden: Pastel Painting en Plein Air ($95/member, 
$105/non-member, series of 4 classes). Capture 
color and light in the spirit of plein air painters in 
The DCH garden with popular instructor and 
landscape artist, Donna Cusano. Oct. 20, 
1:00 p.m. – 3:00 p.m. — Bringing It All Home: 
Cultivating Sustainable Communities with Fred 
Kirshenmann. A joint program with Historic Penn 
Farm and TheDCH’s annual Copeland Lecture, 
Arsht Hall (Univ. of Delaware - Wilmington Campus) 
($15/person; $8/student, with current Student ID). 
During this conversational dialogue Kirschenmann 
will explore ways that rural and urban communities 
alike can work together to develop a more resilient, 
sustainable ‘thought’ system – agricultural, 
ecological, economic and social. 
 sylvan Kaufman will offer two classes at 
Adkins Arboretum in Ridgely, Md., this fall: sept. 8, 
a class on “Identifying Fall Wildflowers” and Oct. 
2, a class on “Collecting and Propagating Native 
Seeds.” Sylvan will also give a presentation Oct. 3 
on “Plants Gone Wild — Community Solutions to a 
Growing Problem” about invasive plants in Maryland 
at the Annapolis Horticultural Society in Annapolis, 
Md. She is serving on the Maryland Invasive Plant 
Advisory Council developing a risk assessment 
protocol for introduced plants.
 sept. 13, you can take an excursion with Scott 
Arboretum of Swarthmore College (Swarthmore, Pa.) 
to discover Princeton University’s historic campus 
and learn about its formal gardens and collection Continued on page 16

reGionAl neWs & notes continued

Continued from page 14

of trees. Visit the nearby Grounds For Sculpture 
gardens and enjoy lunch at Rat’s Restaurant. 
(www.scottarboretum.org)
 stephanie Cohen and Jennifer Benner’s 
book, The Nonstop Garden, has been translated 
into Russian. They have decided that they can call 
themselves international writers. Stephanie has 
these upcoming events to share: OFA in Michigan 
— two talks for the Perennial Production and Retail 
Conference; sept. 18, District I Federated Garden 
Clubs in Drexelbrook, Pa.; Oct. 4, Back Mountain 
Bloomers in Wilkes Barre, Pa.
 dan Benarcik will speak at the Adkins 
Arboretum sept. 30. The event is known as 
the “Symposium in the Meadow.” The topic is 
“Inspiration, where does it come from, how do we 
keep it fresh? Dan will also speak at the Florida 
Landscape and Nursery Show in Orlando, Fl., 
sept. 27-29.
 The Scott Arboretum of Swarthmore College will 
hold a workshop sept. 27 on “The Botany Behind 
Bluecoat Gin.” Meredith Maciolek of Philadelphia 
Distilling and Bluecoat American Dry Gin will give a 
class devoted to the botanicals found in their superb 
gin. While learning about the history of gin and how it 
is made, Meredith will compare the dried botanicals 
to the fresh and show how they work together to 
make the gin the refreshing liquor that it is. 
(www.scottarboretum.org)
 This fall, Lois J. de Vries will launch 
“Garden Away Your Cancer Stress,” a new series 
of programs designed to bring the pleasures of 
gardening to cancer patients everywhere, regardless 

of their physical condition. Drawing on her own 
experience as a breast cancer survivor, together with 
environmental psychology studies which demonstrate 
that garden and scenic views can significantly reduce 
stress, she created the program for cancer centers, 
garden clubs and professional associations. Contact 
Lois at 973.383.0497.
 An original screenplay by judywhite was 
shot as a full-length feature film in May and June. 
The drama/comedy, “Lies I Told My Little Sister,” 
set on Cape Cod, is scheduled for release this 
autumn. The film stars Lucy Walters and Ellen 
Foley. This is judywhite’s first screenplay. (www.
liesitoldmylittlesister.com; Twitter: @LiesIToldMySis)
 Ginny smith and doug Hall spent a morning 
with Alain Meilland of Meilland International and 
Steve Hutton and Jacques Ferare of Star Rose & 
Plants/The Conard-Pyle Co., in the company’s test 
garden, or as Ginny called it “Rose hell.” (http://
conardpyle.wordpress.com/2012/06/20/rose-
experts-visit-conard-pyle-test-fields/)
 derek Fell’s book, The Magic of Monet’s 
Garden, was featured in the July 12 issue of the 
Home section of The New York Times in a two-page 
story about The New York Botanical Garden’s Monet 
exhibit. He was also interviewed on National Public 
Radio, on the program titled “On Point,” discussing 
Monet’s art, his lifestyle and gardens. An exhibit of 
Derek’s photography of Monet’s Garden can be seen 
online at the On Point website. 

—dan Benarcik

www.scottarboretum.org
http://www.liesitoldmylittlesister.com/
http://www.liesitoldmylittlesister.com/
@LiesIToldMySis
http://conardpyle.wordpress.com/2012/06/20/rose-experts-visit-conard-pyle-test-fields/
http://conardpyle.wordpress.com/2012/06/20/rose-experts-visit-conard-pyle-test-fields/
http://conardpyle.wordpress.com/2012/06/20/rose-experts-visit-conard-pyle-test-fields/
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Continued on page 17

reGionAl neWs & notes continued

Bressingham, was in Region III for the OFA 
Trade Show in July. He had the pleasure of giving 
a presentation on how new plants get to market, 
which involves a lot of networking, to a group of 50 
international interns in the Ohio State University 
program. Interns represented 15 countries and have 
been working at commercial grower facilities across 
the United States.
 Region III was the location of the largest ever, 
national meeting of the American Conifer Society 
in Ann Arbor, Mich., in July. More than 300 society 
members attended educational classes and visited 
area gardens. Nearly 200 attended Conifer College, 
to learn about their favorite types of plants and 
their uses in landscapes. Keynote speaker Adrian 
Bloom also taught at Conifer College. 
 The tours included a trip to Michigan State 
University’s Hidden Lake Gardens in Tipton, Mich., 
home to the world class Harper Collection of Dwarf 
and Rare Conifers. Hidden Lake was the site of the 
Region III meeting in 2011.
—Jo ellen Meyers sharp & Christine Kelleher 

Continued from page 15

Ron elardo is dedicated to refurbishing the 
landscaping surrounding the Visitor Center at 
Michigan State University’s Hidden Lake Gardens 
in Tipton, Mich., having funded, chosen and even 
planted the majority of the area himself over a three-
year period. Adjacent to the Visitor Center is the 
original Elardo Shade Garden, the Elardo Alberta 
Spruce Forest and now the Elardo Hinoki Cypress 
Forest, all funded by Ron and his wife. In his “spare” 
time, Ron aIso co-edited and co-authored Plants & 
People: The Harper Collection of Dwarf and Rare 
Conifers (at Michigan State University’s Hidden Lake 
Gardens) and is the editor of Conifer Quarterly, the 
American Conifer Society’s magazine. Additionally, 
he was on the planning committee that arranged the 
July meeting of the American Conifer Society and 
their first-ever Conifer College.
 At the Perennial Plant Association Symposium 
held in Boston in July, irving etienne presented 
an overview of the genus Polygonatum as a prelude 
to the announcement that the 2013 Plant of the Year 
is Polygonatum odoratum ‘Variegatum’. debra 
Knapke presented “Good Enough to Eat: Designing 
Edible Landscapes” in the Perennial Plants and 
Design Seminar. The lineup of speakers for the day-
long seminar also included: Julie Moir Messervy, 
Roger swain and Adrian Bloom.
 Gary doerr, president of Blooms of 

region 3

region 4

Barry Glick will speak at the following venues: 
Aug. 15, Blue Ridge Garden Club, Blue Ridge 

Summit, Pa.; sept. 18, Mountain Laurel Garden 
Club, Oakland, Md.; and sept. 19, 7:00 p.m. – 
9:00 p.m., Wisconsin Hardy Plant Society Olbrich 
Botanic Garden, Madison, Wis. (http://www.
greatgardenspeakers.com/listing/barry-glick-
4c2232a1879a0.html)
 Rita Randolph will be the keynote speaker 
for The American Conifer Society Southeast 
Region Conference in Asheville, N.C., Aug. 16. 
She will speak on “Container Gardening with 
Conifers & Notes on Propagating The Biltmore’s 
Conifer Collection.” Rita is licensed to produce The 
Conservatory Collection as well. Then in September, 
she’s off to speak in Grand Rapids at The OFA 
Perennial Plant Symposium, and the next week in 
West Bend, Wis., at The Carlin Horticultural Annual 
Trade Show.
 June Mays will speak on “Big Ideas for 
Small Gardens” at the Homestead Resort Garden 
Symposium Aug. 17-19 in Hot Springs, Va.  
 Mary palmer dargan, ASLA, APLD, 
CLARB will present “Landscape Your Life” in Atlanta, 
Ga., Oct. 5-7. (To register, visit www.dargan.com). 
 Barbara Wise will speak Aug. 26-28 at 
“Garden For Life” week at Lake Austin Spa Resort. 
 Allen Rokach will present these upcoming 
programs: sept. 8, “How I See a Garden” and 
sept. 9-10, “Focus on Nature: A Digital Photo-
graphy Workshop” at Clark Institute of Art, Williams-
ton, Mass.; sept. 18, “The Magical World of 
Close-Up Floral Photography” and sept. 29-30, 

http://www.greatgardenspeakers.com/listing/barry-glick-4c2232a1879a0.html
http://www.greatgardenspeakers.com/listing/barry-glick-4c2232a1879a0.html
http://www.greatgardenspeakers.com/listing/barry-glick-4c2232a1879a0.html
http://www.dargan.com
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reGionAl neWs & notes continued

Continued on page 18

Continued from page 16

“Focus on Flowers: Discover the Beauty of Flower 
and Garden Photography” at the U.S. Botanic 
Garden, Washington, D.C.; Oct. 5, “Creative After-
Capture Techniques” and Oct. 6-7, “Photographing 
Chihuly’s Sculpture in a Garden Setting” at the Dallas 
Arboretum; Oct. 12, “Seeing Trees” and Oct. 13-
14, “Local Color: A Creative Digital Photography 
Workshop on Fall Color” at the Chicago Botanic 
Garden. (http://www.allenrokach.com/whats_
new/2012/)
 Aimee Coker announced that the Southern 
Living Plant Collection will be featured and on display 
at the 2012 Southern Living Taste of Charleston. 
This is a three-day event showcasing taste-tempting 
delights served by Charleston restaurants. The 
main event is sept. 30 at Boone Hall Plantation. 
(southernlivingplants.com)
 The Memphis Area Master Gardeners and 
Memphis Botanic Garden present “The Dream 
Team: Designing My Own Backyard” Oct 27, 9:00 
a.m. - 12:00 p.m. at the Memphis Botanic Garden’s 
Hardin Hall. Part 1: How will I use my space? 
Part 2: Developing my plan. Part 3: Adding my 
personal touch. (Information: 901.752.1207; www.
memphisareamastergardeners.org or LIKE us at 
Facebook.com/memphisareamastergardeners)
 Garden photographer Jonathan nutt recently 
launched a new website: www.thegardenimage.com. 
The work focuses on both public and private gardens 
and represents thousands of images made during the 
course of hundreds of assignments spanning more 
than 23 years. In addition to editorial, commercial and 
documentary photography, The Garden Image offers 

region 5

sharon Lovejoy, Jim Long, pat Crocker and 
susan Betz will be the speakers at the Minnesota 
Herb Society’s 50th Anniversary Celebration, “Herbs 
in the Garden, Kitchen and Beyond” Aug. 10. 
The event is hosted by the Minnesota Landscape 
Arboretum, Chaska, Minn. (arboretum.umn.edu/
mnherbsociety50years.aspx) Story information or 
interview details can be made with Susan Thurston 
Hamerski (hamer016@umn.edu).
 Meet FRED! Come to the first-ever, all-design, 
all-day symposium in the epicenter of landscape 
design, Riverside, Ill. The FRED (Frederick Law 
Olmsted in Riverside Education and Design) event 
Aug. 18, brings together professional landscape 
design classes, tours, panel discussions, designer 
display booths, planter auctions and more for an all-
day rate of $10. For information and registration,  visit 
http://www.fredinriverside.org/.
 Melinda Myers will present “Building Your 
Speaking Business” Aug. 21 at the Region V 
Meeting being held at the Independent Garden 
Center Show at Chicago’s Navy Pier.

 Kelly norris will spend the fall on the road 
giving several lectures around the country. Among 
the highlights — Aug. 23, he will be in Portland, 
Ore., for the Farwest Nursery & Landscape Show 
talking about “Chic Plants for Hip Gardeners” and 
Aug. 25, he will appear at the Brucemore Garden & 
Art Show in Cedar Rapids, Iowa, to demonstrate how 
to properly divide irises, hawk books and sell plants. 
sept. 16, he will visit Albany, N.Y., and sept. 28 
he will be in Springfield, Ill., to promote his new book, 
A Guide to Bearded Irises, to local American Iris 
Society affiliates. 
 The Garden Conservancy’s third Preservation 
Weekend conference, “Sustaining the Garden,” is 
scheduled sept. 27–30, at the Chicago Botanic 
Garden in Glencoe, Ill. Major conference themes 
include board and organizational development, 
garden management and effective promotion and 
programming. The conference opens Thursday 
afternoon with “Peckerwood: Looking Back and 
Going Forward,” a keynote program featuring John 
Fairy, founder of Peckerwood Garden in Hempstead, 
Texas. During Friday and Saturday, working 
sessions will take place at the Chicago Botanic 
Garden. The weekend will also include garden 
tours in the Chicago area. Registration is open to 
gardens associated with the Garden Conservancy, 
and to other gardens transitioning from private to 
public organizations. Information: Sarah Johnson 
(845.265.9396 ext.18 in Cold Spring, N.Y., or 
sjohnson@gardenconservancy.org)

—Melinda Myers

stock photos, fine art prints, artist commissions and 
writer/photographer collaborations.

—Carol Brouwer

http://www.allenrokach.com/whats_new/2012/
http://www.allenrokach.com/whats_new/2012/
http://southernlivingplants.com/
www.memphisareamastergardeners.org
Facebook.com/memphisareamastergardeners
http://www.thegardenimage.com
http://arboretum.umn.edu/mnherbsociety50years.aspx
http://arboretum.umn.edu/mnherbsociety50years.aspx
mailto:hamer016@umn.edu
http://www.fredinriverside.org/
mailto:sjohnson@gardenconservancy.org
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Continued from page 17

region 6

The Farwest Show, the west’s largest horticultural 
trade show, is Aug. 23-25, in Portland, Ore. 
You’ll find new plants and new gardening products 
to write/talk about. GWA members are invited to 
visit with New Varieties Showcase growers and 
breeders Aug. 23, before the show is open to 
show attendees. Forty-one new varieties of annuals, 
perennials, vines, shrubs and trees will be on display 
with information to help you find the nurseries that 
are growing them. GWA members also are entitled 
to a press pass that provides access to the show 
floor and Farwest Show seminars (a $115 value). 
The seminars can help your own media business 
and keep you well-informed about the nursery, 
greenhouse and garden center industry. E-mail 
Ann Murphy (amurphy@oan.org) to request a 
press pass.
 saxon Holt will present a workshop at the 
University of California at Berkeley Botanic Garden 
Aug. 25. This all-day session, including a critique, 
will begin with “visualization” exercises in the 
garden and then concentrate on “framing and focal 
points” from his book, The PhotoBotanic Garden 
Photography Workshop. (http://botanicalgarden.
berkeley.edu)
 Claire splan will speak at the University 
of California Botanical Garden at Berkley on 
“Small-Space Orchards: Growing Fruit Trees in 
Small Gardens” sept. 16 from 11:00 a.m. to 
12:00 p.m. (Advance registration required; $15, $10 

members.) Book signing of Claire’s book, California 
Fruit and Vegetable Gardening, will follow. 
(http://botanicalgarden.berkeley.edu/)
 sharon Lovejoy will debut her newest book, 
My First Bird Book and Bird Feeder, at the Boston 
Public Library in the Rey Children’s Room Oct. 14 
at 2:00 p.m. All her books will be offered for sale. 
(http://www.bpl.org/news/author_series.htm)
 Chris eirschele has been accepted among 
the travel authors on BucketTripper.com. Her first 
piece was published in June 2012, on the Rose 
Garden in Mesa, Ariz.
 In July 1993, Joshua siskin wrote his first 
gardening column for the Los Angeles Daily News. 
Initially, the column appeared every other week, but 
one year later, he began to write the column weekly. 
The column has now appeared weekly for 18 years. 

—nan sterman

region 7

Region VII garden writers must all be busy feverishly 
enjoying our brief gardening season.
 david Hobson is planning a trip to Chelsea in 
2013. Marjorie Harris is leading a trip to Italy to 
see her favorite gardens, drink great wine and taste 
incredible olive oil. Some gardens are private, some 
public, but none boring or dull. Leaving for Rome 
sept. 25 until Oct. 9.
 The rest of us are trying to keep the weeds at bay.

—Ken Brown

Support the Garden 
Writers Association 

Foundation
Make a donation to the GWA Foundation and have 
your name entered to win one of these great items! 
Drawing will take place at the GWA Annual Awards 

Banquet in Tucson, Ariz., Oct. 15. 
(You don’t have to be present to win.)

Grand prize

Camera sponsored by The 
Davey Tree Expert Company 
(www.davey.com)

MacBook Pro 
Computer

1st prize:

2nd prize
The new iPad 

16GB WiFi

Register to win one 
of the prizes listed:

Foundation Fundraiser

Computer sponsored by 
Fafard (www.fafard.com)

The Canon 
EoS 60D Kit

mailto:amurphy@oan.org
http://botanicalgarden.berkeley.edu/
http://botanicalgarden.berkeley.edu/
http://botanicalgarden.berkeley.edu/
http://www.bpl.org/news/author_series.htm
http://BucketTripper.com/
www.davey.com
http://www.gardenwriters.org/gwa.php?p=gwafoundation/fundraiser_12.html
www.fafard.com
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regional Meeting Wrap-Ups

region 1

By ChArLoTTE ALBErS

In June, Bill Duesing, executive director of NOFA 
(Northeast Organic Farmers Association), gave 
the opening talk for “English Gardens and Organic 
Practices in Litchfield County” at the historic Bellamy-

Ferriday House in Bethlehem. His presentation was 
followed by a tour of the formal Colonial Revival style 
gardens (open May – October).

Formal parterre garden at Hollister House.

P
hoto by C

harlotte A
lbers

P
hoto by C

harlotte A
lbers

event organizer Karen Bussolini peers out from behind 
a clipped yew hedge at Hollister House.

Continued on page 20

region 3

 Sustainability was the focus at the next tour of 
Cynthia Rabinowitz’s permaculture garden where 
edibles are interwoven into a functional landscape 
that supports biodiversity and wildlife. Following 
this tour, participants were greeted by George 
Schoellkopf, owner and designer of Hollister House in 
Washington, now a Garden Conservancy project that 
features English style gardens on a terraced slope. 
Later, the group travelled to Brush Hill Gardens, 
home of author Barbara paul Robinson, whose 
biography of the English garden legend Rosemary 
Verey will be published this year. 
 Many thanks to sabine stezenbach and the 
local committee for their efforts in organizing this tour.

By Jo ELLEN MEyErS ShArP, roN 
ELArDo & ChriSTiNE KELLEhEr

Region III has had two meetings recently, a full-blown 
regional meeting and an informal gathering for lunch 
and a bit of business at OFA in Columbus, Ohio.
 About 25 GWA members attended the meeting 
in May at Taltree Arboretum and Gardens in 
Valparaiso, Ind., Jean starr and Maria Zampini 

organized the meeting, which was supported by: 
Aris Horticulture, Suntory Flowers, Ball Horticulture/
Darwin Perennials; Black Gold Natural & organic; 
Blooms of Bressingham; Conard-pyle; Great 
Garden Plants; Horticulture magazine; Indiana Dunes 
Tourism Bureau; Lake County Ohio Visitors Bureau; 
Maria Zampini/Agricola Management Group/
HGTV; UpShoot/LCN Selections; Maxsea; Nursery 
Growers of Lake County Ohio; Plants Nouveau; 
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Regions i, iii, and V enjoyed successful regional meetings in the past few months. An update on these meetings follows.

proven Winners; ColorChoice Plants; st. Lynn’s 
press; Taltree Arboretum and Gardens; and 
Willoway/Novalis Plants That Work.
 After a guided tour of several significant gardens 
at Taltree, the group had lunch, courtesy of Proven 
Winners/Color Choice. Attendees then toured the 
gardens of Rita Gabis, founder of Taltree, one of 
the newest arboretums in the country. The last 
stop of the day was Brincka-Cross Garden, a mid-
century modern property that is undergoing a rebirth 
under the direction of the Porter County Parks and 
Recreation.
 At OFA in July, 16 GWA members had lunch 
at Max & Erma’s in Columbus, Ohio. Blooms of 
Bressingham provided the lunch and meeting 
room. Chris Kelleher announced the partnership 
between Blooms and Terra Nova Nurseries to bring 
more of Dan heims’ plants to market.
 Three new members joined the group for lunch: 
patti Travioli, manager of the Central Michigan 
University greenhouse and botany lab; sue 
nord peiffer, manager of the greenhouse at the Continued on page 21

P
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sixteen GWA members gathered for lunch at a brief 
business meeting at OFA in Columbus, Ohio, in July.

regional Meeting Wrap-Ups continued

region 5

Twenty-five garden writers and guests from throughout the 
Midwest gathered June 29 in Madison, Wis., for a Region 
V meeting that included a visit to some of the city’s most 
beautiful and interesting gardens, beginning at Olbrich 
Botanical Garden. 

By LiNDA NiTChMAN 

Linda presents a pictorial of the Region V regional 
meeting in Madison, Wis. (Photos by Linda 
nitchman.)

Roy pointed out an excellent low maintenance 
turf-grass alternative, pennsylvania sedge (Carex 
pensylvanica), which is a natural under oak trees.

Continued from page 19

Indianapolis Museum of Art, and Lisa steinkopf 
from Michigan.
 The region is grateful to Laura Kunkle of OFA for 
inviting members to attend OFA, the country’s largest 
horticulture show. This year, 27 GWA members 
attended OFA at no cost.

Midwestern 
plantsman Roy 
diblik kicked off 
the sustainability 
theme of the 
meeting with 
a talk on the 
gravel garden 
he designed 
at Olbrich. A 
showcase of 
texture, color 
and delicate-
looking blooms, 
the tough-as-nails 
garden thrives 
in five inches of 
gravel and, once 
established, 
requires no 
watering and very 
little weeding. The 
garden appeared 
to be at peak 
bloom in spite of 

Madison’s record-breaking drought and offers a changing 
canvas throughout the seasons.
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Continued from page 20

ed Lyon, director of Allen 
Centennial Gardens on the 
UWM campus, shows how 
many different gardens 
can be created on three 
acres in the middle of the 
city. Conifer, rock, crevice, 
container and vertical 
vegetable were but a few of 
the innovative gardens for 
all to enjoy at ACG. Many 
thanks to ed for planning 
our Madison program.

Garden writers love sample plants. An assortment of rare and 
specimen plants provided by Klehm’s song sparrow nursery 
awaits distribution to attendees.  Bailey nursery, ACG, ed 
Lyon, intrinsic nursery, plants nouveau and proven Winners 
also sent enough plants that everyone left with cars loaded. 
Other door prize and gift bag sponsors were Ball Horticulture, 
CobraHead, Fiskars, Flower Factor, Jung seed, natural 
industries, nichols seeds, Rotary Gardens and dramm Corp. 
A big thank you to all our sponsors.

Jessica Reinhardt of dramm Corp., provides a hands-on 
demonstration of dramm’s new watering equipment at 
ACG. dramm also sponsored a delicious garden lunch 
under a tent at ACG. participants checked out other hands-
on demos at ACG presented by noel and Anneliese Valdes 
of CobraHead and Jay Anderson of Bando Organics. 

A green roof? Garden writers were amazed that streams, 
ponds, acres of gardens including the largest gravel garden 
in the world cover the underground parking structure at 
epic systems, a medical software company with a keen 
ecological conscience. Buildings on the massive campus are 
heated and cooled with the latest in geothermal technology. 
during our visit, we learned that the company strives to be 
“off the grid” within two years. Located in the countryside 
outside Madison, the beautiful grounds were designed by the 
company’s landscape architects to minimize impact on the 
rural setting. 

regional Meeting Wrap-Ups continued

reGionAl neWs 
& notes continued

Helping Us Grow
One new Member
Cathy Wilkinson Barash
Susan M. Betz
Anne T. Brewer
Kirk R. Brown
Marie M. Butler
Lynn Bycznski
Scott Calhoun
Linda Chalker-Scott
Nan K. Chase
Kate Copsey
Ronald J. Elardo
Irvin Etienne
Sandy L. Feather
Maree Gaetani
Kevin D. Gragg
Kathy Huber
Randy Hunter
Karen Kemp-Docksteader
Lorene Edwards Forkner
Sandy Feather
Jennifer Koester
Anne M. Krekelberg
Jim Long
Peggy Anne Montgomery
Melinda Myers
Dee Nash
Sue Nord Peiffer

Penelope B. O’Sullivan
Ilona Ontschenki
Lesley R. Parness
Pam S. Penick
April Ping
Rich Pomerantz
Walter Reeves
Debbie Robertson
Carolyn Roof
Felder Rushing
Karen Schindelhauer
Lawrence Sherk
Amy Sitze
Veronica Sliva
Nancy Szerlag
Johnette Taylor
Frances Tenenbaum
Peg Tillery
Richard Tracy
Mark Turner
William Welch
Mary Wilhite
Colleen Zacharias

Two new Members
Rosalind Creasy
Jeff Lowenfels
Carol Michel

Make your hotel reservations now for the

GWA symposium Host Hotel

The Westin La Paloma • Tucson, Ariz.

Call 800.937.8461 or book online:
http://tinyurl.com/89arsbp

Mention Garden Writers Association for
discounted room rate: $129. USD (single/double)

http://tinyurl.com/89arsbp
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   in Memoriam

the insider scoop

dr. Bonnie Appleton 
passed away July 21. She had 
been a member of the Garden 
Writers Association since 1979 
and had been very active in the 
association activities.
 Bonnie had a passion 
for horticulture, especially 
trees, and an enthusiasm and 
determination for sharing that 
passion and inspiring others.  

 Bonnie’s family is honoring her wishes. There 

was no memorial service and her ashes were 
scattered over the Chesapeake Bay. Her Virginia 
Tech Hampton Roads Agricultural Research and 
Extension Center family will plant a tree in her honor 
at the AREC this fall. 
 Correspondence can be addressed to 
her parents: Fred & Bobbie Appleton, 100 
O’Brien Ct., Suffolk, VA 23434. Donations in her 
memory can be made to the Master Gardener 
Coordinator Endowment (http://www.hort.vt.edu/
mastergardener/, under the MG Program tab) or a 
charity of your choice.

The award-winning Avant Gardener newsletter, 
founded in 1964 by horticulturist Tom powell, has 
been acquired by derek Fell. Derek has moved 
the editorial office from Manhattan to his 20-acre 
research farm in Bucks County, Pa. Commenting 
on the change, Fell said: “The eight-page, monthly 
Avant Gardener newsletter will continue to provide 
unbiased, objective, accurate gardening information, 
including news of outstanding new varieties, how-
to information, new garden product evaluation, 
gardens to visit, test garden results, and exposure of 
deceptive or misleading information, beginning with 
the August issue. For subscription information and 
a free sample of the online August newsletter in full 
color, visit http://avantgardener.info/. 

Tom powell (l) 
and derek Fell (r) 
in Tom’s Manhat-
tan apartment 
where the deal 
was made.

C.L. Fornari was recently awarded the Perennial 
Plant Association’s Media Award for 2012. This year 
the PPA met in Boston, Mass.

susan Liechty has been elected to the two-year 
term of vice president of the Herb Society of America. 
The society made the announcement at the annual 
meeting in Austin, Texas, in May. The Herb Society 
was founded in Boston, Mass., in 1933 and has more 
than 2,600 members. Its office is in Kirkland, Ohio. 
Liechty has studied and grown herbs for more than 
30 years and is an active speaker and writer. 

shane smith, director 
of The Cheyenne Botanic 
Gardens, is a recipient of 
The American Horticultural 
Society’s (AHS) 
2012 Great American 
Gardeners Awards. 
Smith is the director and 
founder of the Cheyenne 
Botanic Gardens, the 
author of three books 

about greenhouse production as well as a continual 
contributor of gardening information for newspapers, 
radio and television.
 According to the AHS, the Professional Award 
honors a “public garden administrator whose 
achievements during the course of his or her career 
have cultivated widespread interest in horticulture.” 
AHS distinguishes the individuals, organizations and 
companies that receive this award as representing 
“the best in American gardening and horticulture.

Barbara Wise is now working with Landscape 
Services Inc. (LSI) in Nashville, Tenn., as their 
director of floriculture. 

Angela Treadwell-palmer announced that at 
the OFA Short Course, Plants Nouveau, LLC, intro-
duced a new Camellia to honor Susy Dirr, daughter 
of Dr. Michael & Bonnie Dirr. Bobby Green, the 
breeder, will donate $.45 from each plant sold to the 
Sweet Melissa Fund to help Cystic Fibrosis patients 
fund lung transplants. (http://sweetmelissafund.org/)

http://www.hort.vt.edu/mastergardener/
http://www.hort.vt.edu/mastergardener/
http://avantgardener.info/
http://sweetmelissafund.org/
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Allied neWs

Blooms & Terra Nova 
Sign Agreement
Blooms of Bressingham and Terra Nova Nurseries 
have entered into a licensing agreement to breed, 
grow and co-brand a selection of new plant varieties, 
bringing growers an expanded production and 
distribution source of good garden plants. New 
introductions for 2012-13 include three Echinacea 
and two Heucherella varieties.

Fiskars Garden Makeover
Fiskars partnered with Green 
Spaces Alliance of South 
Texas and The Home Depot 
Foundation for Fiskars’ 
second Project Orange Thumb 
garden makeover of 2012. 

Nearly 75 volunteers will join forces Aug. 15 to 
build the new “East Side Neighborhood Garden.” 
In a single day, volunteers will build a 6,550 sq.ft. 
garden with 12 raised beds, four pedestal beds, a 
bench seating area, rainwater harvesting system 
and hundreds of fruits, vegetables and flowers. Visit 
projectorangethumb.com to learn more 
about Fiskars’ Project Orange Thumb grant 
and garden makeover program or contact Amanda 
(Amanda.weibel@fiskars.com). 

First 2013 AAS Winners Released
The All-America Selections (AAS) Board of Directors 
met recently to approve two holdovers from previous 
trials as the first two winners for the 2013 gardening 
season: Canna ‘South Pacific Scarlet’ F1 and 
Echinacea ‘Cheyenne Spirit’.
 Canna ‘South Pacific Scarlet’ 
F1 — The AAS judges raved 
about this first F1 hybrid canna 
from seed because it is such 
a floriferous bloomer. Home 
gardeners will love the robust 
nature and the many flower-laden 
branches it produces.

 
Echinacea ‘Cheyenne Spirit’ — 
This stunning first-year flowering 
Echinacea captures the spirit 
of the North American plains 
by producing a delightful mix of 
flower colors. The AAS judges 
raved about the attractiveness 
of the flowers and the range 
of colors while appreciating its 
sturdiness and low water needs. 
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ColorWear™ Garden Apron
Dramm enters the apparel 
world with the new 
ColorWear™ Garden 
Apron for 2012! Protect 
your clothes while keeping 
tools at an easy reach! The 
three-pocket design is great 
for storing gardening tools, 
gloves and seeds. The 
ColorWear™ Garden Apron 
has a zip-down pocket for 
easy debris removal and the 
sleek design and long waist 
ties contours to any woman 
and comes in three vibrant colors: red, yellow and 
berry. Currently available on Amazon.com. 
(www.dramm.com)

Plant Collection Speaker 
Series Scheduled
Top writers from Southern Living® magazine along 
with gardening gurus from across the United States 
will offer growing tips to visitors as part of The 
Southern Living™ Plant Collection Speaker Series 
in the Greenhouse on the Midway at the State Fair 
of Texas in Dallas, Texas, sept 28 - Oct 21. 
(southernlivingplants.com)

Droll Yankees Partners 
with Microban
Droll Yankees has partnered with Microban® to give 
backyard birders a much-needed advantage in wild 
bird feeding. Droll Yankees bird feeders now feature 
Microban antimicrobial technology to protect feeders 
from the growth of damaging bacteria, mold and 
mildew. The silver-glass technology is built into the 
feeder (actually infused into the plastic), so it will not 
wash off or wear away. This addition to Droll Yankees 
products helps keep feeders cleaner between regular 
cleanings.

ORCON Introduces 
“Ladybug Love” Lures
Organic Control has 
introduced “Ladybug Love” 
lures, natural ladybug 
pheromones that attract 
beneficial insects to 
gardens. The Ladybug Love 
pheromone lures are safe, 
effective and non-toxic. 
Each Ladybug Love lure is 
packaged in a sealed bag, 
and, once opened, emits 
pheromones for up to three 
weeks. The lures are flexible rings that can be twisted 
and hooked around the stem of a leaf or flower, 
acting like a magnet to help ladybugs find food. 
(www.OrganicControl.com)

http://www2.fiskars.com/Activities/Project-Orange-Thumb/
mailto:Amanda.weibel@fiskars.com
http://Amazon.com/
www.dramm.com
http://southernlivingplants.com/
http://r20.rs6.net/tn.jsp?e=001QbR2kPDjei_p3nnaQO6tVyzKIsCqyYjnQEk4MkBfFjM4BRtU1SqhLZ-Ms9EAa_4yUMeGbHejEvdj_9QLKu3S--yTR4_pOKai9r3utBN2b9j77oF3yTsUew==
http://r20.rs6.net/tn.jsp?e=001QbR2kPDjei8JnhKU0AWqW4lMoefUQOYPbae0hcRAe9V9P8D-Sz5IgepU4Vet4m0OeeH0BTqbUwNBZFo_arb8nKquuAA-YN47OFCL-u5Xl6hWL68iBLjcGIoPC4Uq91GP1YTlNom1Pdg8WRcJuitbDi77F4NVJgK2
http://www.OrganicControl.com/
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Hot off the Press

Cherie Foster 
Colburn, Bloomin’ 
Tales: seven 
Favorite Wildflower 
Legends, Bright 
Sky Press, 64 pages, 
hardcover, $24.95; 
softcover, $9.95. 
Available now. Colburn 
drew on her experience 
as a landscape de-
signer and gardening 

educator, introducing children to a few of her favorite 
wildflowers by re-telling their unbelievable stories. 
Cherie gathered these Bloomin’ Tales from among 
600 stories she’s collected while creating Schoolyard 
Habitats over the last 20 years. Art from Master 
Naturalist Joy Fisher Hein takes stylistic cues from 
the seven different cultures represented in Bloomin’ 
Tales and highlights pollinators and eco-systems 
where each wildflower is found in nature. Additional 
“Fun Facts” give children of all ages a look into the 
fascinating historical uses of each plant.

Lisa Colburn, The 
Maine Garden 
Journal — insider 
secrets from 
Maine people who 
love to put their 
hands in the dirt, 
Fern Leaf Publishing, 
187 pages, full-color 
photos, paperback, 
$29.99. Available 
now. The Maine 

Garden Journal contains the living stories and vital 
experience of over one hundred knowledgeable and 
experienced gardeners from throughout the state 
of Maine. Written in a down-to-earth, neighbor-to-
neighbor style with respondents quoted liberally 
throughout the book; recommended plants; tips, 
tricks and techniques about how to “hit the ground” 
gardening in Maine. 

derek Fell, dieback: A 
Murder Mystery, Kindle 
eBook, $2.99. Available 
now. Dieback is a murder 
mystery set on Vancouver 
Island involving a magazine 
writer/plant explorer who 
is hired by the Vancouver 
PD to help them catch 
a serial killer, using his 
horticultural expertise. It is 
a task complicated by his 

passionate affair with a murder mystery writer who is 
the primary murder suspect, having once confessed 
to murdering her gardener, but beat a murder 
conviction by disposing of his body without leaving a 
trace, and by using a clever legal maneuver. 

derek Fell, Xenophobia, 
Kindle eBook, $2.99. Available 
now. Xenophobia is a modern 
political drama that involves 
a race to develop a weapon 
that can fight terrorism by 
racial profiling, using electro-
magnetic waves – a cause 
of mutations in plants and 
animals - to attack DNA. It is 

a weapon coveted by the Pentagon and the Kremlin 
and perfected by a seed company CEO who at first 
sees its potential only as a way to control specific 
insect pests. Who will be first to test it on human 
targets, and use it for good or for evil? For whoever 
controls the technology can rule the world.

Jane C. Gates, 
All the Garden’s 
a stage: 
Choosing the 
Best performing 
plants for a 
sustainable 
Garden, Schiffer 
Publishing, Ltd., 144 
pages, paperback, 
$29.99. Available 
now. Jane Gates 
loves gardening and 
feels learning about 

gardening should be fun, too. So, she decided to 
take a creative approach to encourage sustainability 
by getting a bit entertaining. This book is an 
analogy between building a garden and creating a 
stage production (auditioning the right characters, 
designing a supporting set, incorporating systems — 
all to get a rave-review show). As an artist, Jane drew 
the plant caricatures and, as a writer, she went with 
a light, whimsical humor in the voice. It has plenty 
of information on horticulture, landscape design and 
ecological concepts.

Continued on page 25
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Hot off the Press                  continued

ellen spector 
platt, Artful 
Collage from 
Found Objects, 
Stackpole Books, 
128 pages, 161 color 
photographs, $19.95. 
Available now. Artful 
Collage from Found 
Objects shows how 
to create collage art 
works by recycling, 
repurposing and 

reusing keepsakes, scraps, stuff from junk drawers, 
trash cans, even pickings from the garden. About half 
of the collages include garden themes or materials 

Continued from page 24 from the garden, including cotton bolls Ellen grew 
on her New York City rooftop in a container. She 
includes ideas for storytelling, developing themes, 
and creating tributes to special people. Spector Platt 
has made 46 projects to show the wide range of 
collage possibilities in this book.

Felder Rushing, 
Garden Hearts, St. 
Lynn’s Press, 112 pages, 
hardcover, $14.95. 
Available now. Garden 
Hearts celebrates that 
most iconic of images, 
the ancient symbol of 
love. During professional 
tours of public and 
private gardens, the 

author/photographer has captured heart shapes 
in unusual settings. Reflecting the author’s quirky, 
witty reputation, the book presents more than 60 of 
his most striking images — found in plants, garden 
designs and features, and folk art — matching them 
with inspirational quotes and personal anecdotes. 
This gift book has great visual appeal, with strong, 
playful graphic elements, including line drawings and 
multiple typefaces.

GWAF scholarship:
Juniors & Seniors majoring in Horti-
culture, Plant Science or Journalism

Kathleen Fisher
Memorial scholarship:

All students majoring in Horticulture,
Plant Science or Journalism

Recipients announced 
by dec. 22, 2012

Applications and Guidelines
Available Online

http://www.gardenwriters.org/gwa.php?p=gwafoundation/student_scholarships.html

Learn from the Experts in 
the Comfort of Your Home

If you missed the 2011 GWA Annual Symposium in Indianapolis, Ind., or you just want to see some of 
the presentations again, you can still enjoy them on video. Videos of selected presentations from the 
symposium are available online. You can just sit back and view the following program presentations:

http://www.gardenwriters.org/gwa.php?p=member/video.html

• Awesome Annuals
• Let’s Talk Plants
• Prickly Plants with Punch

• Tools & Techniques for Effective 
   Online Videos
• Chic Plants for Hip Gardeners

Also, don’t forget the audio presentations that are available online 
(http://www.gardenwriters.org/gwa.php?p=meetings/sessions_11.html). 

http://www.gardenwriters.org/gwa.php?p=member/video.html
http://www.gardenwriters.org/gwa.php?p=meetings/sessions_11.html
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   Welcome to the following new members who joined the association in July and August 2010

neW MeMBers

suzanne Allen
Memphis Area Master 
   Gardeners
423 Wellington Cove
Memphis, TN 38117
(O) 901.267.3862
(H) 901.682.8780
sallen0126@gmail.com
mamgmusings.blogspot.com

Joan Bradshaw
Univ. of Florida IFAS Citrus 
County Extension
3650 W Sovereign Path, Ste. 1
Lecanto, FL 33538
(O) 352.527.5714
(H) 352.254.1580
(F) 352.527.5748
jpbradsh@ufl.edu  

Laurie Casey
The Morton Arboretum
645 N. Kenilworth Ave.
Oak Park, IL 60302
(O) 630.725.2484
(H) 773.318.5527
(F) 773.318.5527
laurie@chicagocasey.com 
 
david Cristiani
quercus
209 Serenity Hills Pl SE
Albuquerque, NM 87123
(O) 505.269.5465
(H) 505.294.0264
david.c@thequercusgroup.com
http://www.thequercusgroup.
   com/
http://desertedge.blogspot.com/

Andrea K. Cummins
HighLight Garden Consulting
1600 S. Steele St.
Denver, CO 80210
(O) 206.412.3775
(H) 206.412.3775
(F) 206.412.3775
andreakcummins@gmail.com
  
Amy Fahmy
Sitework Studios
352 Depot St.
Asheville, NC 28801
(O) 828.255.4945
(H) 828.216.0702
afahmy@siteworkstudios.com
siteworkstudios.com

Barbara Fisher
229 S. Prospect St.
Crescent City, FL 32112
(O) 386.698.1358
(H) 386.698.1358
baffy@windstream.net
 
neil Jorgensen
290 Haley Rd.
Kittery, ME 03904
(O) 207.438.9900
(H) 207.438.9900
njorgen@comcast.net

Laurie Lago Rispoli
The Beauty of Creation
P.O.Box 93
Tappan, NY 10983
(O) 845.729.8542
(H) 845.613.7187
thebeautyofcreationphotography
   @gmail.com

www.thebeautyofcreation.com
http://thebeautyofcreation.
   wordpress.com/

Thomas McCoy
941 W. Hain Rd.
Edgerton, WI 53534
(O) 608.921.4358
(H) 608.884.9187
tfmccoy1@frontier.com 
 
sue nord peiffer
Indianapolis Museum of Art
4000 Michigan Rd.
Indianapolis, IN 46208
(O) 317.920.2652
(H) 317.313.2208
snordpeiffer@imamuseum.org
imamuseum.org 

suzanne pickett Martinson
6038 N. 52nd Pl.
Paradise Valley, AZ 85253
(O) 602.840.7885
(H) 602.840.7885
(F) 602.840.7882
spmcom@cox.net

elizabeth przygoda-Montgomery
Live Outside Blog
4869 W. New Shadow Way
Tucson, AZ 85658
(O) 520.909.6109
(H) 520.909.6109
elizabeth@boxhilldesign.com
www.boxhilldesign.com
www.liveoutsideblog.com

Carol Rolland
P.O. Box 140501

Denver, CO 80214
(O) 303.568.8936
(H) 303.568.8936
clrolland@comcast.net
 
Molly sadowsky
1731 N Jarrett St.
Portland, OR 97217
(O) 971.244.3804
(H) 971.244.3804
molly.sadowsky@gmail.com
 
Manny silva, iii
P.O. Box 7050
Santa Maria, CA 93456
(O) 805.310.2000 
(H) 805.310.2000
manny@homefarmer.com
www.homefarmer.com
 
eddie seagle
1003 Tyson Ave.
Tifton, GA 31794
(O) 229.561.9421
(H) 229.561.9421
csi_seagle@yahoo.com
 
Lisa steinkopf
15613 Fairlane Sr.
Livonia, MI 48154
(O) 248.474.0909
houseplantgurulisa@gmail.com
  
Jeanne Weigum
1647 Laurel
Saint Paul, MN 55104
(O) 651.646.3005
(H) 651.645.4370
jw@ansrmn.org

ALLied MeMBeRs:

Flower power Marketing
Delilah Onofrey
1135 Clague Rd.
Westlake, OH 44145
(O) 440.522.1447
(H) 440.333.9521
donofrey@gmail.com
www.SuntoryCollection.com
www.Facebook.com/
FlowerPowerMarketing

WORX 
Pete McCurdy
10130 Perimeter Pkwy.
Ste. 300
Charlotte, NC 28126
(O) 704.599.3711
pete.mccurdy@positecusa.com
www.worxyardtools.com

Melnor, inc.
Dan Carter

260 W. Brook Rd.
Winchester, VA 22603
(O) 540.722.5600 x 166
(F) 540.678.8162
dcarter@melnor.com

Melnor, inc. 
Richard Boyle
260 W. Brook Rd.
Winchester, VA 22603
(O) 540.722.5600 x 166
(F) 540.678.8162
rboyle@melnor.com 
 
Melnor, inc.  
Jeff Kenney
260 W. Brook Rd.
Winchester, VA 22603
(O) 540.722.5600 x 166
(F) 540.678.8162
jkenney@melnor.com
 

Stay informed on all the latest 
in the Association. 

Join GWA on 
Facebook: Garden Writers Association

and
Twitter: @GardenWriters
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dates & events

August 7-9
All-America Selections Summer Summit, Marriott 
East Lansing at University Place, East Lansing, Mich. 
(http://www.all-americaselections.org/meetings/
summer_summit/index.cfm)

August 16-19
Nursery/Landscape Expo 2012, Dallas, Texas 
(nurserylandscapeexpo.org)

August 21-23
Independent Garden Center Show, Chicago, Ill. 
(igcshow.com)

August 22-25
Plantarium 2012, Boskoop, Netherlands 
(plantarium.nl)

August 23-25
Farwest Show, Oregon Convention Center, Portland, 
Ore. Produced by the Oregon Association of 
Nurseries (www.farwestshow.com) 
NoTE: GWA members should e-mail Ann Murphy 
(amurphy@oan.org) to request a press pass.

August 24-25
Middle Tennessee Nursery Trade Show, 
Murfreesboro, Tenn. (mtna.com)

sEPtEMBER 4-5
Four Oaks Trade Show, Cheshire, UK 
(fouroaks-tradeshow.com)

sEPtEMBER 17-19
The Glee Show, Birmingham, UK 
(gleebirmingham.com)

sEPtEMBER 19-20
CanWest Hort Show, Vancouver Convention and 
Exhibition Centre, Vancouver, B.C., Canada 
(www.canwesthortshow.com)

sEPtEMBER 27-29
The 2012 Landscape Show (sponsored by 
the Florida Nursery Growers and Landscape 
Association), Orange County Convention 
Center, Orlando, Fl. 
(http://www.fngla.org/thelandscapeshow/)

sEPtEMBER 20-22
America in Bloom Symposium & Awards, 
Fayetteville, Ark. (www.americainbloom.org)

OctOBER 10-13
Communities in Bloom National Awards and 
Symposium, Edmonton, Alta., Canada
 (http://www.cib2012.com/)

OctOBER 12-15
GWA Annual Symposium, Westin La Paloma Resort, 
Tucson, Ariz. Theme: “Gardening in Tucson for 4,000 
Years” (www.gardenwriters.org)

OctOBER 17-18
EXPO: Garden & Floral Expo, Toronto Congress 
Centre, North Bldg., Toronto, Ontario, Canada. 
(www.loexpo.ca)

JAnuARy 8-10, 2013
Landscape Ontario Congress, Canada’s International 
Horticultural Lawn & Garden Trade Show & 
Conference, Toronto Congress Centre, Toronto, 
Ontario, Canada. A 40 year history of landscaping 
and beautifying Ontario is a milestone that the 
members of Landscape Ontario Horticultural 
Trades Association is proud to be celebrating. 
(www.locongress.com)

JAnuARy 9-11, 2013
MANTS (Mid-Atlantic Nursery Trade Show), 
Baltimore Convention Center, Baltimore, Md. 
(www.mants.com)

JAnuARy 22-23, 2013
NJ Plants: Professional Landscape & Nursery Trade 
Show, New Jersey Convention Center, Edison, N.J. 
(www.njplantshow.com)

FEBRuARy 2-10, 2013
The Great BIG Home, I-X Center, Cleveland, Ohio 
(http://www.greatbighomeandgarden.com)

FEBRuARy 6-8, 2013
New England GROWS!, Boston Convention & 
Exhibition Center, Boston, Mass. Theme: “Frontline 
thinking. Intelligent solutions.” 
(www.newenglandgrows.org)

http://www.all-americaselections.org/meetings/summer_summit/index.cfm
http://www.all-americaselections.org/meetings/summer_summit/index.cfm
http://nurserylandscapeexpo.org/
http://igcshow.com/igc12/public/enter.aspx
http://plantarium.nl/
http://www.farwestshow.com/
mailto:amurphy@oan.org
http://mtna.com/
http://fouroaks-tradeshow.com/
http://www.gleebirmingham.com/
www.canwesthortshow.com
http://www.fngla.org/thelandscapeshow/
www.americainbloom.org
http://www.cib2012.com/
http://www.gardenwriters.org
www.loexpo.ca
www.locongress.com
www.mants.com
www.njplantshow.com
http://www.greatbighomeandgarden.com
www.newenglandgrows.org

