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The First Four Questions 
for Internet Success
BY DOUG GREEN
Marshall McLuhan has been (wrongly) quoted as 
saying, “The medium is the message,” and while this 
is a summary of his intent if not his actual words, it 
speaks directly to our challenges in today’s creative 
world.  The good news is the publishing models 
haven’t changed, we still have traveling bards 
(speakers), scribes (writing for others), authors 
(being paid by publishers) and self-publishing (doing 
it all yourself). Even though underlying technologies 
continue to change the production and consumption 
of our work, our primary models remain fixed.

Pick Your Publishing Model
Your first task is to pick one of the publishing models 
for your work; understand you also have secondary 
ones that receive sporadic attention, but economic 
success depends on having a primary focus. Many 
of us work across different models, but if you look at 
those you know who are succeeding now, it becomes 
clear they have a primary focus and supplement this 

with other models. Write 
down this primary model 
and note any secondary 
ones.
 The other good news 
is people haven’t changed 
their basic needs. They 
still want the same things 
they’ve always wanted 
from the publishing 
world: (1) information, 
(2) entertainment, and 
(3) communication with 
others. The bad news 
is both the technology 
and the information 
are increasingly niche-
oriented as well as being 
based on individual 
preferences. This is where 
a great many creative 
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Where do under-40s get their gardening information?
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types get confused. Writing for information delivery 
is quite different from writing for entertainment and 
the Internet medium has drastically changed our 
writing and reading capabilities. (For a detailed 
understanding of this read, The Shallows by Nicholas 
Carr). There are indeed many things to relearn about 
the “how” of writing for an online audience.

Get the Focus Right
Your second task is to pick a primary focus 
from the above three options. understand the 
divisions between them aren’t fixed; information 
is best delivered in an entertaining manner but it’s 
information first. Pick one. There are no right and 
wrong answers here; your answers are determined 
by your interests and objectives. Write this focus area 
down under the primary model.
 At this stage in the process, creative folk tend 
to stumble because they begin looking at money or 

software.  The tendency is to short-circuit the process 
and try picking the more lucrative or attractive areas. 
Experience tells me that doing this is tempting, but 
ultimately self-defeating. Many of us also want to 
short-circuit the decision-making about software, 
making quick decisions that are ultimately not suited 
to the content we’re creating.

 If you’ve held back and answered the two 
questions, your model and focus are now clear. 
These two questions will determine both writing 
style and software to use. For example, a decision 
to write using the author model in the entertainment 
area creates a focus on attracting the editors and 
publishing companies that publish this content. 
This will be subtly different from using an author 
model for information writing, i.e., different publisher 
options. Choose a bard model on entertainment and 
the content, software and economic model will be 
completely different.  

Here’s Where Many Writers 
Make The Big Mistake
It is at this point that many creative folks balk, 
stating they just want to “do their thing;” they’re not 
interested in all this business and decision stuff. 
“Just tell me what to do; tell me how to succeed 
online,” is a typical response. The very real change 
in publishing is the increasing fragmentation of 
the gardening world into niche interest areas and 
software choices. For example, there have been 
often-heated discussions among some alpine 
gardeners whether the old listservs or newer forums 
are better. Is e-mail better than a browser?  Each 
distribution system is used by different people, 
depending on their personal preferences, and we can 
expect increasing fragmentation. Identical topics are 
being delivered over multiple software systems and 
channels. Do you prefer e-mail, forums, YouTube, 
Facebook or any number of options for your personal 
and professional use? Your audiences are making 
similar decisions. Without understanding your model 
and focus it will be increasingly difficult to create an 
audience and pick appropriate software. 

Going Big or Going Small
The next two questions involve specifics for your 
content. Do you want to write for a national or 
regional audience? The national audience is 
bigger but it’s tougher to be noticed. A sizable 

national audience will more likely support a writer. 
Dominating a regional topic is easier, but it probably 
won’t support you solely as a writer. However, the 
regional model is perfect if other services such as 
landscaping, design, talks, etc., are part of the mix. At 
this point, you understand three things — the model, 
the focus and the scale of your work.   

Going Bigger or Going Smaller
The last question is even more specific. Do you 
want to write about specific topics as an expert (e.g. 
landscaping, design) or general “everything” topics? 
Again, specific niches may not fully support a writer, 
but general “everything” topics can. Adding this 
last piece to your planning-puzzle determines the 
very real content you produce. Writing in an author 
model, for information, in a specific region and about 
a specific plant family is going to produce vastly 
different results than writing about all plants in that 
region. It is clear the Net is forcing us to make these 
decisions if we want to meet our goals.

Write down the answers to all four questions. There 
are no right or wrong answers in the range of 
choices; it depends totally on yourself, your interests 
and goals. For example, I use a self-publishing, 
information, national, general model of content 
creation and this determines what I create and the 
software I use. 
 Now it gets interesting, because it’s at this point 
you understand the “what” of creative pursuits and it’s 
time to look at the strengths and weaknesses of the 
“how.” All software and publishing platforms are not 
equal and have different users, audiences and even 
technical effects on the Net. Those are the subjects 
of future articles. For now, start by answering the four 
main questions.

Doug Green has 8 websites delivering over a million 
articles a month during the gardening season,  
newsletters,  ebooks,  premium membership con-
tent,  several blogs, and is active on YouTube and 
Facebook for his readers.

Continued from page 1

“Do you want to 
write for a national or 
regional audience? 
The national audience 
is bigger, but it’s 
tough to be noticed.”
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Spring — I hope it is on its 
way and soon! As I write 
this, Dallas, along with many 
other parts of the country, is 
experiencing some heavy-
duty weather. After an ice 
storm, that left Dallas with 
a never-ending sheet of ice 
and temperatures in the 
teens, we had a snowstorm 
that left 6” of snow on top 
of the ice, and the City of 

Dallas does not own a single snowplow. I made 
accommodations for some of the most-tender 
plants in the landscape, and maybe that will be 
enough; I sure hope so.
 “They say…” is an interesting phrase. I 
have heard it over the past few years when the 
subject of new and young gardeners is the topic 
of discussion, most often as, “They say there 
is a decline in the number of gardeners under 
age 40.” I am happy to report that the Garden 
Writers Association Foundation’s 2010 Winter 
Garden Trends Survey reports that “…the younger 
generations are gardening in numbers similar to 
other age groups.” There are other interesting and 
surprising tidbits of information, such as where the 
under-40s obtain their gardening information, so I 
urge you to look at the survey results on the GWA 
website and the article “What Are under-40s Really 
Thinking About Gardening?” on page 4 by GWAF 
President anne Marie Van nest. 
 The GWA Board of Directors held their 
midyear meeting a few weeks ago and the Board 
is energized and excited about new possibilities 
and programs for GWA.  
• The Emerging Technologies Task Force 
this year is focusing on the use of video for 
member education and training. They started 
the process with a “test run” when part of the 
Region IV meeting in January in Ft. Lauderdale Continued on page 3
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Presidents Message

Janel Leatherman

was recorded. In addition, GWA is researching 
the possibility of webinars and podcasts on 
professional development.
• The Sustainability Task Force is moving 
forward with efforts to ensure GWA has a defined 
approach to environmental responsibility. GWA 
already has guidelines that are followed, including 
the recent conversion of the Quill & Trowel to 
online format, but expanding efforts around this 
topic is essential for GWA.
• GWA is looking for opportunities and ways to 
partner with other horticultural organizations 
and a task force has been formed to explore 
this possibility for outreach. Task force members 
include representatives of several horticultural 
organizations and we are certain that the results 
will benefit all involved.
  • To honor Jim Wilson, longtime GWA member, 
Fellow and Hall of Fame member, who passed 
away last summer, a task force has proposed 
and the Board of Directors has approved an 
award in his name. Watch for further details 
as this task force completes its assignment with 
definition of qualifications.
 Plans for the Annual Symposium in 
Indianapolis (aug. 26-29) are being tackled 
by an incredible group of gardeners that are the 
local arrangements committee and the education 
session proposals are being evaluated and will 
provide an exceptional experience. It is not too 
early to put it on your calendar, and remember, the 
#4 reason for making the trek to Indianapolis “…it 
is home to the World’s Largest Hoe Collection.”
 I know that those of you who attended the 
Annual Symposium in Dallas can’t believe the 100 
degree temperatures of summer have given way 
to temperatures in the teens, but it is true. Spring 
can’t arrive soon enough.
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What Are Under-40s Really 
Thinking About Gardening?
By AnnE MAriE VAn nEST
In a new direction for our garden trends, the last 
survey for 2010 looked at just one age group: the 
under-40s.  In December and January, the GWA 
Foundation contracted with TechnoMetrica Market 
Intelligence to ask several questions of under 
40-year-olds regarding their activities, plans and 
opinions about plants, gardening, using organic 
products, gardening information sources, and, 
basically, why they did or did not garden. The results 
revealed big surprises for some questions and 
affirmations of many assumptions for others.  But 
the bottom line is that knowing the under-40s in your 
audience can make you a more effective gardening 
communicator. 

The younger generations are 
gardening just as much
In a surprising trend, the younger generations are 
gardening in numbers similar to other age groups.  
From earlier surveys, it was found that 66% of the 
entire u.S. population has some form of lawn or 
garden. In the most recent survey, when the under-
40s were asked if they grow or take care of plants, 
64% indicated “yes.”  Those in the 25-40 age bracket 
has the same response as the average of the entire 
population (66%). No longer should we assume that 
Generation Y and Z are bypassing gardening until 
they reach middle age or older. The survey shows 
that those in the 25-40 age group is just as engaged 
in gardening as older folks.  Those 18-24, while fewer 
are gardening, are showing an impressive number as 
well (56%).

Young gardeners have a very 
broad interest in plants 
When asked what types of plants the under-40s 
grow, there was an overwhelming response for three 
plant types: flowers, vegetables and herbs, and trees 
and shrubs. The 25-40 age group has more of an 
affinity toward flowers (66%), ahead of the second-
ranked vegetables and herbs (62%) or trees and 
shrubs (62%). The overall results for each plant type 
are consistently high, with lawn or turf (55%) ranking 
fourth and indoor plants attaining a very respectable 
52% response. In all, a well-rounded showing of 
interest in each plant type. 
 Edibles are most popular and lawns the least 
popular with the under-24s. Results for this young 
group of gardeners show that they grow more 
vegetables and herbs (65%) than trees and shrubs 
(55%), and indicate that flowers (52%) are their third-
most popular plant type. This youngest group ranks 
lawn or turf as their lowest category (39%), ranking it 
below indoor plants (45%). 

Got a garden question? Under-40s 
ask friends and neighbors first
Where are the digital-generation gardeners getting 
their planting or gardening information? Not so much 
from the Internet, iPod or smart phone. They are 
getting their answers the same way their parents 
and grandparents get information – from friends 
and neighbors. First choice, with an astounding 
87% response, is to go to a network of friends and 
neighbors for answers.  The second choice among 
under-40s for gardening information is books (69%), 

Continued on page 5
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Continued from page 4

giving this traditional medium a surprisingly hearty 
thumbs up. Going directly to a gardening retailer or 
taking a class (63%) is the third-most popular way 
under-40s are finding the information they need.  

Books, newspapers, magazines 
and television are the information 
sources for under-40s before 
turning to websites or blogs
Besides using books to find more information, under-
40s use newspapers and magazines (55%) and 
television (47%) in a surprising lead over gardening 
websites or blogs (44%).
 Radio (15%), YouTube (13%), online audio and 
podcasts (12%), and Facebook (10%) all claim just 
a small percentage of under-40s as a destination for 
gardening answers. Twitter has yet to gather many 
fans (3%). 
 Besides talking to friends, the youngest group, 
the 18-24s, turn to books and then online sources 
for their gardening answers. This group stands out 
as having a slightly higher affinity for using books, 
gardening websites or blogs, YouTube, and online 
audio than the next older group. The younger group 
is also less likely to find information using garden 
centers, nurseries or classes, magazines and 
newspapers, television and radio. 

Yes, under-40s do use organic 
gardening products (sometimes).
When under 40 gardeners were asked if they use 
organic products on their plants or lawn, 10% said 
frequently. Most indicated they use organic products 
sometimes (46%), and 39% indicated they do not 
use organic products. Little difference appeared 
between the 18-24 and 25-40 age groups. 

The two under 40 age groups 
see the appeal of gardening 
differently.
Overall under-40s garden for the sense of 
satisfaction (67%), but relaxation is the number 
one appeal for the 18-24 age group. To younger 
gardeners, gardening to relax (55%) has a stronger 
appeal than the sense of satisfaction (45%), working 
with nature (48%) or growing their own food (45%). 
While many younger gardeners realize that there are 
good benefits to gardening from exercise (45%), this 
is not a strong motivator and the survey found this 
the least appealing reason for them to garden.  
 Trying to reach young gardeners? Mention the 
relaxation aspect of gardening if you want to connect 
with the 18-24s or talk about how gardening is a 
satisfying activity to reach the 25-40 age group. 

Why don’t the under-40s garden? 
It’s the interest and time – not the 
money or the knowledge
Now that we know why many of the under-40s 
garden, it is time to look at why this age group does 
not garden. For this, the survey has some surprises 
in store. Overall, a lack of interest is the reason for 
not gardening (and this is particularly high in the 18-
24 age group).  Not having enough time is the overall 
second-ranked reason that under-40s give for not 
growing or caring for plants. While interest issues top 
the list for the 18-24 year-olds, it is a lack of time that 
hinders those in the 25-40 age group. Surprisingly, 
low down on the list of reasons for not gardening 
(especially for the 18-24s) are “don’t know how” or 

“too expensive.”  Less than 20% of under-40s don’t 
garden because someone else does the gardening; 
a situation that garden writers can champion with 
messages that encourage more mentoring.

Overall, 26% of those under 40 that don’t garden 
now do see themselves as starting to grow or care 
for plants next year. This shows that there’s a good 
opportunity to cultivate some new gardeners in 2011.  

Tell me what apeals to you about 
growing plants?

What plants to you grow or take care of?

Do you use organic products on your 
plants or lawn?

25-40
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Working the Web

Five Social Media Tips to Help 
You Make a Splash Online

By ShAwnA LEE CoronAdo
The future is now here. In the age of Star Trek-like 
futuristic devices like the iPad and Bluetooth, journal-
ism and writing in general has been redefined. Text is 
more ubiquitous than we could have ever predicted. 
Blogging, Facebook, Twitter and dozens of other 
social media tools have made it possible for writers to 
network and be networked with the world in surpris-
ing ways, but that does not mean editors are lining up 
to pay for content. Editors and readers need encour-
agement to get them to open up their wallets. The 
solution is to build a strong personal brand to both 
build social media followers and increase awareness 
of your skills.
 Both budding garden authors and experienced 
garden journalists need to bring a brand to their 
audience and social networks can provide an ideal 
platform with which to do it. Here are five tips to give 
you ideas on how to get started:

Build Connections Early 
Starting a Twitter account the day your book launch-
es and expecting instantaneous success is unreal-
istic. You need to start developing your social media 
audience long before you have something to market 
to them. Building a brand means more than simply 
having a logo or color theme online.
 Social media branding really means to build an 
identity online which demonstrates your message in 
an obvious way. If you build connections on social 
media early, utilizing a website and strong brand 

message to assist you, then when you market your 
product you will already be successfully recognized. 

Don’t Talk About 
Yourself All the Time
Make friends through social media by joining conver-
sations that are not about you. If you want to build 
authentic relationships which allow you to connect 
personally with others who might be able to help 
you, it is important that you join conversations about 
topics that interest you within the social media world. 
Suggest assisting others through your own social 
presence – helping your new friends to reach out to 
bloggers and other influencers that you know and 
respect. 
 People are more likely to trust and encour-
age a friend of a friend versus a complete stranger. 
Good connection building sites online are Facebook, 
quora, Twitter and LinkedIn.

Be Personal With Social Media
Yes. Personal. Following someone on Facebook, 
for instance, allows you to see a personal glimpse 
of their life. There are photo albums you can look 
at, other friends you can connect with, and personal 
opinions to be actively discussed. 
 Posting your most recent blog content might not 
get a single response from a follower, while posting 
on Facebook about your two favorite chickens will get 
hundreds of replies. Why? Because on social media 
most people who friend you want to know about you 

personally so they can see if you are trustworthy and 
reliable. They want to talk about friendly, funny and 
personal things. The same as old-fashioned “sales 
networking,” social media allows people to connect 
on a more intimate level. 
 Before an editor or company is going to invest 
in you, they want to get to know you. Many sponsors 
and potential publishers will not consider writers who 
are not online building their branded presence with a 
website and social media because they want better 
educated writers who are in touch with the world and 
have their fingers on the pulse of what is happening 
in the publishing industry.

Collaborate
To build awareness of your work and your brand, the 
easiest and most obvious thing to do is to collaborate 
with others within the industry. Of course, reporting 
has always been a collaborative process, but now 
the world is seeing a stronger merge between the 
content producer and the source. As a result, more 
journalism is happening through collaborative report-
ing. use social media to collaborate on book projects, 
magazine articles and video marketing. Have a friend 
build a website for you if you do not know how, but 
in exchange for that service, provide content for their 
website. 
 understanding that your writer friends online 
might have a larger following than you is important 
when you consider collaboration. You might be able 
to enhance your social media presence by gather-
ing some of your friends’ followers as a result of the 
partnership. Although that sounds a bit self-serving, 
the reality is that both of you will get something out of 
collaborating and build a real friendship to boot. Col-
laboration partnerships are a key benefit of utilizing 
social media.

Find Money Through 
Social Media Validity 
Being a professional writer means that money is rath-
er elusive, particularly in our modern day economy. 

Continued on page 7
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If you want to make more money, then the first step 
is to build validity. For example, if you have written a 
book, but have no website and no other source for 
your fans and potential editors to find you, then you 
will have a difficult time making higher-end dollars in 
the current market. 
 Building an online brand which consists of a 
home website and active social media profiles with 
several social media tools like Facebook and Twit-
ter is an extremely smart plan. It will show sponsors, 
editors and fans that you are readily available for 
hire. In this market, writers at every level must be 
able to pivot quickly between the idea of using the 
social media community as a source and also as the 
audience, because they are both. Once you build a 
strong brand, the next step to getting hired for pay 
is to write proposals to the organizations and editors 
you have met through social media, justifying what 
their return-on-investment will be for hiring you. 

 Social media is a new and ever-changing tech-
nology writers should be taking advantage of to shore 
up credibility in a challenging marketplace. Building 
a strong social media base ensures potential spon-
sors, editors and publishing houses will have ready 
accessibility to your marketing brand and expertise. 
With this foundation established, a writer can easily 
collaborate with new-found social media friends and 
business connections globally, transforming online 
social marketing tools like Facebook and Twitter into 
amazing networking and money-making opportunity.

Shawna Lee Coronado is the author of the critically 
acclaimed book, Gardening Nude, a guide for living a 
green lifestyle. Marketing her book and business via 
social media has enabled Shawna to travel all over 
the world speaking about gardening as well as pro-
moting community and sustainable living. She writes 
two blogs and is currently an on-camera spokesper-
son, video producer, newspaper columnist, keynote 
speaker and social awareness correspondent. (www.
shawnacoronado.com)

Continued from page 6

MGA Changes Its Name

The Mailorder Gardening Association (MGA), 
a nonprofit organization dedicated to providing 
support, education, and information to its member 
gardening companies, has changed its name to 
the Direct Gardening Association (DGA). “This 
name change better reflects the very specific 
segment of the gardening industry that we 
represent – selling direct to home consumers,” 
commented Camille Cimino, executive director 
of the newly named organization. “Today’s 
consumer enjoys the convenience of being able to 
purchase gardening products online in addition to 
print catalogs, and our new name embraces this 
growing trend.”
 These thoughts are mirrored by the current 
DGA president, Valerie Gosset of Evergreen 
Marketing. “Our goal for the new association 
name is to reflect the full range of ways DGA 
members sell products directly to consumers, 
from catalogs to websites, social media to 
mobile commerce. The breadth of education 
and networking opportunities DGA provides 
encompasses all this and more.”
 The Direct Gardening Association sponsors 
an annual awards program called the Green 
Thumb Awards. Green Thumb Awards recognize 
outstanding new garden products available 
in catalogs or online. Winning products are 
selected based on their uniqueness, technological 
innovation, ability to solve a gardening problem 
or provide a gardening opportunity, and 
potential appeal to gardeners. (http://www.
directgardeningassociation.com or e-mail  
grow@directgardeningassociation.com)

Visit www.gardenwriters.org for 
the latest information on

GWA’s 63rd 
Annual Symposium

Aug. 26-29, 2011
Hyatt Regency

Indianapolis, Indiana

http://www.shawnacoronado.com/
http://www.shawnacoronado.com/
http://www.directgardeningassociation.com/
http://www.directgardeningassociation.com/
mailto:grow@directgardeningassociation.com
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Helping Us Grow

executive director’s report

Robert C. LaGasse 
Executive Director

One New Member

Cathy Wilkinson Barash
Dan Benarcik
Dan Clost
Dorothy Dobbie
David Ellis
Katie Elzer-Peters
Robin Haglund

Ed Lyons
John Markowski
Adriana Martinez
Diane Ott Whealy
Jo Ellen Sharp
Amy Stewart
Nancy Szerlag
Jean Ann Van Krevelen
Betsy Williams

Mark your calendars to 
attend the 63rd GWA 
Annual Symposium 
on aug. 26-29 in 
Indianapolis. Our local 
arrangements and 
program committees are 
working hard to prepare 
another outstanding 
networking and 
educational meeting; 
so, make your plans to 

join us in Indy for our “Gardening at the Crossroads” 
event.
 A lot of other new and exciting committee 
activities are also being prepared to launch in the 
next few months. New webinars, videos of education 
programs, podcasts and professional development 
opportunities are all working their way toward 
the GWA membership. Look for new program 
announcements in the coming weeks and months. 

Great committee efforts

The Emerging Technologies Task Force (ETTF), 
headed by ann McCormick, continues to 
move the association forward with a special pilot 
project on video recording for garden writers. In 
January, the ETTF collaborated with the Florida 
Nursery Growers and Landscape Association who 
generously sponsored video recording of the Region 
IV meeting program on using video in gardening 
communications. Committee member Kevin gregg 
volunteered to provide post-production editing in 
this trial effort to test recording for symposium and 
other programs. Thanks to the entire committee for 
their dedicated work for the benefit of all members 

and special thanks to Kevin and FNGLA for their 
exceptional contributions.
       Past President anne Van nest will again chair 
the Nominations Committee. If you are interested 
in helping the GWA grow as a Regional or National 
Director, please contact Anne at avannest@Austin.
rr.com. 
 GWA has a dedicated group of members 
investigating the question of sustainability and how 
it relates to the association and the profession. Look 
for articles in the Q&T and more as we explore this 
opportunity to help develop this topic this year. In 
the next Q&T we will review some of the sustainable 
policies GWA has already implemented in various 
operational areas. 

This year has begun with a variety of promising 
new programs we expect will take the GWA to a 
new level of activity for the membership. As new 
programs become available, we will be conducting 
more surveys to test the membership response to 
association efforts and input for changes that might 
be beneficial. Your participation in survey efforts will 
be appreciated to help guide committees and the 
Board of Directors as we create and launch new 
programs throughout the year.

Did you know. . .

. . .that you can post your 
book signings or other 
speaking engagements on 
the GWA website?
        simply click on “Members area” 
and sign in using your User name and 
password. Then click on “announce-
ments.” Just complete the information 
online. 
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as part of their introduction of their goodness grows 

edible program, prides Corner Farms sent their finest 

produce to present a check for paR. The check be-

ing presented to Region i director  C.L. Fornari was for 

$625.00, which was money generated from prides Corner’s 

Christmas card “spirit of giving campaign.” shown (l to 

r): prides Corner Farms representatives: Heidi Kunhardt, 

Trish Crocker, Len giddix, C.L. Fornari (gwa Region i 

director) and Tim Kane.  To learn more about prides Cor-

ner marketing and giving back programs, go to: http://www.
pridescorner.com/

Prides Corner Farms 
Donates Funds to PAR

GWA Partners 
With the GRO1000 
Campaign in 2011
 
Continuing our efforts to promote individual 
and community gardening, GWA and the GWA 
Foundation have joined with the GRO1000 
partnership headed by The Scotts Miracle-Gro 
Company for 2011. For the past two years, 
ScottsMiracle-Gro has partnered with the GWA, 
as well as Keep America Beautiful, the National 
Gardening Association, Plant A Row for the Hungry 
and the Franklin Park Conservatory in a national 
outreach program as part of its philanthropic effort 
to encourage gardening and community gardens to 
cities across the united States. 
 In 2009 and 2010, the program provided grants 
and resources to schools and non-profit groups to 
plant gardens in deserving communities in Atlanta, 
Bentonville, Charlotte, Chicago, Dallas, Houston, Los 
Angeles, New York City, Washington, DC, and West 
Palm Beach. Each recipient community benefitted 
from the social and environmental benefits of the 
gardens and green spaces, as well as the nutritional 
advantages of edible gardens. GRO1000 places 
a special emphasis on educating students and the 
community about harvest donations to help feed 

the hungry, green space revitalization and outdoor 
exploration.
 As a result of these efforts, the program boasted 
impressive results that undoubtedly impacted each 
community. In 2010 ScottsMiracle-Gro, the Garden 
Writers Association and its partners:

installed seven gardens, creating 10,000 sq.ft. of •	
green space with potential to yield approximately 
5,000 pounds of food; 
donated 8,000 pounds of food to local food •	
pantries across the u.S. in 2010;
reached more than 1,200 children with messages •	

about community gardens and green space 
development; and
demonstrated the importance of gardening •	
education to prominent community leaders. 

 
 With the positive impact being made to 
communities in the u.S., ScottsMiracle-Gro, and 
its philanthropic partners like the GWA, will launch 
a new global garden and green space initiative 
this spring. Look for more information as new 
showcase community gardens and green spaces 
will be developed in: Tampa, Los Angeles, Houston, 
Chicago, Long Island, New York, Canada and 
Europe. The program will also be extended until 
2018 when GRO1000 will culminate with its 1,000th 
garden installation celebrating the 150th anniversary 
of The Scotts Miracle-Gro Company.
 

— PARTNERS —
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regional Meeting Wrap-Ups

Region Vi Joins apLd in California 
In December, Region VI (that’s the left half of the 
u.S.), together with the Los Angeles District of 
Association of Professional Landscape Designers 
(APLD) hosted our second annual joint event at 
Village Nurseries Landscape Center in the City of 
Orange, just south of Los Angeles. Village Nurseries 
was the main event sponsor. Their onsite manager, 
Mona Lisa Borad, did the heavy lifting for our event. 
Co-sponsors included Kellogg Garden Products, 
Monrovia and SPJ Lighting.
 It was a gray, drizzly afternoon as the designers, 
writers and photographers arrived. Networking 
happened naturally as we wandered through the 
Village displays. Village staff was on hand to answer 

gwa Region Vi Representative nan sterman, gwa member 
Julie Bawden-davis, apLd member pamela Berstler, and 
apLd Los angeles president-elect Richard Hayden (l to r).

Under the big top, Bob perry, landscape architect, professor 
and author, spoke to the crowd about the role plants and 
gardens play in culture and environment.

gwa and apLd members networked as we toured Village 
nurseries landscape center in the City of Orange, near Los 
angeles.

Region ii enjoys Main Line philadelphia Horticulture

gwa Region ii members and guests enjoy a breakfast in the outdoor living room of 
Chanticleer’s ruin.

In October, sixty members 
and guests toured three 
polished gems of Main Line 
Philadelphia horticulture on a 
beautiful fall day. Welcomed 
by Bill Thomas and Dan 
Benarcik to an early morning 
photo shoot at Chanticleer, 
the guests were treated to an 
al fresco breakfast next to the 
garden’s famed ruin. 
 Midday tours of 
Haverford Arboretum were 
led by director Bill Astifan 
and plant curator Martha 
Van Artsdalen. Lunch was enjoyed during the 
educational presentations of the day that focused 
on highlights of the three open-to-tour gardens. 
 The day continued at Jenkins Arboretum 
and views of its newly installed sculpture exhibit, 
“Wind Through the Trees.”  Harold Sweetman 
also explained the many and various sustainable 

aspects of their LEEDS certified visitor and education 
center. The sun set as Kirk Brown raffled off a 
large collection of samples, products and plants in 
the closing “Trunk Show.”  Everyone left for home 
with cars full of garden “stuff “ and minds expanded 
with another horticultural networking experience! 

— Kirk R. Brown

questions about their gorgeous plants – water-wise 
and otherwise.
 Lunch was under the big top. Village employees 
served traditional barbacoa (that’s Spanish for 
barbeque) with carne asada, pollo asado and all the 
fixings, including the most amazing tortillas I’ve ever 
tasted. While we feasted, our sponsors shared the 
latest and greatest about their products and services.
 Bob Perry, author, landscape architect and 
professor emeritus, was the afternoon’s featured 
presenter. Perry is one of southern California’s 
sustainable landscape icons. 
 For this talk, he chose plants from Village’s 
offerings to illustrate his perspective on the role 
plants and gardens play in culture and environment. Continued on page 11
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regional MeetingsContinued from page 10

Afterwards, Perry signed copies of his brand new 
tome, Landscape Plants for California Gardens, the 
latest entry in his body of work on low water, climate 
appropriate plants for California.
 Next, came two rousing hours of “speed dating” 
GWA/APLD style. Speed dating was the brainchild 
of Laura Morton, Los Angeles designer and Los 
Angeles APLD president. Everyone, designer, 
writer and photographer alike, brought one sheet 
explaining who they are, what their interests are and 
examples of their work. Writers sat at tables while the 
designers cycled through. Every two minutes, Morton 
banged a big brass gong to tell designers it was time 
to move to the next table. It was fast, furious and 
really fun. Sharon Cohoon, senior editor at Sunset, 
commented afterwards, “How lovely to be on the 
other end of the pitch game for a change! Feels 
powerful.”
 The afternoon came to a close as the sun 
slipped below the horizon. Every participant went 
home with a new network of connections along 
with a goody bag and a raffle item from contributors 
including Potted, Malibu Compost, Tri-C Organics, 
Nemetschek Vectorworks and Greenwood Daylily 
Gardens.
 Joint events like this are fantastic ways to 
reach out to other organizations. If you would like 
suggestions for holding a similar event in your area, 
please contact me for details, nsterman@plantsoup.
com.
 A big “thank you” to Mona Lisa Borad of Village 
Nurseries and Laura Morton of APLD, my wonderful 
event collaborators.

—nan Sterman  

san diego garden 
designer amelia Lima 
(r) describes her 
design to gwa member 
Julie Bawden-davis (l).

The following regional meeting are scheduled for 2011. Additional information will be 
posted online at www.gardenwriters.org and in future issues of the Quill & Trowel.

     regions 1&2

region 5

Fri., July 22 — 9:00 a.m. - 4:00 p.m.
Morris County, n.J.

Registration fee: $35/person
(gwa member/spouse); 

$50/person (non-member)
• Tour Willowwood Arboretum
• Tour Bamboo Brook Garden
• Presentation by Lesley Parness on “Archetypes of 
Botanic Literature” at the Frelinghuysen Arboretum
• Tour Frelinghuysen Arboretum

Contacts: 
sabine stezenbach 

(718.944.1448; sstezen@gmx.net)
steve Maurer 

(302.651.5012; smaurer318@gmail.com)

saturday, Mar. 5 — 8:00 a.m. - 2:00 p.m.
Chicago, ill.

Registration fee: $35/person
(gwa member/spouse); 

$45/person (non-member)
Join fellow members for the opening of the Chicago 
Flower & Garden Show at the Navy Pier.  Spark your 
spring fever during an exclusive crowd-free preview 
of the show. Enjoy two hours to see and photograph 
the display gardens before they open to the public. Continued on page 12

 Breakfast and lunch is sponsored by Chicago 
Flower & Garden Show. Enjoy lunch, networking 
opportunities, a regional business meeting with great 
door prizes, and free parking at the Pier.
 Speakers include:
• Jennifer Davit (director, Lurie Garden in Millennium 
Park) — “Horticulture Stars of Chicago’s Lurie 
Garden”
• Adam Schwerner (dir., Natural Resources, Chicago 
Parks District) — “Designs That Dazzle: The Art of 
the Garden”
• Doreen Howard (garden book author) — “Straight 
Talk: How to Sell, Write and Market Your Book”
• Katie Rotella (Ball Horticultural Co.) — “New 
Horticulture Hotties on the Horizon”
• Guided tour of the show floor with Daniel Stober, 
FGS creative director.

Contact: 
Linda nitchman 

(618.288.5297; paradisegardener@hotmail.com)

region 7

sat., Mar. 19 — 8:20 a.m. - 3:30 p.m.
Toronto, Ontario

Registration fee: $15/person
(gwa member/spouse); 

$20/person (non-member)
Meet Canada Blooms guides at at 8:20 a.m. at 
the Direct Energy Centre in Toronto. A media 

mailto:nsterman@plantsoup.com
mailto:nsterman@plantsoup.com
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the creative ways a child might express their new 
understanding of a kitchen utensil, of puberty, of the 
ability to speak.
 unlike a child, we may need to consciously look 
for the new. If you are stuck on an idea and find 
nothing new in the garden, get down on your belly, go 
into the shrubbery and turn your camera sideways.

“To think creatively, we must be able to look 
afresh at what we normally take for granted”. — 
Goethe

 Creativity comes from exploring curiosity and 
not taking things for granted. It begins with the 
question, “Why are things the way they are?” And 
kicks in with: “How can they be different?” Ideas lead 
to exploration. Allow yourself to break the rules. Have 
some idea of what it is you want to say, then, try lots 
of methods to see what works.

Photographers corner

Creativity as an Exploration
By SAxon hoLT
I have been thinking about creativity a lot recently as 
my own work evolves and I begin to teach through 
workshops. I find myself explaining composition, 
framing, focal points and camera mechanics as tools 
to express what we photographers see in a garden. 
But, creativity we find within ourselves. It can be 
sparked by an outside stimulus, but creativity comes 
from personal vision.

“Your vision will become clear only when you 
can look into your own heart. Who looks outside, 
dreams; who looks inside, awakens.” — Carl 
Jung

 To be creative we need to start with an idea of 
what we want to say and explore ways to express 
that idea. Sometimes it may be about design, or the 
delicacy of a plant, or maybe just a mood. We may 
be hyperventilating with the beauty around us as we 
try to decide what it is that excites us, but we must 
get some clarity for our creativity to be effective.
 We begin with trying to understand what makes 
the garden what it is, what it is saying. We should 
ask, “What is it I am seeing?” “What is it I am really 
seeing?” “What is its essence?” Then, let the creative 
juices flow along that idea.
 Take for instance a meadow garden by the sea 
(Photo A). The camera is the tool to explore the 
creativity that comes from within. Exploration is the 
key because it implies looking for something new. 
Newness sparks creativity. Whether it is exploring a 
new garden with a familiar lens or a familiar garden 
with a new lens, sparks will fly when you embrace
the new.
 Think of a child’s wonderment over any new 
thing, new sensation or new ability. Think of all 

Continued on page 13

Continued from page 11

badge is required. Register online at: http://www.
canadablooms.com/Code/Public_Folder/Media_
Form.aspx — Enjoy a private tour of the feature 
gardens and displays before the show opens to the 
public.
 The speaker is debra prinzing, author and 
outdoor living expert. The first part of her talk will 
feature a hands-on demonstration. She will present 
a floral arrangement using locally grown elements. 
Next, in an illustrated talk, Debra will introduce 
inspiring flower farmers and floral designers who 
have contributed to the “green” flower movement.
 A luncheon and annual meeting will be held after 
the presentation.

Contact:
Veronica sliva (vsliva@rogers.com)

regional 
Meetings

continued

To communicate effectively, I need to use a creative lens 
choice close to the grasses while still encompassing the sea 
and sky. And, to be sure that my final photo showed the sea, I 
had to use some creative thinking — using a double exposure.

a
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Photographers corner                       cont.
Continued from page 12

C

d

“Creativity is allowing yourself to make mistakes. 
Art is knowing which ones to keep.” — Scott 
Adams

 To illustrate the value of careful composition 
and cropping, I like to shoot what I call tapestries. A 
creative photo is often as much about what is left out 
as what is in the frame. 
 A tapestry is a way to fill the entire frame with 
form and texture in flat two dimensions. (Photos C 
and D) When I am inspired to see a garden this way, 
the challenge is to find a creative way to use the 
camera to express it. The idea comes first, then, I 
creatively explore different lens selections, points of 
view and cropping to express what I see.
 It all comes from getting comfortable with what 
the garden has to say, exploring the essence of any 
individual idea, being curious about how to express 
it and then having fun with the camera. The camera 
itself is not the creative tool. You the photographer 
must bring the creativity, the intention and the 
curiosity to explore.

Did you know...

...that you can 
register for 
GWA regional 
meetings and 
pay online?

Visit

www.gardenwriters.org

click on “Meetings” tab

click on “Regional Meetings” tab

click on the meeting you want 
and choose:

download event flyer; 
view event details; or 

online registration

Saxon Holt’s most recent book, The American 
Meadow Garden (Timber Press) won the 2010 GWA 
Gold Award for Outstanding Book. He blogs about 
garden photography at Gardening Gone Wild under 
the Category “The Camera Always Lies” and on 
his own blog,  “Mental Seeds” found on his website 
www.saxonholt.com. He is the photography program 
director at San Francisco Botanical Garden and has 
been a member of GWA since 1989.

B

Recent eye surgeries gave me incredible curiosity about my 
vision, with literally new ways of seeing. I had the excuse 
to play and make mistakes, to explore newness and let 
creativity spark. I allowed myself to play with focus, with 
composition, with depth of field, and express the idea of my 
new vision with macro photography.

A tapestry is a way to fill the entire frame with form and texture 
in flat two dimensions. (Photos C and D) When I am inspired to 
see a garden this way, the challenge is to find a creative way 
to use the camera to express it. 

http://www.saxonholt.com/


page 14 quILL & TROWEL NEWSLETTER       NO. 1      FEBRuARY 2011

The Garden Writers Association Foundation 
(GWAF) announced recipients of the 2010 Student 
Scholarship Grants in Gardening Communications 
and the Kathleen Fisher Memorial Scholarship. The 
Foundation mission is to encourage students who 
major in horticulture, plant science or journalism to 
develop their skills with further education toward 
a career in home garden media communications. 
The scholarship award is intended as a tuition aid 
or as an aid in the purchase of textbooks, garden 
books and special horticultural projects to further a 
student’s horticultural journalism skills or their garden 
photographic skills.

The Kathleen Fisher Memorial Scholarship 
is made in recognition of Kathleen Fisher, who 
was the editor of The American Gardener, the 
journal of the American Horticultural Society. It is 
given annually in the amount of $500 to any post 
secondary student, including technical schools and 
communication colleges, majoring in horticulture, 
plant science or journalism, with an interest in garden 
communications.

GWAF general scholarship grants are provided 
for college-level juniors or seniors enrolled as fulltime 
students majoring in horticulture, plant science or 
journalism, with an interest in garden communication, 
including garden photography. General scholarships 
are given annually and vary in number (from two to 
six), and an amount ($250-$2,000) depending on the 
scholarship endowment earnings.

Applicants must submit a minimum of two written 
compositions or photographs. They must plan to 
complete undergraduate studies in the institution 
administering the GWAF scholarship and have a 
cumulative grade point average of at least 3.0 on a 
4.0 scale. The scholarship grants were conveyed in 
December for the 2011 spring term. A total of $7,000 
in student grants was given.

Student Scholarship Recipients
SArAh LEACh is from 
Durham, N.C., and first 
attended uNC-Chapel 
Hill, receiving her 
B.A. in journalism and 
mass communication 
with a concentration in 
visual communications. 
After working in the 
publishing industry for 
four years, she decided 
to follow her passion for 
horticulture. She left her 
job and returned to school 
fulltime at N.C. State university to pursue a B.S. in 
horticulture science. Sarah is very happy with her 
decision and can’t wait to see where it takes her. 
 Sarah presently lives in Raleigh where she 
attends classes, interns at a greenhouse, and 
works at a local garden center. In her free time, 
she thoroughly enjoys her Netflix subscription and 
attempts to cook, while also helping to maintain a 
peaceful co-existence between her cat and dog.

STEphAniE pETErSEn is a senior in the 
horticulture program at 
Brigham Young university-
Idaho with an emphasis in 
production management. 
Originally an English 
major, she enjoys reading 
and writing, although not 
enough to have resisted 
proclaiming playing in the 
dirt as her official course 
of study. She’s worked 

several summers as a salesperson at a retail garden 
center and at a tree farm. Once teasingly pronounced 
by her mother as being born in the wrong era, she 
enjoys “old-fashioned” hobbies, such as organic 
gardening, sewing, knitting, spinning yarn from 
the wool of her sheep on her spinning wheel and, 
generally, just being outdoors.  
 It is her future aspiration to own and operate 
a garden center focused on kitchen gardens, 
providing a wide variety of fruits, vegetables, herbs 
(and possibly chickens) to customers and offering 
workshops to educate the community on provident 
living. Stephanie plans to intern at Bailey Nurseries 
in Oregon this summer to further her knowledge 
and capabilities in horticulture and production 
management.

JESSE poTTEr was 
born and raised on 
Hawai’i Island, aka Big 
Island. Growing up on 
the islands has given 
him a great appreciation 
of the natural resources 
that they have, and a 
desire to steward them 
for future generations. 
He enjoys the outdoors 
through spearfishing, 
bodyboarding, running, mountain biking and, of 
course, working in the garden.
 With Jesse’s tropical horticulture and 
communications double major at the university 
of Hawaii at Hilo, the funding is a great help to 
him financially. He also has more time to spend 
in his position as vice president of the u.H. Hilo 
Student Association and secretary of the u.H. Hilo 

GWA foundation scholarships Awarded

Continued on page 15
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Agriculture. Jesse is now able to concentrate more 
on his academics while also working on projects.
 “I see the future as a time of great change, 
that is both destructive and creative, old paradigms 
falling and new ones rising. Agriculture is part of that 
change, changing with the times. I hope to be a part 
of its shift towards methods that are more ethical, 
future orientated, and environmentally conscious.”

Kathleen Fisher Scholarship
CoLLEEn ZAChAriAS 
is a Master Gardener and 
serves as president of the 
Friends of the Assiniboine 
Park Conservatory, a not-
for-profit organization that 
promotes horticultural 
education. The Friends 
lend their support to public 
parks and gardens as 
well as fundraising for a 
Butterfly Conservatory 
($335,000 to date).   
   Colleen served as editor of the Friends 
newsletter, The Leaflet, from 2006–2010. She 
is also the co-chair and associate editor of The 
Prairie Garden, publisher of Western Canada’s only 
gardening annual since 1937. Colleen has written 
numerous articles for a variety of publications, 
including Manitoba Gardener, and currently edits and 
solicits gardening-themed articles for the Winnipeg 
Free Press. Colleen is also the founder and chair 
of Gardening Saturday, presented by The Friends. 
This one-day gardening trade show was established 
in 2007 and features a keynote speaker, vendor 
displays, demos, 18 educational workshops and an 
eat-local, grow local Food Market. 
 Colleen will graduate from the university of 
Manitoba’s Prairie Horticultural Certificate program 
in September and looks forward to continuing her 
volunteer work in her community.

Continued from page 14 Sneak Peek at Symposium Garden Tours
By Jo ELLEn MEyErS ShArp
If there’s a street that defines Indianapolis it is 
Meridian Street, a main section of which is on the 
National Register of Historic Places. Meridian runs 
north to south and divides east and west addresses 
in the city. It runs through Marion County, connecting 
the southern most communities to the northern 
most. Along the way, passersby find retail shops, 
apartments, office buildings, restaurants, clubs, 
schools, churches and more. Meridian Street is 
best known locally and throughout the state for its 
exquisite collection of mansions built in the early 
1900s by bankers, stockbrokers and merchants.
 One of the most prominent homes belonged 
to Booth Tarkington (1869-1946), the Pulitzer Prize 
winning author of Alice Adams and The Magnificent 
Ambersons. The latter was made into a movie, 
written and directed by Orson Wells, with final edits 
by Robert Wise, another Hoosier. The story, which 
chronicles an affluent family’s decline around the 
turn of the 20th century, was set in Woodruff Place, 
a refined historic neighborhood on the city’s east 
side, known for its Victorian homes, esplanades and 
fountains.
 Meridian Street divides two well-known 
neighborhoods: Butler-Tarkington to the west and 
Meridian-Kessler on the east. The first, honors the 
author and the neighborhood’s proximity to Butler 
University. Meridian-Kessler defines the street and 
Kessler Boulevard, named for George Kessler, one 
of the first urban planners in the country. 
 Kessler was part of the City Beautiful Movement, 
which shaped urban areas, parks and architecture 
in Indianapolis, Chicago and other communities, 
from the late 1890s to the early 1900s. This period 
saw the rise of city parks, which in Indianapolis 
have broad, thoroughfares that offer beautiful views 
of creeks, tree stands and other natural sites. The 
Indianapolis park system is on the National Register 
of Historic Places. 
 One of the stops on the story tours will be 

Garfield Park, the city’s oldest park. It was designed 
by Kessler and features a conservatory and sunken 
garden. The story tours also will include several 
gardens along historic Meridian Street and nearby 
neighborhoods. On the docket is a newly restored 
Jens Jensen-designed landscape and other 
properties that have never been on a garden tour.
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Meridian Street is listed on the national register of historic places. 
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Pulitzer Prize winning author Booth Tarkington’s house is on historic 
Meridian Street. 



page 16 quILL & TROWEL NEWSLETTER       NO. 1      FEBRuARY 2011

Continued on page 17

reGionAl neWs & notes

region 1

gordon Hayward will lecture on his book Art and 
the Gardener on Feb. 23 at the McKee Botanical 
Garden, Vero Beach, Fl.; and Feb. 24 at The 
Society of the Four Arts in Palm Beach. Feb. 26-27 
he’ll be at The Rhode Island Flower Show lecturing 
on his books, Your House, Your Garden and Stone 
in the Garden, then on Art and the Gardener for the 
Hortulus Garden Club, Greenwich, Conn. (Mar. 8), 
the Perrysburg, Ohio, Garden Club (Mar. 14), the 
New Canaan and Ridgefield, Conn., Garden Clubs 
(Mar. 22), the South County, R.I., Garden Club 
(apr. 13) and The Taft Museum of Art in Cincinnati 
(apr. 21).
 penny O’sullivan will speak at the Rhode 
Island Flower Show, Feb. 24 and 25, to promote 
her new book, The Pruning Answer Book, which 
Storey is publishing this March. She’ll also speak on 
pruning at the Boston Flower Show on Mar. 18. 
 Laurelynn Martin and Byron Martin will do 
a book signing/lecture for their new book Growing 
Tasty Tropical Plants in Any Home, Anywhere at the 
Rhode Island Flower Show Feb. 25 at 2:00 p.m.; at 
the Philadelphia Flower Show Mar. 12; and at the 
Boston Flower Show Mar. 16 at 3:30 p.m. Plants 
highlighted will be easy-to-grow fruiting plants as well 
as exotic plants such as chocolate and vanilla that 
add culinary delight to any gardener’s palette.
 Feb. 25 (10:00 a.m. – 12:00 noon), duncan 
Brine will lead the seminar “Site Character” at the 
N.Y. Botanical Garden. Topics include connecting 
spaces, the relationship between background and 
foreground, transparency and framing views. 

 Colleen plimpton’s upcoming lectures 
include “Hello My Garden” (Feb. 25) and “The 
Bins and Outs of Composting” (Feb. 27) at 
the Connecticut Flower Show in Hartford 
(www.ctflowershow.com), as well as  the 
Rochester, N.Y., GardenScape Professionals 
Association, Mar. 17-20.
 Julie Moir Messervy will speak Feb. 26 at 
the Fauquier and Loudoun Garden Club Symposium, 
entitled “The Glory of the Garden: From the Ground 
up,” in Middleburg, Va. Mar. 5, she will deliver the 
keynote address on “Home Outside: Creating the 
Landscape You Love” at the Vermont Flower Show 
in Essex Junction, Vt. Mar. 16, she will give her 
“Home Outside” lecture as part of the Virginia Crigler 
Speaker Series hosted by the Carolina Foothills 
Garden Club in Greenville, S.C.
 Rich pomerantz will speak at the Boston 
Flower Show Mar. 19 at 4:30 p.m. His topic 
will be “Design Strategies from Great Gardens,” 
using images from his book Great Gardens of the 
Berkshires.  
 Collages by ellen spector platt, including 
scavenged & natural materials, are appearing 
in a group show in a small gallery at the Carter 
Burden Center, New York City, through Feb. 
28. One work, entitled “Grandma Roses” includes 
old botanicals, pressed leaves and flowers. Together, 
ellen spector platt and ellen Zachos are 
producing their own series of three gardening 
workshops this spring in New York City under 
their GardenBytesFromtheBigApple brand. The 
series, “Growing with GardenBytes,” includes “Seed 
Starting” (Mar. 28), “Herb Gardens” (apr.12), and 
“Hanging Baskets” (May 2).  
 Judith irven will give two illustrated talks, 
“Hidden Gems” and “Grand Designs,” looking 
at the stories behind some of her favorite New 

England gardens open to the public. These talks 
are scheduled for Mar. 4-5 at this year’s Vermont 
Flower Show, Essex Junction, Vt. In mid april 
she will present a new six-hour lecture package on 
Sustainable Home Landscaping for the Vermont 
Master Gardener program, to be broadcast via the 
Vermont’s Interactive Television Network. 
 Jeanne daniele and Green Works invite you 
to the Vermont Flower Show, Mar. 4-6. Held bi-
annually at the Champlain Valley Exposition Center 
in Essex Junction and attracting more than 10,000 
visitors, this year’s show, “Sweet Dreams,” will 
feature enchanting landscaped gardens, a garden 
railroad, timely seminars, fun workshops, and 
lots of garden goodies at the Marketplace. (www.
greenworksvermont.org)
 After a January trip to Panama where she 
represented the Harvard university Herbaria at the 
Global Plants Initiative, Julie Mcintosh shapiro 
has several speaking engagements to discuss 
and demonstrate her work in the digitization of 
seeds, as well as composting techniques and seed 
germination: the Hull Garden Club Mar. 9, in Hull, 
Mass.; and apr. 12 with the Duxbury Garden Club. 
Julie will continue her work at Harvard as Curatorial 
Assistant II, through August of this year. 
 Tovah Martin is blogging at www.
gardeninggonewild.com and has launched her own 
blog: www.plantswise.com. She’ll lecture Mar. 12 at 
the Northeast Floral Expo (Sturbridge, Mass.); Mar. 
19 at the Boston Flower & Garden Show; apr. 8 
at the Des Moines Botanical Garden; and apr. 13 
to support the Fairfield Library Seed Bank (Fairfield, 
Conn.). (www.tovahmartin.com)
 Jill nooney (www.finegarden.com) and Bob 
Munger will exhibit at the Boston Flower Show 
Mar. 16-20. The show’s theme is “Celebrating the 
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Container Garden” and their interpretation is entitled 
“The Natural World Holds the Natural World and 
Keeps Nothing.” Jill will also give a talk at the show 
on “Art in the Garden” Mar. 19 at 10:30 a.m. 
 Karla dalley will be crisscrossing Connecticut 
with lectures this spring. Mar. 14, she will speak to 
the Bethany Garden Club about “Deer and Critter 
Proofing;” Mar. 15, she will speak to the East 
Windsor Garden Club about “Houseplants for Four 
Exposures;” and, apr. 11, she will speak to the 
Manchester Garden Club on “Gardening for Beauty 
and Bounty,” a program on incorporating edibles into 
the landscape. 
 Join Kerry ann Mendez and garden 
hobbyists from around the Northeast for the 8th 
Annual Great Gardens and Landscaping Symposium 
apr. 1-2 at The Equinox Resort, Manchester, 
Vt. Speakers include Bill Cullina, Ellen Ogden, 
Charlotte albers and Heather Poire. (www.
pyours.com/Symposium201l.html)   
 Mar. 19, ellen Zachos will give two lec-
tures at the Springfest Flower & Garden Show in 
Sussex  County, N.J. — 1:00 p.m., “The Blended 
Garden” and 3:00 p.m., “Edible Containers.” 
Mar. 26, Ellen will be at the Oregon Garden in 
Silverton, Ore.  A 10:00 a.m. container garden 
workshop is followed by a 1:00 p.m. lecture on 
container gardening.
 Marcia passos duffy of Back Porch 
Publishing announces a new magazine: Local 
Table Monadnock. The publication is a guide to the 
local farms, food and community of the Monadnock 
Region of New Hampshire and pays $.10/word 
for features. Writers’ guidelines: http://www.
localtablemonadnock.com/editorial_calendar 
 Vincent simeone announces that there are 
internships available at Planting Fields, Oyster Bay, 

N.Y. Application deadlines for a grounds maintenance 
(10-12 weeks) and greenhouse (April through 
September)  interns are Mar. 15. Contact: Vincent 
Simeone  (516.922.8601; Vincent.Simeone@oprhp.
state.ny.us or www.plantingfields.org)

—Ellen Zachos

region 2

steve Maurer reminds GWA members that now is 
the time to request a Press Pass for the Philadelphia 
Flower Show Mar. 6-13. Register at www.
theflowershow.com/ShowInfo/press 
 phyllis gricus will speak Feb. 10 on 
“Kentuck Knob, History of the Landscape” at the 
Greentree Garden Club, Pa., monthly meeting. 
 Kirk Brown and his alternate personae 
are traveling with a busy winter schedule. Kirk 
will present “Sustainability and the American 
Dream” lectures at the Bowman’s Hill Land Ethics 
Symposium, New Hope, Pa., Feb. 17.  As John 
Bartram he will then appear at the Indianapolis 
Museum of Art, Mercer Museum and with Andrea 
Wulf at locations on the American Tour of her new 
book, Founding Gardeners. His Frederick Law 
Olmstead persona will kick-off touring with a stop at 
Virginia Tech.
 TC Conner will discuss “The Good, The Bad, 
and The Bugly” with the new Master Gardener 
class of Venango County at the Venango County 
4H Fairgrounds on Feb. 19. He will also give the 
keynote for “A Garden in Time,” and present two 
separate one-hour breakout sessions for the Clarion 
County Master Gardeners Conference at Clarion 

university apr. 9. The conference opens at 
7:30 a.m. and closes at 4:30 p.m. 
 stephanie Cohen will give two talks at the 
Connecticut Flower and Garden Show, Connecticut 
Convention Center, Hartford: Feb. 25 at 2:00 p.m., 
“Perennials From Spring to Fall,” and Feb. 26 at 
11:00 a.m., “Native Perennials Sustainable, Colorful 
& Wonderful.” 
 Join Brookside Gardens in Wheaton, Md., 
Feb. 25 for their annual Green Matters Symposium. 
This year’s theme,“Real Food Renaissance,” will 
focus on the growing number of local, regional and 
national grassroots efforts to encourage Americans 
to eat “Real Food.” (http://montgomeryparks.org/
brookside/green_matters_symposium.shtm) 
 dan Benarcik will speak about “25 Plants I 
Couldn’t Garden Without” at Guilford Horticultural 
Society’s 26th Annual Symposium Feb. 26 in 
Greensboro, N.C. (http://www.ces.ncsu.edu/)  
 Judy glattstein has upcoming lectures at the 
New York Botanical Garden: Mar. 3, “Cold Frame 
Design and use;” Mar. 17, “Color and Combination 
in the Herbaceous Border;“ and Mar. 31, “Backyard 
Chickens.” Judy will reprise her lecture on “Color 
and Combination in the Herbaceous Border” for the 
Brookside (N.J.) Garden Club Mar. 8. apr. 9 she 
will give a talk on “Seasonal Care of the Garden” at 
Rutgers Gardens in New Brunswick, N.J. And 
apr. 14, Judy will be back at the NYBG for one 
of her favorite topics: “Patterns of Nature” which is 
about the beauty and mathematics of growth and 
form.
 Lesley parness at The Frelinghuysen 
Arboretum in Morristown, N.J., is presenting a 
Community Gardening Conference Mar. 3. Included 
are: keynote address by Dr. Laura Lawson of Rutgers 
university on the history of community gardens; 

http://www.pyours.com/Symposium201l.html
http://www.pyours.com/Symposium201l.html
http://www.localtablemonadnock.com/editorial_calendar
http://www.localtablemonadnock.com/editorial_calendar
mailto:Vincent.Simeone@oprhp.state.ny.us
mailto:Vincent.Simeone@oprhp.state.ny.us
http://www.theflowershow.com/ShowInfo/press
http://www.theflowershow.com/ShowInfo/press
http://montgomeryparks.org/brookside/green_matters_symposium.shtm
http://montgomeryparks.org/brookside/green_matters_symposium.shtm
http://www.ces.ncsu.edu


page 18 quILL & TROWEL NEWSLETTER       NO. 1      FEBRuARY 2011

reGionAl neWs & notes continued

Continued on page 19

Continued from page 17

breakout sessions on organizing a community 
garden, IPM, composting, succession planting 
and rainwater harvesting. The conference closes 
with an inspiring talk by Rev. Lisanne Finston on 
how to make the “Community Garden / Food Bank 
Connection.” (www.arboretumfriends.org)
 alan & Linda detrick will present a 
multimedia program and lecture to the Perennial 
Garden Club of Washington, D.C., Mar. 8 at the 
Immanuel Presbyterian Church’s Meeting House in 
McLean, Va. 
 Jack Carman, FASLA (www.
designforgenerations.com) will present a Webinar for 
The Eden Alternative Mar. 9. The session, “Creating 
Affordable Therapeutic Gardens in Any Living 
Environment,” will address the means in which care 
partners can help develop Therapeutic Gardens for 
elders. 
 sharee solow will present “Stairway to 
Paradise” Mar. 10 at the uCONN Perennial Plant 
Conference. She will discuss how the way you 
move through a garden influences your experience 
using design inspiration from around the world 
to explore why the path is so important. (www.
hort.uconn.edu/2011ppc) As Hardy Plant Society 
Program Chair, Sharee welcomes Roger swain, 
“Finding the Perfect Tool,” dan Heims, “A 
Few of My Favorite Things,” Margery Daughtrey, 
“Diseases of Herbaceous Perennials” and Michael 
Bowell, “Showtime at the Shore” at the March Into 
Spring symposium, Mar. 19 at Delaware County 
Community College. (www.hardyplant.org)
 Leann duchess will speak at Sickles Market 
2nd Annual Girls Night Out Mar. 18. The event will 
benefit the Jacqueline M. Wilentz Comprehensive 
Breast Center and will be held in Sickles 

Greenhouse. In addition to nutritious foods, recipes, 
beauty and fashion tips and demonstrations, the 
mind/body benefits of gardening will be highlighted 
and illustrated. Award winning garden designer 
Leeann Lavin will be a featured garden and food 
expert. (732.741.9563, www.sicklesmarket.com)
 derek Fell will lecture Mar. 22 at the Big Arts 
Center, Sanibel Island, Florida on “The Gardens of 
Claude Monet.” 
 daniel gasteiger has organized SWIM2, 
an ongoing, open-ended course teaching Internet 
and Social Media Marketing to writers in central 
Pennsylvania. Gasteiger sees enormous opportunity 
for writers who learn to promote themselves and their 
works online. SWIM participants learn all aspects 
of Internet Marketing including search engine 
optimization, blogging and participation in social 
media. SWIM and SWIM2 are open to all writers and 
there is no charge to participate. The original SWIM 
group continues to meet on Wednesdays at 12:30 
p.m., while SWIM2 meets on Thursday evenings 
at 7:00 p.m. in Lewisburg Pa. (570.768.5508 or 
daniel@cityslipper.com)
 Mark Highland visits the Philadelphia Flower 
Show for multiple presentations in March. Catch 
up with him Mar. 7 for “Organic Soil Mixes,” Mar. 
11 for “Worm Composting,” and Mar. 12 for “The 
underground Safari.” Then, Mar. 22, he’ll be at 
Longwood Gardens to “Clear Compost Confusion.” 
Mark will also be appearing regularly on NBC’s 10! 
Show, the Philadelphia NBC affiliate. Topics are 
seasonal and always related to the joy of gardening.
 Kathy Jentz has partnered again with Cheval 
Force Opp’s Garden Tours company to take 
local gardeners up to the Philadelphia Flower 
Show Mar. 9. You can conveniently metro, 
train, or metrobus to downtown Silver Spring, 
Md., or drive and park in the many downtown 
parking garages for the day. Information and a 

registration: gardentours@gmail.com or call Cheval 
(703.395.1501).
 wendy scott announced two workshops at 
the Delaware Center for Horticulture, Wilmington, 
Del., Mar. 16: Part I: “Planting your New Bare Root 
Tree” and Part II: “Raising Money for Neighborhood 
Trees.” This is a training class on planting techniques 
and how you can start a tree planting project for your 
neighborhood. Grants up to $5,000 are available 
from the Delaware Forest Service. (TheDCH.org)
 Bill Thomas lets us know that Chanticleer, 
the pleasure garden in Wayne, Pa., opens  
Mar. 30 for the 2011 season. Opening hours are 
10:00 a.m. to 5:00 p.m., Wednesday through Sunday. 
Garden Writers are welcomed free of charge. (http://
www.chanticleergarden.org)
 The Los Angeles Arboretum and the Beatrix 
Potter Society are hosting Marta Mcdowell, who 
will lecture on Beatrix Potter’s Gardens apr. 15. 
This program for adults will kick off the weekend’s 
event, Beatrix Potter in the Garden, featuring reading, 
art and gardening activities for children and families.  
 eva Monheim will present two talks, 
“Sustainability in Your Garden” apr 5 and “Front 
and Back Door Gardening” apr. 12, at Morris 
Arboretum, Philadelphia, Pa. Both are geared for 
the landscape certification program. Eva will also 
teach two sessions on “Ornamental and Native 
Shrubs” at Longwood Gardens starting on Mondays, 
May 9 - June 20. At Temple university, Eva is 
working on a carbon sequestration project with the 
Ambler Arboretum, Philadelphia Zoo partnership, 
which will add thousands of trees to Fairmount Park 
in Philadelphia. (www.temple.edu/ambler/news/514-
ZooPartnership)
 diana weiner will be busy this season: 
Feb. 20, “Maple Sugaring: From Tree to Table,” 
High School Park, Elkins Park, Pa.; Mar. 7 and 
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Mar. 9, “Gardener’s Gadgets,” Philadelphia 
International Flower Show: Gardener’s Studio; 
Mar. 17, “How to get Stared” with America in Bloom 
Webinar; apr. 18, “Common Diseases of Trees and 
Shrubs,” Morris Arboretum School of Arboriculture, 
Philadelphia, Pa.
 diana wind invites you to celebrate American 
Dietetic Association’s National Nutrition Month 
(March) at South Jersey Healthcare Regional 
Medical Center, Vineland, N.J. Diana will be there 
the week of Mar. 28 with “Healthy Cooking and 
Gardening!”
 nancy Church announces a new blog for 
moss enthusiasts (moss-musings.blogspot.com/; 
MossAcres.com; 866-GET-MOSS). For all the buzz 
about your favorite fuzz, visit Moss Musings. Posts 
cover companion plants, environmental benefits, 
sustainable practices, tips for transplanting and 
landscaping, myths, fun facts and technical insights 
into moss botany and ecology. Moss Acres will offer at 
least one moss workshop this spring. Sign up for an 
invitation to spend a day in the woods with the staff of 
Moss Acres and a guest bryologist for an educational, 
fun and visually soothing experience in the mountains 
of northeastern Pennsylvania (eepurl.com/ziCt).
 John Harrison announced that the Espoma 
Company is taking its commitment to the environment 
to a higher level with a solar energy installation 
covering nearly 43,000 sq.ft. of warehouse rooftops. 
The system will save more than 1.4 million pounds of 
greenhouse gas emissions annually. The solar panels 
will provide clean, renewable energy for Espoma’s 
entire plant and office facilities. (www.espoma.com)
 wendy scott announces that the new website 
for the Delaware Center for Horticulture is up and 
running. (TheDCH.org)

—Steve Maurer

region 3

If you missed adrian Bloom’s English garden tour 
last year, Christine Kelleher highly recommends 
that you register for Kerry Mendez’s (Perennially 
Yours) tour. It runs July 2-11 and includes many 
of the same gardens. The fabulous Bressingham 
Gardens, especially Adrian’s Foggy Bottom garden, 
have evolved dramatically in recent years. Other tour 
highlights are the Hampton Court Palace and Flower 
Show, Cambridge Botanical Gardens, a Punt on the 
River Cam (a great experience), Bury St. Edmunds, 
Beth Chatto Gardens, Essex Rose Tea House, Great 
Dixter and Sissinghurst. Check out testimonials 
from last year at http://www.gardeningtours.com/
testimonials.htm and register today with donna 
dawson (donna@icangarden.com) (http://www.
gardeningtours.com/PerenniallyYours2011.htm)
 paul Rodman recently completed teaching 
a series of sold out Canning & Preserving classes 
benefiting the Taylor Conservatory & Botanical 
Garden. Rodman and Patty Donahue designed the 
series to addresses the high demand for information 
regarding preserving foods grown in home gardens. 
The 12-hour series included Jam & Jelly Making, 
Pickling & Herbal Vinegars, Pressure Canning of 
Low Acid foods and Dehydrating Foods. Rodman, 
a certified Master Canner, said he would like to 
expand the classes in 2011 to accommodate the high 
demand for the information.
 The OFA, an Association of Horticulture 
Professionals, is again offering Region III members 
free registration for the July 9-12 OFA trade show 
and educational sessions per Laura Kunkle. 

Contact Christine Kelleher (christine.kelleher@
arishort.com) to register.

Upcoming events

OHiO
• Feb. 1 - Apr. 3 — Franklin Park Conservatory, 
Columbus (fpconservatory.org) – The Orchid Forest 
Exhibition with hundreds of colorful, tropical orchids 
complementing water features. Orchid talks, tours, 
classes and sales are scheduled.
• Feb. 19 — Dawes Arboretum (dawesarb.org) – 
Winter Colors Conifer Walk with Conifer Curator Jeff 
Bowman.
• Feb. 26 — Chadwick Arboretum, Columbus 
(chadwickarboretum.osu.edu) – Pancake Breakfast 
and Winter Walk: tour of Arboretum North will include 
the extensive willow collection with many catkins just 
blooming.
• Feb. 26 – Mar. 7 — Cleveland Botanical Garden 
(cbgarden.org) – Orchid Mania; In 2011, Orchid 
Mania meets purple passion! This year’s theme, 
“Purple Reign,” conjures – with a nod and a wink – a 
predominant orchid color among the queen of all 
flowers. 
• Mar. 3 — Chadwick Arboretum, Columbus 
(chadwickarboretum.osu.edu) – “A Seed Story” 
lecture by Professor Carol Baskin, distinguished seed 
researcher from the university of Kentucky, kicks off 
a three-day event that highlights the OSu Dept of 
Horticulture & Crop Science’s Seed Biology Program 
as well as the OSu Ornamental Plant Germplasm 
Center. 
• Mar. 25 — Ohio Botanical Symposium, 
Columbus – David Karow of Western Michigan 
university will address ”What Climate Change May 
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Mean for Plants: Global, National and Regional 
Consequences.” (www.dnr.state.oh.us/tabid/20259/
Default.aspx)

indiana
• Feb. 16 — Indiana Flower Growers Association 
Spring Bedding Plant Conference, Heartland 
Growers, Westfield

MiCHigan
• Mar. 1-2 — Michigan Green Industry Association 
Annual Trade Show & Convention, Novi (landscape.
org)

—Christine Kelleher & Jo Ellen Meyers Sharp

region 4

geri Laufer reports that the 24th annual 
Southeastern Flower Show will be held Feb. 25-27 
in Atlanta at the Cobb Galleria Centre. The theme, “In 
Tune with Blooms,” celebrates music in the garden 
(http://flowershow.org)
 greg grant announces that the Stephen F. 
Austin Gardens in Nacodoches, Texas, has a full 
calendar: Mar. 3:  “Grafting workshop with Dave 
Creech;” Mar. 12:  “Azalea Symposium;” Mar. 
24:  “Pre-Columbian Horticulture with Alice Le 
Duc;” Mar. 25-26:  “Backyard Birding with Cliff 
Shackelford;” and apr. 16:  “Spring Garden Gala 
Plant Sale.” Contact: Elyce Rodewald (936.469.1832, 

erodewald@sfasu.edu or arboretum.sfasu.edu)
 Mar. 12, sylvia Hoehns wright offers 
a half day workshop, “Changing America’s 
Landscape, National Cities Conference,” 
held in Washington, D.C. (http://www.nlc.org/
conferences___events/leadership_training_
seminars/10837.aspx)
 anne M. Krekelberg invites members to 
attend Memphis Area Master Gardener workshops:
Feb. 19: “Gardening for Small Spaces” at 
Memphis Botanic Garden, 9:00 a.m. to 12:00 noon. 
Panelists include: Tina Aur, landscape designer; 
Laura Edwards, owner of Eden Small Gardens; 
Ava Middleton, garden coach and designer; and 
Rick Pudwell, director of horticulture, Memphis 
Botanic Garden. apr. 1-2 from 9:00 a.m. to 5:00 
p.m., “Home Sown: Garden Ideas Worth Sharing” 
at the annual Spring Fling, Agricenter International 
Memphis. Over 75 vendors, plus exhibits, crafts and 
seminars, with featured speaker Felder Rushing. 
(www.memphisareamastergardeners.org)
 pam Baggett will speak at Brookside 
Gardens in Wheaton, Md., Mar. 24-25. Her topic 
is “Cultivating the Garden Artist Within” and she will 
lead a six-hour writing workshop entitled “Garden and 
Nature Writing.” 
 Russell studebaker will chair the Oklahoma 
Horticultural Society Winter Lecture Series. The 
spring series will be held Mar. 19-20. The featured 
speaker is Tony avent of Plant Delights Nursery. 
Hear “From Exploration to Exploitation — The 
Road from Plant Discovery to Market,” on Saturday 
at 6:30 p.m. at the Tulsa Garden Center, Tulsa, 
Okla. Then, on Sunday at 1:30 p.m., Tony will speak 
on “Landscaping in Drifts of One: A Focus on Plant 
Combinations” at the Oklahoma City Zoo Educational 
Auditorium. (www.okhort.org)
 Linda askey reminds members of the 
Southern Garden History Society’s Annual Continued on page 21

Meeting in Baton Rouge, La., apr. 1-3. (www.
southerngardenhistory.org/annualmeeting.html)

—Linda askey

region 5

Jodi Torpey will present “Your Garden to the 
Rescue” for The Herb Society of America-Rocky 
Mountain unit on Feb. 16 in Denver, Colo., 
and “Successful Strategies for Gardening on the 
Cheap” at the 2011 Western Landscape Symposium, 
Mar. 19, in Pueblo, Colo.
 James a. Baggett will be the featured 
speaker at the 2011 Central Ohio Home & Garden 
Show in Columbus Feb. 26. He will discuss the 
gardens of five influential gardeners who have 
influenced his personal garden sensibilities. He 
plans to share his personal experiences with — 
and the stories behind the gardens of — five of his 
favorite women in horticulture: Barbara Damrosch, 
Anne Raver, Tovah Martin, Rosalind Creasy and 
sharon Lovejoy.
 Lynn steiner will be a featured speaker at the 
Wild Ones Conference, Design with Nature, on Feb. 
26 in St. Paul (www.designwithnatureconference.
org). In March, Lynn will speak to the Olmstead 
County Master Gardeners and present at the 
Chisago County Master Gardeners spring event.
 Jim Long will be promoting “How to Eat a 
Rose” as part of the preparations for the International 
Herb Association’s (IHA) Herb of the Year program 
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for 2012. Programs include: Mar. 9-10, Michigan 
Herb Associates; Mar. 11, Maumee Valley (MI) 
Herb Association; and Mar. 18-19, Herbfest at 
Festival Hill, Texas. Jim and his committee created 
the Herb of the Year project for the IHA in 1994 and 
it is used by various organizations including the Herb 
Society of America.
 Melinda Myers will tour the country speaking 
at various flower shows and gardening events 
including the Northwest Flower and Garden Show 
in Seattle, Wash., Feb. 26-27; the Inland Empire 
Gardeners in Spokane, Wash., Mar. 3; Dow 
Gardens Know and Grow Show in Midland, Mich., 
Mar. 5; and finish the week at the Chicago Flower 
Show Mar. 6.  She will make several presenta-
tions at the Philadelphia International Flower Show: 
Mar. 8 at 10:30 and Mar. 9 at 4:00 p.m. on 
“Creating Your Own Wildlife Sanctuary and Mar. 8 
at 4:00 p.m. and Mar. 9 at 11:30 a.m. on “Plants for 
Difficult Situations.”

—Melinda Myers

region 6

The 16th Water Conservation/Xeriscape Conference 
on Feb. 24-25 in Albuquerque, N.M., this year 
focuses on getting people outdoors, Re Connect: 
People, Nature and Environment. Feb. 26-27 is 
the spin-off New Mexico Xeriscape Expo, free and 

open to the public, also in Albuquerque, features 
Judith phillips who will speak about xeric plants 
for specific garden spaces during the back to back 
events. (www.xeriscapenm.com)
 ed Hume will lecture on “Seed Starting 
Can Be Great Fun” Feb. 28 at 2:30 p.m. and 
“Solving Vegetable Garden Problems Before They 
Start,” Feb. 19 at 11:30 a.m. at the Yard, Garden 
and Patio Show in Portland’s Convention Center 
and again Feb. 26-27 at the Northwest Flower and 
Garden Show in Seattle at the Washington State 
Convention Center. 
 Bill Thorness will speak on “Year-Round 
Edibles: Best Growing Techniques” at the Yard, 
Garden & Patio Show in Portland Feb. 19 at 12:30 
p.m., the Northwest Flower & Garden Show in 
Seattle Feb. 23, and the San Francisco Flower & 
Garden Show Mar. 27.
 Karen Chapman will speak at the Northwest 
Flower and Garden Show in Seattle at 9:30 a.m., 
Feb. 23. This will be a one-hour demonstration 
style seminar titled “Pots with Pizzazz.” (www.
gardenshow.com or www.lejardinetdesigns.com)
 Marty wingate shares her knowledge and 
experience about travel at the Northwest Flower & 
Garden Show Feb.23 at 12:30 p.m. Her topic is 
“Garden Travel Your Way.”
 Mary-Kate Mackey will speak on “Beauty 
in Bounds” Feb. 25 at 5:45 p.m. at the Northwest 
Flower and Garden Show. She will give two talks 
at the San Francisco Flower and Garden Show on 
Mar. 25 and 26.
 GWA members are once again invited to attend 
the San Francisco Flower and Garden Show in 
San Mateo this year. A special reception for GWA 
will be held the Wednesday evening Mar. 23. 
E-mail invitations will be forthcoming. Contact show 
representatives directly: laura@sfgardenshow.com

Continued on page 22

Continued from page 20  Mary ann newcomer (www.
gardensofthewildwildwest.com) will present 
“Pioneering Gardening Techniques: Why Heirloom 
Gardens Still Work Today” at several venues across 
the west. Feb. 24 at 1:45 p.m., you can catch her 
at Seattle’s Northwest Flower & Garden Show, Mar. 
25-26, at the Boise Flower and Garden Show; and 
the Pioneering Gardening program at the Denver 
Botanical Gardens Mar. 17.
 Teresa O’Connor will speak about edible 
gardening and other topics at several home and 
garden shows this spring. At the Northwest Flower 
& Garden Show, she and Jayme Jenkins will share 
their favorite tips for time-crunched gardeners on 
Feb. 25-26 at 1:30 p.m. Feb. 26, O’Connor also 
appears on “The Garden Show: Incredible Edibles,” 
in a panel including Garrison Kerr from The Galloping 
Gourmet; Joe Lamp’l; willi galloway and led by 
Lorene Forkner. Mar. 20, Jenkins and O’Connor 
speak about edible container gardens at the Boston 
Flower and Garden Show, while O’Connor is 
appearing at the Boise Flower and Garden Show 
Mar. 27 to share advice on edible flowers and 
grocery gardens.
 sharon Lovejoy will speak Mar. 19 at the 
Kindergarten Forum in Saratoga, Calif.; Mar. 24 at 
the Arboretum in Lexington, Ky.; apr. 2 at San Luis 
Obispo Botanical Garden; and apr. 4 at the Garden 
Club of Santa Barbara. (www.sharonlovejoy.com)
 saxon Holt continues the Picture the Garden 
photography programs at San Francisco Botanical 
Garden: Mar. 24, a lecture with Topher Delaney 
on “Picture the Healing Garden;” Mar. 26, an all 
day photography workshop; and half day workshops 
each Monday morning in april. (http://
www.sfbotanicalgarden.org/) Saxon will make a 
presentation at the San Francisco Garden Show 

file:///Users/carol/Desktop/1102%20Feb%20Q%26T/Region%20News/Reg%206/www.xeriscapenm.com 
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mailto:laura@sfgardenshow.com
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reGionAl neWs & notes continued

Mar. 24 on “Lawn Reform.”
 debra Lee Baldwin will speak at the San 
Francisco Flower & Garden Show Mar. 25; the 
Gamble Garden in Palo Alto Mar. 26; the univers-
ity of California at Davis apr. 9; and the California 
State Flower & Garden Show in Sacramento 
apr. 10. 
 The American Community Gardening Associa-
tion Southwest Regional Conference will be held 
apr. 1-2 in Phoenix, Ariz. Speakers, workshops and 
tours of school and community gardens will give a 
first-hand look at how community and school gardens 
are being put into practice. There will be a selection 
of breakouts for both the new and seasoned 
community gardener. (www.communitygarden.org)

—Pat Munts

Continued from page 21

region 7

The Chicago Botanic Garden will display, allan 
pollok-Morris’ exhibition, “A journey in 
Scotland” Jan. 22 to June 5. This is an 
exhibition of large format prints from Allan’s 
book Close: Landscape Design and Land Art in 
Scotland celebrating the important role of these 
works in international arts and culture. (www.
northfieldeditions.com)
 Beckie Fox will speak Mar. 3 at 2:30 p.m., at 
the Stratford Garden Festival. Her topic is “Garden 
Design Checklist: 15 easy-to-achieve tips.” The 

festival runs Mar. 3-6.
 Region VII annual winter meeting will be held 
Mar. 19 during Canada Blooms at the Direct Energy 
Centre, 100 Princes’ Blvd., Toronto, Ontario. More 
information on page 11. Contact: Veronica sliva 
(vsliva@rogers.com)
 GWA members speaking at Canada Blooms at 
the Direct Energy Centre, Toronto, Ontario, include: 
• sonia day, Mar. 17 at 2:00 p.m., “unusual 
Veggies that Grow in the City Garden Solutions,” Rm. 
105, Hall A; 
• Ken Brown, Mar. 17 at 3:00 p.m., “Vertical 
Gardening Garden Solutions,” Rm. 105, Hall A; 
• Veronica sliva, Mar. 18 at 11:00 a.m., “Garden 
Destinations: The Greener Side of Hong Kong 
Garden Solutions,” Rm. 105, Hall A
• george Kennedy, Mar. 19 at 1:15 p.m., “Hot 
Hibiscus! Tropical bloomers for your garden,” in the 
Master Gardener area
• Lorraine Flanigan, Mar. 20 at 
3:15 p.m., “New York’s High Line: A 
Garden in the Sky Master Gardener 
Experts,” Rm. 102, Hall A
 Mar. 29, Judith Rogers will 
speak at Markham West about “Shade 
Gardening” and apr. 5, on “Creating a 
Residential Wildlife Habitat.”
 Marjorie Harris will speak on 
“Let’s Stop Making ugly Gardens” at 
The Edmonton Horticultural Society, 
apr. 25 at 7:30 p.m. at the Central 
Lions Seniors Recreation Centre (11113 
- 113 St., Edmonton). Contact: Myrna 
Vaculchik (mvaculchik@yahoo.ca)
 steven Biggs and donna 
Balzer will speak about their new 
book, Serving Up…No Guff Vege-
table Gardening. Donna will speak 
Mar. 17 at 11:00 a.m. at Canada 

Blooms in Rm. 105, Hall A; apr. 7 with their book 
launch at Loughheed House, Calgary; apr. 9 at the 
Calgary Garden Show. 
 yvonne Cunnington has several speaking 
engagements: Mar. 16 at 12:30 p.m., a talk about 
her country garden entitled “A Garden for Four 
Seasons,” Celebrity Stage, Hall B; Mar. 6 at 12:30 
p.m., a talk about her country garden at the Stratford 
Garden Festival, and at the Ontario Rhododendron 
Society meeting Mar. 27 at 2:00 p.m., at Royal 
Botanical Gardens, Hamilton, Ontario; May 3 at 
7:00 p.m. to the Toronto Master gardeners on the 
topic “Making a Meadow.”
 donna dawson still has space on her English 
Gardens & Hampton Court Palace Flower Show Tour  
July 2-10. (www.gardeningtours.com)

—Veronica Sliva

Offering over 500 varieties  
of heirloom, hybrid and  
open-pollinated vegetables, 
herbs, and flowers. 

New strain of the popular 
Italian heirloom with increased 
uniformity and bolt tolerance.

Chioggia Guardsmark beet
Request a free catalog: 802.472.6174 
or www.highmowingseeds.com

QuillTrowel-ChioggaBeet.indd   1 1/14/11   2:03 PM
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the insider scoop
Bill Johnson has been added as a regular 
columnist with Horticulture magazine with the “Insect 
ID” column for 2011.

Amazon.com named debra Lee Baldwin’s book, 
Succulent Container Gardens, one of the Ten Best 
Books of 2010 in the Home & Garden category.

diana weiner reminds us that America in 
Bloom is celebrating its10th anniversary this year 
and is still striving to get one town from every 
state to participate. Garden Writers can help the 
green industry where they live by promoting this 
organization.  

The OFA, an Association of Horticulture 
Professionals, is again offering Region III members 
free registration for the July 9-12 OFA trade show 
and educational sessions per Laura Kunkle. Contact 
Christine Kelleher (christine.kelleher@arishort.com) 
to register.

Teresa Woodard reports that 
State-by-State Gardening 
Magazines launched Ohio 
Gardener in January 
2011. Published six times a 
year, this four-color, glossy 
magazine features: expert 
advice for Ohio gardeners; 
localized gardening advice for 
ornamental, herb, vegetable 
and turfgrass lovers; step-
by-step “how to” stories for the hands-on gardener; 
new plants and garden accessories available at local 
nurseries and garden centers.

phyllis gricus reports that she has been engaged 
as the consulting horticultural director for Kentuck 
Knob; a historic Frank Lloyd Wright designed home 
in the Laurel Highlands of Pennsylvania. She is 
charged with renovating the landscape surrounding 
the home. 

george weigel, Laura Mathews, Kenny 
point and sue weigel are teaming up to 
launch a new online, central-Pennsylvania 
regional gardening “blogazine,” cleverly named 
www.centralpagardening.com. It’s set to go live in 
February.

Kathy Cropp is now creating podcasts for 
Horticulture magazine at their website under the 
name, “Garden How-To.”  She and her three adult 
children have also started a company, Gardeners 
Four Generations (www.gardenersfourgenerations.
com) that will be part of those podcasts as they grow 
their respective garden related businesses.

Fran sorin announces 
that Tovah Martin and 
noel Kingsbury have 
been added to her roster of 
contributors at Gardening 
Gone Wild. Created and 
produced by Fran, www.
gardeninggonewild.com, 
is a group of authors, 
photographers and 
broadcasters who share 
their expertise, insights and 
adventures. With Fran, key 
writers are saxon Holt 
and debra Lee Baldwin. 
Gardening Gone Wild’s 
focus is on garden design 
and photography, plant 
material, techniques and 
personal insights.
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Conard-Pyle/Star Roses Partners 
With Aloysius Butler & Clark
Effective Jan. 1, Conard-Pyle/Star® Roses partnered 
with public relations firm Aloysius Butler & Clark, 
to bring the latest about roses, new plants and 
plant care. AB&C will facilitate media queries and 
communicate news from Conard-Pyle/Star® Roses. 
Editorial opportunities, photo requests or questions 
should be directed to Kyle McKean, marketing 
manager at Conard-Pyle (610.869.2426 ext. 245 
or kmckean@conard-pyle.com) or Kajsa Haracz, 
senior account executive at AB&C (302.655.1552 or 
kharacz@a-b-c.com)

MiniGarden Takes Container 
Gardening to New Heights
The MiniGarden from 
EarthBox is an innova-
tion system of containers 
that makes it possible to 
grow a garden virtually 
anywhere — on decks, 
balconies, patios and 
even indoors. The 
MiniGarden makes 
it possible to have a 
vegetable plot, herb 
garden, flower garden or decorative living wall 
virtually anywhere. This modular system can be 
installed indoors for kitchen use or outside on patios, 
porches and decks. The MiniGarden sells for $64.99 
at www.naturehills.com. 

Allied neWs

Davey Tree Merges Tree 
Relocation Business Into 
Environmental Design
Environmental Design Inc. 
(EDI), the nation’s premiere 
tree relocation company 
and The Davey Tree Expert 
Company, North America’s 
original tree care company, 
have entered into an 
agreement to combine their 
large tree transplanting 
resources and expertise 
into EDI. The strategic 
alliance will supplement the 
marketing of the service 
nationwide through the 
Davey network of tree and landscape experts. 
The combined company will be headquartered in 
Houston, Texas in EDI’s existing facilities.

ORCON Celebrates 
35th Anniversary
Organic Control, Inc./ORCON, is celebrating its 35th 

anniversary in 2011 with a renewed emphasis on 
communicating with gardeners and retailers. The 
company, which provides natural backyard solutions 
including beneficial insects, long-lasting animal 
repellents, soil amendments and mason bees, has 
hired Minnesota-based Bellmont Partners Public 
Relations to help spread the word about its award-
winning products and to revamp its website. Stay 
tuned! (OrganicControl.com)

Proven Winners’ OUTDOOR 
LIVING EXTRAVAGANZA
Proven Winners® will be hosting consumer events 
throughout the united States and Canada as a 
kickoff to spring gardening. These all-day, retreat-
styled seminars have been incredibly popular over 
the past two years, with many selling out weeks, 
and sometimes months, prior to the event. This 
year, the Outdoor Living Extravaganzas will be held 
Mar. 4 – Atlanta, Ga. (http://www.provenwinners.
com/ce_index.cfm?content=OLE2011); Mar. 18 – 
Seattle, Wash.; apr. 8 – Milwaukee, Wis.; and apr. 
15 – Toronto, Ontario.
 Each of these sessions will include speakers 
who will entertain and educate the crowd throughout 
the day. Participants will enjoy a catered lunch, 
snacks throughout the day, raffle prizes galore — and 
should plan to take home a gift bag at the end of the 
day filled with fun and useful gardening items.
(www.provenwinners.com) The cost to attend the 
event is $80 per person. Register online or by calling 
the main office at 877.865.5818. 

Terroir Seed Offers 
Free Garden Journal
For a free Garden Journal from Terroir Seed, visit 
www.UnderwoodGardens.com. It has everything 
from a garden planner, to planting records, pest and 
disease documentation, a section to document what 
worked and what didn’t, so you can build on your 
successes and avoid repeating mistakes. Please 
encourage your readers to start a garden journal.
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paperback, $18.95. Available now. Growing Tasty 
Tropical Plants is a resource for the edible fruit lover 
and includes easy-to-follow instruction on how to 
grow, culture and care for plus culinary uses for some 
of the most loved tropical fruiting plants in existence, 
like coffee and chocolate or cinnamon and vanilla. 
All of these fruits have been grown at Logee’s, a 
destination greenhouse in Northeast Connecticut and 
the book wouldn’t be complete without their famous 
Ponderosa Lemon tree that has been growing in the 
same spot since 1900. A recipe for its own Ponderosa 
Lemon Bread Recipe is included in the book.

anne Moore, 
Houseplants are 
Houseguests: Tips 
for indoor garden 
success, Wheatmark, 
Inc., 140 pages, $12.95. 
Available now. Written 
in response to readers’ 
requests, Houseplants 
are Houseguests is a 
collection of the best of 
In the Pot, Anne Moore’s 
column which has run 
for more than 10 years 
in the newspapers of 

the Seacoast Media Group. In addition to her tips for 
success at gardening indoors, the column reflects her 
own personal approach to plant care, one of a close 
and caring relationship — that gets results. The ad-
vice she offers is based on her own experience with 
all of the plants she writes about. Her tips on how to 
sow seed, take cuttings, prune and divide, set bulbs 
and prevent diseases come directly from her own 
research and experimentation.

Hot off the Press

Megan 
McConnell 
Hughes 
(author) and 
denny schrock 
(editor), Better 
Homes and 
gardens® 
Vegetable, 
Fruit & Herb 
gardening, 
John Wiley & 
Sons, Inc., 256 
pages, tradepaper, 
$19.95. Available 

now. Raising your own restaurant-quality greens, 
savory herbs, and juicy heirloom tomatoes just 
got easier with this book, which includes plant-by-
number garden plans, a comprehensive edibles 
encyclopedia, and more than 375 photos.

Judy Lowe, Herbs!: 
a Baker’s dozen 
Herb garden 
projects, Cool Springs 
Press, 192 pages, 
paperback, $19.95. 
Available now. Herbs 
features more than a 
dozen herb themed 
gardens, each beautifully 
illustrated with an 
easy-to-follow planting 
and design plan. Add 
beauty and scent to your 
garden with a Biblical 

or Shakespeare herb garden or plant a garden for 
pickling, grilling, potpourri or herbal teas. Author Judy 

Lowe has a garden for anyone interested in herb 
gardening from kids to adults.

Julie Martens 
(author) 
and Mike 
MacCaskey 
(editor) and 
denny schrock 
(editor), Better 
Homes and 
gardens® 
perennial 
gardening, John 
Wiley & Sons, 
Inc., 256 pages, 
tradepaper, $19.95. 
Available now. Just 

like old friends, perennial flowers come back every 
year, providing you with waves of color and texture 
in your garden. This book guides you through the 
selection, planting, and care of these easy-to-grow 
plants. It includes plant-by-number garden plans and 
more than 1,000 photos.

Laurelynn 
Martin and 
Byron Martin, 
growing 
Tasty Tropical 
plants in 
any Home, 
anywhere, 
Storey Publishing, 
160 pages, full-
color photographs 
and illustrations 
throughout, Continued on page 26
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denny schrock 
(editor), Bet-
ter Homes and 
gardens®  ask 
the garden 
doctor, John 
Wiley & Sons, 
Inc., 432 pages, 
tradepaper, $19.95. 
Available now. The 
Better Homes and 
Gardens® maga-
zine Garden Doctor 
is in—and ready to 
answer all your gar-

dening questions. This easy-to-use and informative 
question-and-answer-style gardening book tackles 
real garden problems with expert garden solutions 
to more than 1,200 common gardening problems. It 
features more than 875 photos to help identify plants 
and problems.

denny schrock 
(editor), dream 
gardens across 
america™ , 
John Wiley & Sons, 
Inc., 288 pages, 
tradepaper, $19.95. 
Available now. Take 
a sneak peek into 
the most beautiful 
front and backyards 
in the country. Your 
tour of these 45 great 
gardens will help 
demystify garden 
design and plant 

selection so you can create your personal Eden.  

Hot off the Press                  continued
Continued from page 25

stephanie 
suesan smith, 
ph.d., preparing 
a Vegetable 
garden From 
The ground Up, 
Lulu.com, 41 pages, 
$19.99. Available 
now. Want to grow 
a vegetable garden 
but not sure how to 
do it? Join the Victory 
Garden revival 
with Preparing A 
Vegetable Garden 
From The Ground 
up. Perfect for the 

beginner who is not sure what all those gardening 
terms mean or how to plant a seed, this book takes 
you from site selection all the way to how to safely 
handle your new garden’s produce.

M. elizabeth 
Tenerelli, you 
& no Other: 
whispers 
of Love, Eye 
Akimbo Press, 
56 pages, $15.00 
plus shipping. 
Available now. 
You & No Other 
is a jewel-box 
collection of 
lush flower 

photography melded together with rapturous, classic 
love poetry. Elizabeth Barrett Browning, William 
Shakespeare and Christopher Marlowe are just a few 
of the renowned poets included.

deb wiley 
(editor) and 
denny schrock 
(editor), Better 
Homes and 
gardens® Rose 
gardening, 
John Wiley & 
Sons, Inc., 224 
pages, tradepaper, 
$19.95. Available 
now. Endorsed 
by the American 
Rose Society, this 
book gives you 
advice on selecting 

the best roses for your yard. With more than 650 
gorgeous rose photographs and an encyclopedia 
with 386 rose varieties, you’ll be inspired to plant 
even more of this easy, elegant flower. 

Colleen 
Zacharias 
(co-chair & 
committee 
member), 
The prairie 
garden, The 
Prairie Garden, 200 
pages, features 
a 32-page full 
color section, 
$12.00. Available 
now. The Prairie 
Garden is filled 
with gardening 
information written 
by foremost 
horticulturalists 
and garden writers. 

Western Canada’s only gardening annual since 1937, 
it is pubished by a dedicated committee of volunteers 
and is designed to provide northern gardeners with 
the knowledge they need in order to garden in a 
harsh climate. (www.theprairiegarden.ca)
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   Welcome to the following new members who joined the association in January and February 2011

neW MeMBers

Continued on page 28

Charlotte albers
Paintbox Garden Design
10 Heritage Ln.
Shelburne, VT 05482
(O) 802.985.9064
(H) 802.985.9064
charlotte@paintboxgarden.com
www.paintboxgarden.com

steve asbell
401 Loring Ave., Apt. 304
Orange Park, FL 32073
(O) 904.891.5957
(H) 904.269.1731
steve_asbell@yahoo.com
www.therainforestgarden.com

Jeff Ball
www.yardener.com
1669 Birch Rd.
Attica, MI 48412
(H) 810.724.8581
jeffball@yardener.com
www.yardener.com

w. gregory Bilowz
Bilowz Associates Inc.
P.O. Box 1326
Sterling, MA 01564
(O) 978.422.5040
(F) 978.422.0082
greg@bilowzassociates.com
www.bilowzassociates.com

andrew Bunting
Scott Arboretum of 
   Swarthmore College
408 Vassar Ave.
Swarthmore, PA 19081
(O) 610.328.8031
(H) 610.656.5891
(F) 610.328.7755
abuntin1@swarthmore.edu
www.scottarboretum.org
blogs.scottarboretum.org

Lisa Callamaro
207 E. Broadway
Long Beach, CA 90802
(O) 310.387.1353
(H) 310.387.1353 
lisacallamaro@mac.com
squid-pictures.com
squidsgarden.blogspot.com

penny Carnathan
The Tampa Tribune
200 S. Parker St.
Tampa, FL 33606
(O) 813.259.7612
(H) 813.880.9459
(F) 813.259.7676
pcarnathan@tampatrib.com
TBO.com
Tbo.ly/dirtblog

shannon Cavanaugh
P.O. Box 377
Folly Beach, SC 29439
(O) 843.819.9591
(H) 843.588.7371
thepalmettopen@yahoo.com

stephanie Cavanaugh
242 Kentyucky Ave., SE
Washington, DC 20003
(O) 202.544.2557
(H) 202.544.2557
stephaniecavanaugh@verizon.net
whoneedsflowers.blogspot.com
wrotethiswrotethat.blogspot.com

Carol Cichorski
OhWhatA.com
331 Forest View Ave.
Elk Grove Village, IL 60007
(O) 312.259.6395
(H) 847.437.8926
ccichorski@comcast.net

debbie Clark
Gardens in Bloom, LLC

1400 Westfield Ct.
Indianapolis, IN 46220
(O) 317.698.0553
(H) 317.722.9801
dcgardensinbloom@aol.com
gardensinbloomllc.com
gardenthymewiththecreative
   gardener.blogspot.com/

dee dice
Eden Market and Garden Center
280 Norton Ave.
Vineyard Haven, MA 02568
(O) 508.693.0910
(H) 508.693.0910
edenmv@comcast.net

Cynthia drummond
56 Hartford Ave.
Wakefield, RI 02879
(O) 401.829.7975
(H) 401.789.5817
genevari@verizon.net

ailsa Francis
56 Findlay Ave.
Ottawa, ON K1S 2V2
Canada
(O) 613.232.9058
(H) 613.232.9058
ffarm@rogers.com
www.hortusurbanus.com

daniel gasteiger
Cityslipper
69 Ridge Rd.
Lewisburg, PA 17837
(O) 570.768.5508
(H) 570.523.6931
daniel@cityslipper.com
www.smallkitchengarden.net
www.homekitchengarden.com

Cindy gilberg
Gilberg Design and Consulting
2906 Ossenfort Rd.

Wildwood, MO 63038
(O) 314.630.1004
(H) 314.630.1004
cindy.gilberg@gmail.com

James golden
Two Creeks Planting Design
208 Federal Twist Rd.
Stockton, NJ 08559
(O) 908.996.7373
(H) 609.240.8090 (cell)
golden@federaltwist.com
www.federaltwist.blogspot.com
www.federaltwist.blogspot.com

angela grayson
The Allium Garden
223 Plymouth Rd.
Wilmington, DE 19803
(O) 317.650.5467
(H) 317.650.5467
angela@thealliumgarden.com
www.thealliumgarden.com
alliumgardenblog.wordpress.com

Roberta Hershon
Hope in Bloom, Inc.
202 Bussey St.
Dedham, MA 02026
(O) 781.381.3597
(H) 781.326.6699
(F) 781.381.8222
Roberta@hopeinbloom.org
www.hopeinbloom.org

Jeanne Hugenbruch
483 Roemerville Rd.
Greentown, PA 18426
(O) 570.207.2662
(H) 570.676.0819
gardeningjones@yahoo.com
gardeningjones.com
gardeningjones.com/blog

graham Kerr
Kerr Corp.

1020 N. Sunset Dr.
Camano Island, WA 98282
(O) 360.387.3807
(H) 360.708.7022
grahamvkerr@gmail.com

Mari Malcolm
Lusher Life Design
6307 44th Ave. SW
Seattle, WA 98136
(O) 206.375.8028
(H) 206.375.8028
marimalcolm@gmail.com
thelusherlifeproject.com

Laurelynn Martin
Logee’s Tropical Plants
141 North St.
Danielson, CT 06239
(O) 860.774.8038
(H) 860.377.7818
(F) 860.779.5631
laurelynn@logees.net
www.logees.com
www.logeesblog.blogspot.com

sarah Milek
Cider Hill Gardens
1747 Hunt Rd.
Windsor, VT 05089
(O) 802.674.5293
(H) 802.674.6825
(F) 802.674.3825
flowers@ciderhillgardens.com
ciderhillgardens.com

susan Mintun
203 David Dr., Apt. A1
Bryn Mawr, PA 19010
(O) 314.313.3985
(H) 314.313.3985
Susan.mintun@gmail.com

neil Moran
Haylake Business 
   Communications

7865 S. Nicolet Rd.
Sault Ste. Marie, MI 49783
(O) 906.322.4264
(H) 906.322.4264
admin@neilmoran.com
www.neilmoran.com
www.northcountrygarden.
   blogspot.com

Mary pellerito
3583 Seymour Lake Rd.
Ortonville, MI 48462
(O) 248.917.1303
(H) 248.917.1303
mary.pellerito@gmail.com

Jennifer polanz
Today’s Garden Center
37733 Euclid Ave.
Willoughby, OH 44094
(O) 440.942.2000
(F) 440.975.3447
jepolanz@meistermedia.com
www.todaysgardencenter.com

Mary Reese
Literary Leadership
2608 203rd St. SW
Lynnwood, WA 98036
(O) 425.318.0305
(H) 425.318.0305
(F) 425.776.6125
literaryleadership@gmail.com
www.literaryleadership.net

Judith Reith-Rozelle
univ. of Wisconsin - Madison 
univeristy Display Garden
8502 Mineral Point Rd.
Verona, WI 53593
(O) 608.262.2257, ext. 2
(H) 608.235.7794
(F) 608.829.3074
jreithrozell@wisc.edu
cals.wisc.edu/westmad/garden/
http://universitydisplaygardens.com
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genevieve schmidt
Genevieve Schmidt 
   Landscape Design
www.NorthCoastGardening.com
1141 Janes Rd.
Arcata, CA 95521
(O) 707.822.2075
(H) 707.822.2075
gen@northcoastgardening.com
www.northcoastgardening.com

stephanie smith
Freelance
433 County Rd. 1006
Wolfe City, TX 75496
(O) 903.496.9147
(H) 903.496.9147
stephaniesuesansmith
   @gmail.com
stephaniesuesansmith.com
blog.stephaniesuesansmith.com

ann st. Jean-Bilowz
Bilowz Associates Inc.
P.O. Box 1326
Sterling, MA 01564
(O) 978.422.5040
(F) 978.422.0082
ann@bilowzassociates.com
www.bilowzassociates.com
http://blog.bilowzassociates.com/

John Torgrimson
Seed Savers Exchange
3094 North Winn Rd.
Decorah, IA 52101
(O) 563.387.5631
(H) 507.765.4587
john@seedsavers.org
www.seedsavers.org

angela weber
Norfolk Botanical Garden
4108 Sassafras Ct., Apt. 101
Norfolk, VA 23518
(H) 609.861.8072
roswite21@comcast.net

sharon yiesla
university of Illinois Extension
353 N. Slusser St
Grayslake, IL 60030
(O) 847.223.8627
(H) 847.769.6038
sharonyiesla@att.net

Colleen Zacharias
The Prairie Garden
44 Salisbury Crescent
Winnipeg, MB R3T 4J4
(O) 204.489.3466
(H) 204.269.0444
collzac@hotmail.com
www.theprairiegarden.ca

aLLied:

High Mowing Organic 
seeds
Tom Stearns
76 quarry Rd.
Wolcott, VT 05680
(O) 802.472.6174
gwenael
   @highmowingseeds.com
www.highmowingseeds.com

Moorit software, LLC
Leslie Sturgeon
50 Little Rest Rd.
Brimfield, MA 01010
(O) 617.319.1717
(H) 413.245.1110
(F) 508.796.6262
leslie@iveggiegarden.com
www.iveggiegarden.com

Rodale inc.
Ethne Clarke
400 South Tenth St.
Emmaus, PA 18098
(O) 610.967.7671
(H) 610.509.3093
ethne.clarke@rodale.com

dates & events

FebruAry 18-20
The Yard, Garden & Patio Show, produced by the 
Oregon Association of Nurseries, Oregon Convention 
Center, Portland, Ore. There will be more garden 
displays and vignettes than ever before, edible 
garden and Curiously Cool Plants displays, and 
Cracked Pot artists return to the show floor. 
 (www.ygpshow.com)

FebruAry 23-27
Northwest Flower & Garden Show, Washington State 
Convention Center, Seattle, Wash. Theme: “Once 
upon A Time-Spectacular Gardens With Stories to 
Tell” (http://www.gardenshow.com)

FebruAry 25-27
The 24th annual Southeastern Flower Show opens in 
Atlanta at the Cobb Galleria Centre. The theme, “In 
Tune with Blooms,” celebrates music in the garden. 
Experience professionally designed landscaped 
gardens, juried artistic floral design, horticulture, 
discovery and photography divisions and Tiny Trees 
Bonsai Exhibition within the show. There will be 
celebrity speakers and live musical performances 
every day, as well as a Designers Showcase by 
foremost southeastern Event Designers, informal 
demos, plus children’s workshops and family 
activities daily. (http://flowershow.org)

MArCH 3-16
2011 Philadelphia International Flower Show, 
Pennsylvania Convention Center, Philadelphia, Pa. 
(http://theflowershow.com/)

MArCH 23-27
San Francisco Flower & Garden Show, San Mateo 
Event Center, San Mateo, Calif. New this year are 
“Garden To Table” cooking demonstrations with 

famous Bay Area chefs headlined by Alice Waters, 
6,000 sq.ft. of edible garden displays with hands-
on advice, an expanded children’s section, a wine 
garden and a film premiere. 
(http://sfgardenshow.com)

MArCH 25-27
Longwood Gardens International Orchid Show & 
Sale. Sponsored by the Southeastern Pennsylvania 
Orchid Society (SEPOS), the three-day AOS 
judged show features exhibits by regional orchid 
societies and renowned vendors. The Orchid 
Sale offers a wide selection of orchids that will 
delight both beginner and expert growers.  (www.
longwoodgardens.org)

APrIL 1-2
Great Gardens and Landscaping Symposium, 
Manchester, Vermont (http://www.pyours.com/
Symposium2011.html)

APrIL 11-15
Philadelphia Book Festival to be held outside the 
Parkway Central on Philadelphia’s Benjamin Franklin 
Parkway. This year, the Festival will blossom into a 
week-long celebration of literacy and the arts with 
Festival events
 
AuGust 26-29
Garden Writers Association Annual Sym-
posium, Hyatt Regency Indianapolis, Ind.
(http://www.gardenwriters.org)

OCtOber 19-20
Expo 2011, Toronto Congress Centre, North 
Building, Toronton, Ontario, Canada. Sponsored by 
Landscape Ontario Horticultural Trades Association. 
The focus is on new products, trends and display/
design. (www.loexpo.ca)
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http://flowershow.org/
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http://sfgardenshow.com
http://www.longwoodgardens.org
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www.loexpo.ca

