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Garden Highlights: Symposium Optional Tour
The gardens to be visited during the GWA sym-
posium optional tour on Tuesday will be very diverse. 
In addition to the gardens described below, you will 
visit the gardens of Jan Chapman and Jim Kincannon 
and Charles Goad. Don’t miss the opportunity to 
register for this event. 

Neal Garden
The gardens and landscape at 10325 E. 300 S., 
Zionsville, are a labor of love for Wendy Neal. She 
and her husband, Tom, built the house and created 
the surrounding landscape of five acres in 2005. 
They moved several of the ornamental trees and 
the younger oaks, spruces and the yellow wood tree 
from Wendy’s farm in nearby Carmel, Ind. Later, 
the magnolias were added, two grandifloras, one 
pink and one yellow along with a young, rare oyama 
magnolia (M. sieboldiana). It sits close by the fringe 
tree waiting to grow tall and impress everyone. 
Beyond the added trees, shade gardens are the rule, 
as the property sits amid a forest of Boone County 
oaks, shagbark hickories and sugar maples. 

 The pond to the rear of the house is the result 
of a small dam across a ravine and an underground 
stream. It contains a large collection of very vocal 
bullfrogs and other pond life, now including 16 (or 
more) Japanese Koi fish, plus white, pink and red 
water lilies, water irises and water cannas. The Neals 
named their home “Frogmore” because they had 
more frogs than they had ever seen, and, besides, 

neal Garden — photo by irvin etienne

Publicize 
Your Work 
at GWA 
Symposium

The 63rd GWA Annual Symposium is the perfect 
place to showcase your recently published works. 
Authors are invited to participate in the GWA 
Book Fair to be held during the New Product 
Exhibition on Aug. 26-27 at the Hyatt Regency 
Indianapolis.
 Each participating author who registers is 
entitled to one-half of a 3’ x 6’ table space to 
display his/her work. The registration fee is only 
$25 to cover the table setup. The book fair will be 
open during all exhibit hours. Space is limited, so 
book fair participants will be accepted on a first-
come, first-served basis. 
 Click here to reserve your space. 

http://www.gardenwriters.org/gwa.php?p=meetings/book_registration.html
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they love English gardens and homes. Be sure to 
wander through the children’s garden in the front to 
find the grandchildren’s rabbits, singing cats and St. 
Francis. The garden to the rear of the pond contains 
Mr. Mole, Mr. Rat, Mr. Badger and, of course, Mr. 
Toad from The Wind in the Willows. Wendy’s delight 
is to create a place where her grandchildren can 
explore and play, while combining a beautiful English-
style landscape with the natural woodland setting still 
much in evidence all around. 

Dr. Kesler – Prairie Garden
The name says it all! The owner, Dr. Ken Kesler, 
is an “on-call 24/7” surgeon based in downtown 
Indianapolis who doesn’t get much opportunity to 
indulge in one of his favorite pastimes: mountain-bike 
riding in the wild. So, when the opportunity to create 
his own wilderness arose, he took it. His mother 
had shown him an article about an earlier project by 
garden designer Hilary Cox, owner of Leescapes 
Garden Design, involving native prairie plants so he 
called her.

 That was 14 years ago. The original 10 acres 
was divided into four acres of woodlands, still not 
managed, and six acres of mowed lawn. Originally, 

there was a guesthouse, swimming pool, tennis court 
and sports field, all of which are still maintained. The 
six acres of lawn were transformed into prairie which 
has matured into a wonderful wildlife habitat – often 
sighted are deer, fox, coyote, weasel, snakes and 
multitudes of birds and butterflies. Areas around the 
swimming pool and guesthouse are planted in more 
formal designs using native plants. Hidden below the 
swimming pool, in a forest glade, is a Japanese-style 
garden that has a story. You can ask about that on 
your visit! And, of course, throughout the property, 
mowed paths have been incorporated for Dr. Kesler’s 
bike-riding pleasure. Hilary Cox will be in the garden 
to answer questions.

White River Gardens/
Indianapolis Zoo 
White River Gardens opened in 1999 and is part of 
the Indianapolis Zoo. (www.indianapoliszoo.com) 
The outside gardens are named for the DeHaan 
Family Foundation that provided the entire funds for 
their completion. The name “Tiergarten” (animal park) 
honors the origins of the DeHaan family, as well as 
the relationship of the gardens to the zoo. Overall, 
the outdoor gardens are composed of five distinctive 
elements: design gardens, a shade garden, a sun 
garden with meandering trails and a stream, a 
water garden, and a wedding garden. There is also 
an ornamental allée and a beautiful belvedere just 
outside the doors of the Hilbert Conservatory.
 The glass-enclosed Hilbert Conservatory 
is the site of four seasonal shows per year. The 
Conservatory is 5,000 sq.ft. in area and 65 ft. in 
height, and it includes a 12-foot high mezzanine 
level. With its gleaming shape visible in the night sky, 
the Conservatory is an architectural complement to 
the downtown skyline.  Look for the exotic palm trees 
and flowering plantscapes inside this warm tropical 
environment. Inside, the center font by sculptor 
Dale Enochs provides the gentle sounds of flowing 
water. There are also small ponds with fish to liven 
up the atmosphere! The Conservatory is named in 

honor of Stephen and Tomisue Hilbert, lead donors to 
the project.
 The Indianapolis Zoo is located downtown in 
White River State Park, and since opening in 1964, 
it has grown into a world-class facility hosting one 
million visitors each year and playing a major role 
in worldwide conservation and research, including 
accomplishing the world’s first successful artificial 
insemination of an African elephant.The Indianapolis 
Zoo was designed using the concept of biomes or 
habitats in which animals live, allowing visitors to 
see animals in simulated natural environments, see 
more clearly the importance of preserving the world’s 
varied habitats to maintain diversity of species, 
and observe more natural behaviors. The habitat 
collections continued to evolve into a Botanical 
Collection with thousands of accessioned specimens. 
In 1995, the Zoo became the nation’s first institution 
to be accredited in three disciplines - habitat 
botanical garden, zoological park, and aquarium.

Congressional Medal 
of Honor Memorial
Dedicated on Memorial Day 1999, this one-acre 
site honors recipients of the Congressional Medal of 
Honor from the Civil War to the Iraq and Afghanistan 
wars. This design was an American Society of 
Landscape Architects Merit Award winner in 2001.

Continued from page 1

Kesler Garden — photo by irvin etienne

Jim Kincannon & Charles Goad Garden — photo by irvin etienne

http://www.indianapoliszoo.com/
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I hope you find the information it provides helpful 
and interesting. There is a wealth of information 
available to you on the GWA website and I hope you 
take advantage of all of the site’s offerings…from 
symposium information to job opportunities, archived 
Quill & Trowel newsletters, to a calendar of events…
everything GWA is at your fingertips.
 In this issue of the Quill & Trowel there is, 
again, a wealth of information. debra prinzing’s 
sustainability article is an interview with Stephen 
Orr and a preview of the symposium’s keynote 
presentation. Ann McCormick looks at “EBook 
Publishing: A Business Perspective;” doug Green’s 
contribution is “How I Got a Million Views on YouTube;” 
and Mark Turner’s “Dollar Sense” fills the 
Photographer’s Corner.  
 Presiding at the GWA Indianapolis symposium 
will be my last official duty as president of GWA. I am 
pleased with the progress that the organization has 
made over the past year, as the board of directors 
approved and supported adding new programs 
and benefits for GWA members. My thanks to the 
executive committee, the board of directors, and the 
task forces and committees that have worked for the 
benefit of GWA and its members. They have done a 
stellar job and have given of their time and talents. 
Bob LaGasse, GWA executive director, and the GWA 
headquarters office staff have given support to all 
the efforts of GWA – and we could not have done 
it without them. Kudos! and Thanks! to everyone 
involved – I deeply appreciate all the efforts and 
everything that has been accomplished.
 See you in Indy!!

P.S.  Remember, when you attend the symposium, 
bring lots of business cards, at least one pair of 
comfortable shoes for walking, and a sun hat and 
sunscreen. And, if you are bringing a computer, the 
wired Internet connection at the Hyatt Regency is 
complimentary for GWA members. Register now!!

The Garden Writers 
Association Annual 
Symposium in Indianapolis 
is just around the corner 
and I hope you have made 
arrangements to attend. 
The educational programs, 
including the keynote speaker, 
Stephen Orr, promises 
something for everyone 
and the story tours promise 
an interesting collection 

of gardens to visit. With more than 80 booths in 
the trade show you will be able to learn about the 
newest plants, gardening gear and products from the 
experts. Best of all, you will have the opportunity to 
network with other GWA professionals to exchange 
ideas and cultivate professional relationships and 
long-lasting friendships. It is not too late to register, 
so don’t miss “Gardening in the Crossroads.”
 I don’t know about you, but I could use, and 
would love to have, a new camera (Canon EOS 60D 
Kit) or iPad2 (16GB Wi-Fi)! Make a contribution to the 
GWA Foundation and your name will be entered to 
win one of these items. The drawing will take place 
at the Annual Symposium Awards Banquet – but 
you do not need to be in attendance to win. Your 
contribution can be made at the GWA website or at 
the symposium.
 Have you checked GWA’s website – www.
gardenwriters.org – for all of the new additions just 
for members? The Classroom Podcast series now 
has seven episodes for you to download and there is 
the first of a series of Training Guides - Working the 
Web Parts One and Two – for your perusal. And, the 
2011 Early Summer Garden Trends Survey results 
are posted to give you information on what gardeners 
have planned for the summer. One of the newest 
additions to the website is the GWA Membership 
Directory. You can access the complete 
membership directory from your computer. In addition 
to these online programs, the e-mailed GWA News 
Clippings is proving to be a hugely popular item and Continued on page 3
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Anne Marie Van Nest  
 Freelance
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How I Got a Million Views on YouTube

BY DOUG GREEN

“Don’t talk of love — show me‚” and with that line, 
Lerner and Loewe set us up for modern video 
making, although I’m quite sure that wasn’t their 
intent back in 1956 when My Fair Lady opened on 
Broadway. Success with video making is one thing 
and success with video marketing is quite another. 
This article focuses on the marketing of your videos 
with only a brief nod to production. 

Shorter Is Better
This “shorter is better” advice is based on data 
showing that viewers click away from videos running 
longer than two minutes. Our first rule of marketing 
then is to make videos under this magical length. If 
you want viewers, first you meet their needs.

Video Objectives
As in your Net writing, you have to be clear about 
the objective of the video. Is it information or is 
it entertainment? Is it to foster communication 
within your readers or is it to sell your eBooks? For 
example, there’s one school of thought that says to 
get a video to go viral it either has to feature puppies, 
kittens or babies, and anything other than that is a 
fluke.   
 The simply understood rules that govern good 
copywriting hold for videos – what’s in it for the 
viewer? It isn’t about the video maker, it’s about the 
benefit you’re bringing to the viewer.
 From a practical marketing point of view, unless 
you’re a professional level video maker with a killer 
sense of humor, stay away from entertainment 
videos. It’s like vanity publishing — makes you feel 
good, but really doesn’t make you any money or gain 

many viewers. You’ll succeed far easier if you focus 
on how-to videos, keeping them short and sweet.

You Made Your Video — Now What
Well, actually you have it somewhat backwards if you 
want a lot of viewers.

First Step
Go to YouTube. Start searching “slowly” — letter by 
letter for the topic you want to do your video about 
and watch the drop-down menu change. This search 
is giving you the relevant keywords that viewers use 
to find videos. Repeat this search with all keyword 
combinations to produce a full range of options. 
Record all possible word combinations.
 Decide which word or combination is the primary 
keyword that best describes your video. Now make 
your video, but use the primary keyword as the file 
name. Separate the individual words with dashes in 
the filename.

The Video Is Made, Named 
and Ready for Upload
When you upload your video, you’re presented with 
several boxes to describe the video. The title of the 
video should begin with the keyword combination (or 
very close to the first words) as the main identifier. 
Then add a subtitle using other keywords. Most folks 
stick with a few words here, but the Tag box will 
actually take somewhere around 1,000 characters, 
so do not scrimp; description trumps brevity here.
 Hint:  You can go back and redo all your existing 
videos with all the tips I’m presenting here.
 The second box contains the Description. I 
normally write a script or article about the video 
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Build Your Marketing Strategy Like a Celebrity 
Do you want to promote your book or career like the big dogs do? Then schedule an 

appointment with Jean Ann Van Krevelen at this year’s GWA 

Symposium. She can teach you how to build your audience via: 

 

• Traditional PR, with access to top media outlets 

• Career building/reputation management 

• Digital (online, social media, apps) marketing 

 

Consultation prices start at $100/hour and there are a limited number of time slots.  
503 217 4086     jeanannvk@whitewillowmedia.com 

 

 

and this is where I put it. Consider this as another 
article you’ve optimized for SEO and note it can 
contain almost 5,000 words. Too many people only 
put in short descriptions; remember this isn’t for 
the viewers, it’s to tell the search engine what the 
video is about so it will be presented properly in the 
search box. Do use keywords in proper sentence 
structure, but do not “stuff” keywords into your text in 
nonsensical ways. Also make your description long 
enough to include all the major keywords you found 
back in step one, repeating the primary at least three 
times in a 400-500 word article.
 I make sure to put a link to one of my websites 
at the beginning of every description; the format is 
a simple http://www.yoursite.com; no other html is 
allowed for links. YouTube will make them live in the 
finished product and this can generate traffic to your 
site. Naturally, your url is also added as text in the 
video so viewers can find you for more information.
 Enter all primary keywords you identified back 
in step one into the Tag box. Enter them as single 
words without duplication and without commas 
because YouTube does the combining itself. Fill the 
box. YouTube then matches those keywords and its 

own combinations with the text in the description and 
title box (see why we need all the keywords in both) 
to rank the video. This is a major difference between 
YouTube and other search engines.
 The rest of the boxes are pretty self-explanatory. 
Simply understand YouTube “prefers” you to make 
everything public, allowing all comments, voting and 
everything else as open. You can close them off, but 
your ratings will suffer.

YouTube As a Social Media
Like many sites, YouTube decided to go ”social‚” 
encouraging you to make friends, subscribe to others 
videos and enter discussions around these videos.
 If you do enough of this, and gain traction with a 
lot of friends and conversations, they’ll make you a 
“partner.” Being a partner gives you added features 
in creating your home 
channel page. I’m not 
social enough to be 
a partner, but using 
these systems and my 
websites, my videos 
are viewed quite often 

Continued from page 4

(approaching one million views by the time you read 
this), and I am an “advertising” account where all my 
videos have ads automatically inserted. I note video 
ads pay slightly higher than text ads on my websites 
with similar click-through-rate.  
 You will have to be very careful about only using 
your own material and being able to describe the 
copyright provenance of every part of your video if 
you want to obtain advertising. I deleted and redid 
some videos where I could not prove I had copyright. 
(They asked for old digital receipts from a crashed 
computer.)
 And those are the basics for success on 
YouTube; now you can indeed get out there and 
show us your lovely stuff.
 Doug’s video channel is 

http://www.youtube.com/user/headgardener2u

It is time to

in the 2011 GWA
Board of Directors Elections.

®

Cast your ballot online at: 
http://www.gardenwriters.org/gwa.php?p=member/voting/elections_2011.html 

The deadline for voting is August 19th at 4 pm (EDT).

http://www.youtube.com/user/headgardener2u
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Symposium
The 63rd GWA Annual 
Symposium opening 
is rapidly approaching. 
Our program is 
complete and the 
Local Arrangements 
Subcommittee is busy 
putting the final touches 
on activities for your 
arrival. Our exhibit 
space is completely 

sold out and we have started our waiting list for those 
hoping someone drops out.
 Guest rooms at the Indianapolis Hyatt are still 
available, but they are going fast, and only 50 rooms 
remain for the peak night. Make your reservations 
now.
 We have a great lineup of speakers and a 
beautiful mix of public and private gardens awaiting 
your arrival. Be sure to reserve your seat for these 
events that will be filled with photo opportunities and 
story ideas.

Writers Workshop
By the time you read this message, our Writers 
Workshop being taught by Pulitzer Prize winner Irene 
Virag and renowned editor Harvey Arsonson will be 
sold out. Due to the tutorial nature of this program, 
we are limited to only 30 participants, but we will 
be videotaping the “lecture” portion of the program, 
and we hope to have that available soon after the 
meeting. Look for an announcement in September.

Training Webinar
July 26, GWA hosted its first training webinar 
using Fuze Meeting technology. Jean Ann Van 
Krevelen of White Willow Media was our presenter 

on Facebook Technology for garden writers. This 
was the first of four planned training webinars on 
social media marketing for authors and our program 
sold out in just three days. Many thanks to the 
membership for a great response. 
 Although technology limited our presentation 
to 100 online participants, a recording of the entire 
program is available. Look for the link under the GWA 
website meetings tab in the category workshops and 
seminars, July 26.

New Training Guides Coming
If you missed the previous announcements, we 
have recently posted two training guides on the 
GWA website. Look under the members’ area for 
the publications and training guides tabs to find the 
current papers on Blogging (Part 1: Voice, SEO & 
Blog Posts and Part 2: Building Traffic). Our third 
training guide will be “Social Media Marketing Across 
Platforms” and should be available by the time you 
read this report. Additional training guides will be 
added in the coming months.

2011 Membership Directory
The 2011 Membership Directory was issued weeks 
ago via media rate mail. We have had spotty reports 
for members in most regions having received their 
copies, but the GWA office is still waiting for our 
own copy to be delivered. In the meantime, we have 
posted an electronic (PDF) version of the entire 
directory on the GWA website. Visit the members’ 
area to download your copy. 
 We have taken precautions to prevent spammers 
from harvesting member e-mail addresses, but the 
entire directory is name/word searchable using the 
PDF find function, member website and blog links 
are interactive and individual pages can be printed, if 
needed.

GWA News Clippings
Our partners at MultiView continue to report 
exceptionally high reader response to our new GWA 
News Clippings e-newsletter. Where average reader 
response rates are 15%-18% for most associations, 
GWA steadily returns 37%-45% reader response 
rates. We thank the membership for the many kind 
messages of appreciation for our Clippings editorial 
content as well as the suggestions we received for 
improvements. Keep your comments coming; so, we 
can make this publication something everyone wants 
to read.

GWA is expanding its efforts to reach out to other 
organizations to make our members’ talents known 
to the Green Industry. Thanks to Kirk Brown 
for his recent presentation at APGA and steve 
Maurer’s efforts as head of our new Outreach Task 
Force. A BIG thank-you to GWA President Janel 
Leatherman who has led the Board of Directors for 
the past two years as our programs have expanded 
so rapidly. Janel will move on to head the GWA 
Foundation at the end of the symposium. 
 We will review more of these activities at the 
Annual General Membership Meeting on Aug. 29 in 
Indianapolis. We hope to see everyone there.

executive director’s report

Robert C. LaGasse 
Executive Director
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BY DEBRA PRINZING
The overused term 
“sustainability” 
has nearly lost its 
meaning, especially 
when it comes to 
gardening. For 
Stephen Orr, formerly 
garden editor of 
House & Garden and 
Domino magazines, 
sustainability can 
be described as 
“conscientious 
landscape design,” 
an approach that embodies locale, climate, plants, 
materials and community.
 Orr wrote his new book, Tomorrow’s Garden: 
Design and Inspiration for a New Age of Sustainable 
Gardening, (Rodale Books), to explore the 
vocabulary and visual expressions of gardens that 
can be sustained in the future. When asked to single 
out one design concept that most intrigued him 
while gathering images and conducting interviews 
for Tomorrow’s Garden, Orr responded: gravel. He 
devotes a full chapter to it.
 “People don’t think much about where gravel 
comes from as a resource,” Orr said, “yet gravel 
gardens are becoming increasingly popular.” His 
book features gravel landscapes from Venice and 
Ojai to Austin, Texas, to Nantucket, Mass. We 
asked him to discuss gravel as a sustainable design 
material.

Q: What appeals to you about the use of gravel?
A: It is such a great base for many styles, from 
traditional to modern. There are plenty of people in 
Los Angeles and San Francisco who have jumped on 
the bandwagon wanting to make low-water gardens, 
but I’m happy to see it catching on in other parts of 
the country. The California lifestyle is so amazing, 
with outdoor rooms, and they can be “floored” 

differently. One room could be floored with grass, 
another with stone pavers or gravel.

Q:  Designers praise gravel gardens as permeable 
and an alternative to lawns. How has your view 
of the material changed?

A: I was visiting nursery owner Flora Grubb in San 
Francisco and she told me she often recommends 
gravel to customers. And, then the question “Where 
does it come from?” came up. Our conversation 
opened my eyes to begin viewing gravel as a finite 
resource.

Q: Where does it come from?
A: As with so many environmental choices, the 
decisions we make trying to do the right thing are 
complex, and often somewhat overwhelming. In 
many cases, gravel does indeed come from local 
quarries. The Austin gardens in my book used local 
gravel. Those gardeners like how it matches the 
colors of the natural geology around them. But in 
other areas, its origin is a big question mark. Even 
after a lot of research, I found I still have a lot of 
questions about how responsibly gravel is mined. 
The EPA monitors gravel production, which is a huge 
industry mainly for construction and highway building. 
In comparison, gravel for gardening use is minor, but 
it’s still something to be conscious of.

Q:  What questions should homeowners be asking 
about the gravel they buy?

A: I suggest you approach it like having a local 
consciousness of food. Don’t buy bags of gravel 
if you don’t know where it comes from. It may be 
shipped longer distances than is environmentally 
responsible. Try instead to source the material close 
to home.

Q: What type of gravel do you recommend?
A: There is a difference between “crushed stone,” 
which has sharper edges, and “pea gravel,” which is 
rounded. Some people prefer walking on the rounded 

pea gravel, but consider the environmental impact it 
takes to extract it from ancient streambeds formed 
by alluvial processes over millennia. Pea gravel isn’t 
a manufactured product. It’s not even a renewable 
resource. Many forward-thinking designers are 
switching to more-jagged, crushed limestone or 
granite instead.

Q: Any tips on how gravel should be installed?
A: One major thing I learned is that the depth of 
gravel is important. If it’s laid too deep, it’s like 
trudging through deep snow. Most of the designers 
I interviewed recommend you first put down a layer 
of “road base,” bigger pieces of crushed stone — an 
inch or two in length. Lay it very flat with a compactor 
and then place just a few inches of crushed gravel 
or pea gravel on top. This approach makes a very 
stable surface.

Q: What are some of the interesting ways people 
use gravel?

A: I love the modern look of some of the gardens 
in my book. But, I also really love gravel gardens 
with a more traditional influence where plants are 
encouraged to self-sow. I’m a plant nut. I come at 
gardening because I love plants. So, to me, the 
space that contains the plant — the garden — is a 
frame to show them off. I love seeing volunteers like 
verbena or a spire of silver verbascum in the gravel. 
Or, I like to see gravel as the flooring for a spare 
space containing just a water feature.

Q: Do you see gravel as the anti-lawn?
A: I like to see gravel and lawn used in combination. 
Just as a lot of us live without wall-to-wall carpet and, 
instead, have rugs with wood floors, I encourage 
people to think of their lawn as an area rug. Think 
about using it with an element of crushed rock, such 
as a flat area under a tree or where you need better 
drainage.

[Editor’s note: a version of this piece appeared in the 
April 2, 2011, issue of the Los Angeles Times HOME 
section and is used with the author’s permission.]

Sustainability: A Q&A With Stephen Orr

http://www.whatweretheskieslike.com
http://www.rodaleinc.com/products/books/tomorrows-garden-design-and-inspiration-new-age-sustainable-gardening?sort=Date
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Walk this Way — Discover America’s Most 
Walkable and Monumental Downtown

BY PEGGY SAIlORS
Come to Indianapolis for the 63rd GWA Annual 
Symposium in August and discover downtown 
Indy’s many monumental and green gems — all 
within steps of the symposium’s headquarters hotel, 
the Indianapolis Hyatt Regency.
 Most agree, the best way to experience a city, 
especially its downtown, and naturally its garden 
and green gems, is on foot. When you’re walking, 
the story of a city and its unique personality unfolds 
one intriguing step at a time. Only when your feet 
are on the ground, can you soak up the rhythm and 
soul of a place and as the spirit moves you, pause 
and take a closer look.
 When you come to Indianapolis for the 63rd 
GWA Annual Symposium, you’ll discover that Indy’s 
downtown is made for walking. But, don’t just take 

our word for it, according to Sports Illustrated writer 
Peter King, “it’s the most walkable downtown in 
America.”
 From the Hyatt, you’re never more than three 
blocks — often less than one block — from the 
downtown Indy’s green and monumental gems:

(1) The Canal & White River State Park Cultural 
District (two blocks west of the 
Hyatt): The perfect spot for a 
morning or sunset walk is on a 
three-mile long loop trail around 
a remnant of the 1836 Central 
Canal. The paved Canal Walk 
lines both sides of the canal 
and features shady nooks with 
benches, fountains and sculpture. 

Indy’s Easy-to-Navigate Downtown
Surveyor Alexander Ralston’s 1821 “Mile Square” 
design for the city combines an orderly grid of 
streets with a circle at the center — now Monument 
Circle — and four diagonal avenues. Remind you of 
Washington DC’s layout? Ralston assisted French 
architect Pierre Charles L’Enfant with his 1791 design 
for our nation’s capital. 
 Tips: Most east-west streets are numbered; 
north-south and diagonal streets bear state names. 
 The exact center and zero point for address 
numbering in all four directions is the intersection 
of Meridian and Washington Streets, 1/2 block off 
Monument Circle. 
 For address numbering, each block equals 100, 
so 1000 East Washington Street is 10 blocks, or one 
mile east, of the center of downtown. 
 Look for numerous way finding signs, which 
organize downtown into quadrants. Better yet, ask a 
local for directions! (www.indydt.org) 

The middle stretch is recessed 15 feet below street 
level, making it a cool and shady urban haven. 
 Along the canal and throughout the surrounding 
250-acre White River State Park, you’ll find 
public art, memorials, restaurants, the Triple A 

Continued on page 9

The indiana state 
Museum sits in the 
Canal & white River 
state park Cultural 
district. photo 
courtesy of visitindy.org.

http://www.indydt.org/
http://visitindy.org/
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League ballpark Victory Field, plus world-class 
museums and attractions. Among the standouts: 
the Indianapolis Zoo and adjacent White River 
Gardens, Indiana State Museum and the striking 
adobe-inspired Eiteljorg Museum of American 
Indians and Western Art. The Indiana Historical 
Society is at the Canal and Ohio streets, where you 
can enjoy the Indiana Experience.
 Garden niches and nature spots include the 

Continued from page 8

Eiteljorg’s three-acre, canal-side garden and at 
the park’s west end, The Promenade, an untamed 
spot with the feel of a walled linear garden. Here, 
gigantic Indiana limestone blocks line a half-mile 
gravel path along the zoo’s woodsy perimeter. 
Etchings on stone slabs tell the story of Indiana’s 
limestone heritage and the landmarks it built, such 
as the Empire State Building. (Relax — these 
stone boulders safely separate you from zoo’s 
wildlife!) You can also experience The Canal 
and Park by gondola, paddle boat, bicycle and 
a fun Segway Tour (www.discovercanal.com, 
www.in.gov/whiteriver).
 
(2) Monument Circle and the Indiana Soldiers 
and Sailors Monument (one block northeast of 
the Hyatt): Monument Circle and its iconic Indiana 
Soldiers and Sailors Monument preside over the 
heart of downtown Indy. Ever since the landmark’s 
cornerstone was laid in 1927, absolutely everyone 
is drawn to the circular drive to walk around, pause 
and appreciate the 284-foot tall limestone obelisk 
and at its base, reflecting pools and intricately 
sculpted stone vignettes commemorating Indiana’s 
sacrifices to the Civil and Spanish-American 
Wars. Atop the monument sits, Victory, a 30-foot 
tall bronze statue. However, the statue has been 
removed temporarily as part of a renovation project.
 Indiana’s emotional ties to liberty and war 
run deep. During the Civil War, 75 percent of 
Indiana males enlisted in the Union Army. Since 
then, Indiana’s war casualties have doubled the 
national average. Underneath the monument, tour 
the Colonel Eli Lilly Civil War Museum. Around and 
just off the Circle, you’ll find dozens of restaurants 
and spots for ice cream, coffee and adult beverages 
(www.in.gov/iwm, www.visitindy.com/indianapolis-
soldiers-sailors-monument-monument-circle).
 

(3) Indiana War Memorial Plaza Historic District (a 
half-block north of Monument Circle or three blocks 
northeast of the Hyatt): The city’s and state’s patriotic 
heritage continues from Monument Circle north 
along a six-block long green corridor reminiscent of 
Washington, D.C.’s Mall. 
 The Indiana War Memorial Plaza Historic District 
exemplifies an urban architecture and landscape 
design from America’s City Beautiful Movement of 
the 1920s and 1930s. The 24-acre district contains 
two museums, three parks, monuments, statues, 
sculptures and fountains. 
 Indy is second only to Washington D.C. in 
monuments dedicated to veterans. The centerpiece 
is the Indiana War Memorial, constructed over four 
decades beginning in 1926. The monolithic square 
and nearly windowless limestone structure features 
a pyramidal roof and massive Ionic columns. 
 Inside, the memorial evokes hushed grandeur 
with gold leaf trim, fine marble, carved wood 
and brass. You won’t soon forget the city’s most 
dramatic and moving space, the Shrine Room 
where 110-foot tall, blood-red marble pillars 
surround the Altar of Consecration. From the ceiling, 
blue lights cast a somber glow on a huge American 
flag that’s suspended above the altar. At night, the 
memorial shows its true colors NFL Colts blue lights 
illuminate the exterior (www.in.gov/iwm, www.nps.
gov/nr/travel/indianapolis/wwmemorialplaza.htm).
 
Peggy Sailors is a GWA member who writes from 
her humble abode overlooking one of downtown 
Indy’s public garden gems, historic Garfield Park.
 
See the 2011 Symposium’s blog for information 
on downtown Indy’s top two dining and nightlife 
destinations — the Wholesale and Mass Ave 
Cultural Districts. (http://gardenwritersindy2011.info)

Just a few steps from the Hyatt is the indianapolis 
Canal, which goes from the Uss indianapolis 
monument to white River state park. photo 
courtesy of visitindy.org.

http://www.in.gov/whiteriver
http://www.discovercanal.com/
http://www.in.gov/iwm
http://www.visitindy.com/indianapolis-soldiers-sailors-monument-monument-circle
http://www.visitindy.com/indianapolis-soldiers-sailors-monument-monument-circle
http://www.in.gov/iwm
http://www.nps.gov/nr/travel/indianapolis/wwmemorialplaza.htm
http://www.nps.gov/nr/travel/indianapolis/wwmemorialplaza.htm
http://gardenwritersindy2011.info/
http://visitindy.org/
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Support the GWA Foundation 
& a chance at winning one of 
these great prizes
Make a donation to the GWA 
Foundation and have your name 
entered to win one of these 
great items! Drawing will take 
place at the GWA Annual Awards 
Banquet in Indianapolis, Ind., on 
Aug. 29. (You don’t have to be 
present to win.)

1st prize: 
Canon EOS 60D Camera
• DSLR 18.0 Megapixel 

APS-C size CMOS sensor
• Variangle 3.0-inch Clear 

View Monitor
• HD Video
• High Sensitivity ISO 
 100-4600
• HDMI output

Camera sponsored by:  
The Davey Tree Company 

(www.davey.com)

2nd prize: 
16GB Wi-Fi iPad 2:
• 9.7-inch (diagonal) LED-backlit 

glossy widescreen Multi-Touch 
display with IPS technology

• 1024-by-768-pixel resolution 
 at 132 pixels per inch (ppi)
• Fingerprint-resistant 
 oleophobic coating
• Back camera: Video recording
• Up to 10 hours of surfing the web on Wi-Fi, watching 

video, or listening to music

Register to win at
 http://www.gardenwriters.org/gwa.

php?p=gwafoundation/fundraiser_11.html

PAR Succeeding 
in Grants Pass
BY DAVID JAMES

Over the past two years Josephine County (Oregon) 
gardeners (70,000 population) have grown and 
donated more than 150,000 pounds of produce to the 
Josephine County Food Bank. As a member of the 
Food Bank’s Advisory Board and having just retired 
as founder and director of Greenleaf Industries, I 
wanted to organize a production food garden for 
the food bank. It is turning into quite an amazing 
garden. The purpose is to produce food, as much as 
possible. 
 A 1 ½ - acre plot was deer fenced, the soil 
prepared and the garden planted. All maintained 
by volunteers. It is a unique garden utilizing the 
best gardening techniques I could come up with. 
Highlights include:
• Poly mulch with a drip system. 
• Highly productive, commercial, disease-resistant 
hybrids with specific resistances to diseases 
frequently found in our area. Over $1,000 of 
commercial hybrid seed was donated by Seminis, 
Ball Seed and Hollar Seed. Seed was propagated by 
our local Master Gardeners in their greenhouse then 
grown up and hardened off by Greenleaf Industries.
• Fertilization is used through the drip 
system. (McConkey & Sun Gro teamed up to provide 
specific fertilizer.)  

• Half of the 250 tomato plants are grafted. Heirlooms 
(Mortgage Lifter & Brandywine) on hybrid, disease  
resistant and early flowering rootstock. Last year, one 
grafted Mortgage Lifter produced 54 pounds of fruit 
and it was a “bad” tomato year as we got a very late 
start due to extended spring rains.  
 The volunteer response has been 
incredible. From my garden article requesting 
help with planting, 31 volunteers showed up, the 
next week more than 40 participated in building 
tomato cages. The goal is to produce 40,000 - 
50,000 pounds, a lofty one considering we are also 
getting a late start. Volunteer groups (4-H kids and 
Greenleafers) have signed up to help with harvesting.
 Thirty-one days from planting we have harvested 
more than 1,100 pounds of zucchini, yellow squash, 
cucumbers and bell peppers. The concept is working!

The tomato cages being built. — Photo by David James  

This photo shows what the garden looks like 31 days from 
planting. — Photo by David James

http://www.gardenwriters.org/gwa.php?p=gwafoundation/fundraiser_11.html
http://www.gardenwriters.org/gwa.php?p=gwafoundation/fundraiser_11.html
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Working the Web

EBook Publishing: A Business Perspective

BY ANN MCCORMICK

If the eBook creative process isn’t complex enough 
to give you a headache, the business side is sure to 
make you reach for the aspirin bottle. Nearly every 
aspect of the business of publishing changes when 
you talk eBooks. 
In 2008, eBooks accounted for only about three 
percent of the market but that percentage has 
skyrocketed since then. By mid-2009 Amazon had 
sold 180 eBooks for every 100 hard copy books. On 
the surface this is a boon for the publishing world. 
More books being sold has to be good. The problem 
is that eBooks are forcing a paradigm shift in pricing 
and marketing.

What is a Fair Price?
This is the million-dollar question. Nearly everyone 
agrees that eBooks should cost less than the 
hardcopy version but how much less? Two factors 
affect this: who in the publishing chain gets paid and 
what is the perceived value of an eBook as opposed 
to the hardcopy version.
 In the traditional publishing chain you have: 
author, publisher, printer, distributor, seller. Everybody 
in the chain must get paid starting from the seller 
back, leaving authors with perhaps fifteen percent of 
the sale price (that is, if they negotiated a knockout 
contract). With eBooks the publishing chain shrinks 
to as few as two entities: author and publisher/seller. 
If you have no printing, shipping, or warehousing 

costs you can afford to charge less and still get a 
respectable profit.
 Okay, so a $24.95 gardening how-to book can 
be sold electronically for substantially less. How 
much less? Amazon is trying to set the fair price 
ceiling for an eBook at $9.99. So far the reading 
public is buying in to that. But other publishers are 
taking a harder stance on pricing. Barnes & Noble 
charges $9.99 for most fiction books but they are 
charging much more for non-fiction. In a few cases I 
saw the hardcopy price was the same as the digital. 
This is bound to be a hard sell to customers.
 Because there are fewer people in the publishing 
chain the royalties for eBooks are usually a higher 
percentage of the sale price than the royalties 
provided on hardcopy. But don’t put money down 
on a summer home in the Bahamas just yet. That 
higher percentage is based on a much smaller list 
price. I did a quick survey of seven of the more 
popular eBook publishers and found that the royalty 
percentage ranged from 35% to 90%. On a $3.99 
eBook the resulting money in your pocket ranges 
from $1.05 to $1.79, a difference of $740 per 
thousand books.

Marketing Strategies
In the current book world many fiction books come 
out first in the more expensive hardback format. 
Readers pay a premium to get it when it’s hot off 
the press. They also regard a hardback as a more 
durable product and more of an investment. After a 

number of months have passed, the book comes out 
in paperback — smaller, cheaper, and less durable. 
 EBooks could change all this. One strategy 
would be to release the book as an eBook first to test 
the waters and see what readers and reviewers think. 
If it flies, great! If it flounders the writer and publisher 
have two choices. They can cut their losses and 
withdraw the book or they can rework the problem 
area.  If changes are made, it can be republished as 
a “revised and expanded” version in hardcopy alone 
or hardcopy and eBook.

What About the Backlist?
The backlist of books that remain in print indefinitely 
is the bread and butter for publishers and authors. 
But if the preferred medium becomes digital, what 
happens to all those hardcopy books? Is it worth 
reformatting to digital? More importantly, is it even 
possible?
 Another big issue is all those publishing 
contracts we signed before eBooks were considered 
even possible. If the author didn’t secure the “digital 
adaptations” (eBooks and anything digital), the 
publishers may be able to publish an electronic form 
and not pay the author a dime.
 Let’s not forget the orphaned books that sold well 
for a while but never sold enough to justify a place on 
the backlist. The Internet Archive estimated that 70% 
of all the books ever written in English are out of print 
but still under copyright. Authors who recapture the 

Continued on page 12
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rights to these books can republish in digital format at 
a fraction of the original cost.

My Predictions
During a seminar on the future of publishing, 
copyright lawyer Lloyd Jassin said that “Publishing 
has always been in disaster mode, and it will 
reassess and reform and maybe get smaller, but it’ll 
adjust to the changes.”  The rise of eBooks will be a 
big part of that change. While researching this article, 
I confess I found more questions than answers. The 
only thing constant in the publishing world is change. 
On that note, I’d like to give you a few predictions:

Amazon is the company to watch. They are being •	
very aggressive in their efforts to capture and con-
trol the eBook market.

Somehow publishers will find a way to insert dy-•	
namic advertising and hot links into eBooks. The 
Wall Street Journal is already experimenting with 
this.

Like computers in the 1990’s, eBook readers will •	
come down in price and be as common as the cell 
phone. Color and touch screen will also become 
standard.

The under-40 crowd will start on-line book clubs •	
and social reading clubs. Hardcopy won’t disap-
pear altogether but the digitally plugged in reader 
will use both.

Continued from page 11

Working the Web               continued

Libraries will not disappear but they will add •	
eBooks (and possibly eReaders) to their offering.

There will be some major court cases about eBook •	
publishing rights, especially when publishers try to 
convert their backlist to eBooks. 

Although eBooks are here to stay, they won’t 
replace hardcopy books. As one university librarian 
put it, “paper books aren’t broken” and power for the 
reading device (sunlight) is widely available for free. 
EBooks are just the latest technological adaptation 
to provide exciting new ways for the reader to enjoy 
books.

Helping Us Grow

Three new Members
Jo Ellen Sharp
Two new Members
Stephanie Cohen
One new Member
Clint Albin
John Bagnasco
Liz Ball
Cathy Wilkinson Barash
Dan Benarcik
Georgene Bramlage
Dan Clost
Sharon Collman
Patty Craft

Rosalind Creasy
Kathy Cropp
Gloria Day
Dorothy Dobbie
Rosemary Dobson
Cheryl Dorschner
David Ellis
Theresa Forte
Carol Gardner
Deborah Patton
Katie Elzer-Peters
Karolyn Fournier
Robin Haglund
Christa Hanson

Dawn Hummel
Randy Hunter
Jim Long
Debbie Lonnee
Jeff Lowenfels
Ed Lyons
John Markowski
Adriana Martinez
Mary Fran McQuade
Carol Michel
Jennifer Nelis
Viveka Neveln
Diane Ott Whealy
Debra Prinzing

Carol Reese
Bruce Riggs
Ron Rossini
Dawn Sherwood
Veronica Sliva
Amy Stewart
Nancy Szerlag
Steve Trusty
Carolyn Ulrich
Jean Ann Van Krevelen
Deb Wiley
Betsy Williams
Michael Yocina
Paul Zammit

Need Legal Assistance?

Get FRee legal advice through
your GwA membership!

If you have a legal question regarding a writer’s 
issue, GWA’s legal counsel John Hazard will 
provide you with free basic consultation. Funded 
by the repatriated copyright fees received 
through the Authors Coalition each year, every 
member who participates in the annual Coalition 
genre survey is entitled to free legal assistance.

Call the GWA office for a referral.

703.257.1032
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Photographers corner

Dollar Sense
BY MARK TURNER

What is the value of a photograph? It depends.
 To an advertiser selling a product to a national 
audience, the right photograph is worth thousands of 
dollars. To a magazine or book publisher, the cover 
photo sells the publication on the newsstand or in 
the bookstore or even on the Internet, so the photo 
is worth many hundreds or even a few thousand 
dollars. Inside that publication, the same photograph 
might only be worth a few hundred dollars. To a 
corporate blogger, it could be worth a few hundred. 
To an individual blogger, maybe only $10.
 What’s the common thread here? It’s not how 
much effort went into creating the photograph. Nor is 
it how beautiful the image is. The value is in the eye 
of the user. The more money the photograph will help 
the user make, the more the photo is worth.
 In today’s crazy market, the cost to license 
reproduction rights to a photograph has been 
driven down dramatically by the rise of microstock 
agencies like iStockPhoto and by the consolidation 
of traditional rights-managed agencies that are 
scrambling for market share at the expense 
of pricing. At the same time, the number of 
photographers competing for a piece of the market 
has exploded. Digital cameras have reduced the 
entry barrier into the profession down to almost 
nothing.
 Earlier this summer, a writer posted a request 
for 35 photographs to go into a book nearing the 
publisher’s deadline in the Garden Writers group on 
LinkedIn. She asked, “Can anyone help? They need 

to be hi-res. No $, but photo credits, of course. The 
list is below. Thanks!”
 I don’t know about you, but my standard 
minimum license fee to use a photograph at ¼ page 
inside a book with a modest print run is $125 each. 
It’s a big part of how I make my living. For a zero 
dollar offer, it wasn’t worth my time to search my 
library to see which plants on this writer’s list I had 
photographed. A stock request like this usually takes 
me one or two hours to research and put together an 
online preview gallery. Those are real hours, of which 
there are only 24 in a day. Some of those hours have 
to generate income.

 But my time, while important, isn’t what 
defines the value of the photos for this use. In the 
lengthy conversation among several writers and 
photographers, the writer who posted the request 
stated that hers was NOT a photography book and 
that the photography was of minimal importance to 
the work. Yet the photos are important enough that 
she didn’t want to leave them out. She’s not getting 
much of an advance, if any. And she’s responsible Continued on page 14

for providing all the photos. That puts the writer in 
a tough spot, one that the publisher shouldn’t be 
putting her in. 
 As a photographer, I strongly prefer to work 
directly with the photo editor at the publishing 
house — independent of any relationship the writer 
may have with his/her editor. In an ideal world, the 
publisher pays the writer for the words and pays me 
for the photographs. Unfortunately, first-time writers 
often acquiesce to a publisher’s request to provide 
the photos for no additional fee.
 In various publications and online, I have seen 
writers’ guidelines recommending that writers 
provide photography for no additional fee to make 
themselves more valuable to publishers. I certainly 
wouldn’t expect to provide text to accompany my 
photos without getting compensated. Sometimes 
publishers request a photo-text package for one 
price, which is all right if the fee is enough to 
compensate for both photography and writing. On the 
same hand, I wouldn’t expect one of my writer friends 
to give me the text for free.
 A large handful of professional photographers 
jumped in on the discussion thread to try to help set 
our writer friend on the right path. We were all in 
agreement with the sentiments I’ve put forth here.
 It’s a tough spot to be in: expected to provide 
photos or illustrations and not having them in your 
own library. I’ve been there with my own book. There 
were about 40 plants that Phyllis and I thought were 
important enough to include in Wildflowers of the 
Pacific Northwest that I wasn’t in the right place at 
the right time to photograph. I paid a license fee to 
several photographers out of my pocket; an expense 

“Digital cameras 
have reduced the 
entry barrier into the 
profession down to 
almost nothing.”
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Photographers corner cont.

which I had to recoup from the $0.87 per book I 
would receive in royalties. Writing those checks hurt 
my bottom line, but it was the right thing to do. In full 
disclosure, I got some of the photos from amateurs 
with day jobs for no more than a copy of the book 
and my thanks. So my hands are dirty, too.
 The problem with free photography is that it 
undermines the business of everyone who earns 
their living from it. Many amateur photographers like 
to take pictures of flowers and are satisfied just to 
see their name in tiny type beside their photograph 
in print. Money doesn’t matter to them because they 
have another source of income. Many amateurs 
create beautiful images that are every bit as good 
as those from a full-time pro – they’re just not in it 
for the money. Portrait and wedding photographers 
compete with “moms with cameras” who started 
photographing their kids and then moved on to their 
friends’ families. I remember nature photographers 
at a national conference talking about “dentists with 
cameras” competing in the wildlife and landscape 
arena.
 There’s nothing wrong with being a photographer 
just for the love of it. Remember, however, that if 
someone wants to publish your work or use it in 

some other commercial 
fashion, then your 
photograph has value and 
you deserve to be paid the 
appropriate license fee. 
Wouldn’t you really rather 
be putting some cash in 
your pocket in addition 
to seeing your name in 
the credit line? You’ll be 
helping keep photography 
a viable business, too.

Mark Turner photographs 
gardens and native plants 
for a wide range of garden 
magazines and books. He 
is currently seeking and 
photographing more than 
600 species of northwest 
trees and shrubs in their 
native habitats for a new 
field guide due in 2013. 
He lives in Bellingham, 
Wash.

Continued from page 13

bioindexing.org

Professional indexers for 
gardening, agricultural, natural 
history, ecology, conservation 

and environmental issues. 
Search our online directory.

Contact us at:
GGES-SIGinfo@asindexing.org 

Need an Indexer?

The following regional meetings are scheduled for 2011. Registration 
information will be posted online soon at www.gardenwriters.org.

regional Meetings

november 1, 2011 
Video workshop 

Manhattan Campus
The new york Botanical Garden

9:00 a.m. – 4:00 p.m.
Contact: Ellen Zachos (ez@acmeplant.com)

The goal of this workshop is to teach you 
how to shoot, edit and upload brief videos 
for use on blogs, websites and YouTube 
channels. We will combine long shots, 
close ups, and B-roll (cut-away) footage, 
then, in iMovie, assemble, add titles and 
audio. Each participant will leave with a 
short, completed work.    
 Participants must: know how to capture 
video on their cameras, how to load that 
video into iMovie, know who their audience 
is, bring a laptop and video camera to 
class, and prepare a topic (1-3 minutes). 
(If your camcorder uses tape, bring tape. 
If your topic lends itself to a prop, bring the 
prop for B-roll)
 instructors:
dan Cahill — an award-winning film 
maker with a masters in film making from 
NYU.  He teaches at the NY Film Academy 
and is a gardener, too!
park Borchert — an award-winning 
director, actor and stand-up comedian in 
NYC.  He has worked in the multimedia 
industry since the early 1990s. 

region 1 region 5

Friday, October 14
st. Louis, Mo.

7:30 a.m. – 5:00 p.m.
“Fall…in love with st. Louis”

Contact: Linda Nitchman 
(paradisegardener@hotmail.com)
Sponsors: Missouri Botanical Garden 
(MBG); St. Louis Zoo; Gateway 
Greening of St. Louis

• Guided tour of Rivers Edge exhibit 
— Tony Range, St. Louis Zoo 
horticulture manager

• Guided tour of City Garden — Bill 
Ruppert, Gateway Greening

• Lunch — MBG Spink Pavilion
• Welcome — Dr. Peter Wyse 
Jackson, MBG president & director

• Chinese Lantern Festival highlights 
— Peggy Lents, MBG VP 
communications

• “Plant Explorers Around the 
Globe” — Holly Berthold, MBG 
communications specialist

• Region V business meeting & door 
prize drawings

• Garden of Seiwa-en — Ben Chu, 
MBG horticulture supervisor

• Guided walking tour, MBG 
Japanese Garden — Ben Chu

• Guided tram tour — 79-acre MBG

mailto:ez@acmeplant.com
mailto:paradisegardener@hotmail.com
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reGionAl neWs & notes

region 2region 1

sept. 1, Colleen plimpton will present her 
popular lecture, “The Bins and Outs of Composting,” 
at Mohonk Mountain House, New Paltz, N.Y., as 
part of the 76th annual Garden Holiday week. The 
presentation will include a field trip to the composting 
operation on the grounds of the historic19th century 
resort in the Shawangunk mountains. 
(http://www.mohonk.com/gardens/gardens.cfm)
 Rich pomerantz will give a week-long 
workshop sept. 18-24 on horticultural and 
agricultural photography at the Maine Media 
Workshops, formerly the Maine Photographic 
Workshops. (http://tinyurl.com/22mg9qa)
 Lynette L. walther will present a class on 
“Ten Steps to Garden Success” for the Putnam 
County (Fla.) Master Gardeners Oct. 21 from 
1:00 p.m. to 3:00 p.m., at the Putnam County 
Extension Center, 111 Yelvington Road, East Palatka, 
Fla. Walther will also sign her newest book: Florida 
Gardening on the Go. Contact: Betty J. Faulkner 
Master Gardener, BKFaulkner@ufl.edu.
 C.L. Fornari will open her garden sept. 
17 for a fundraiser for the Unitarian Church of 
Barnstable. Visitors will see her vegetable, cutting 
and fragrance gardens, Annual Alley, and flower 
borders that were prepared for a garden wedding. 
For ticket information and directions call the church: 
508.362.6381.

—C.l. Fornari

Kathy Jentz invites her fellow garden 
communicators to the 4th Annual Washington 
Gardener magazine Tomato Tasting Aug. 20 from 
10:00 a.m. to 12:00 noon. Sample the multitude of 
tomatoes at market and vote on your favorites. Stop 
by for tomato recipes, growing tips, and much more. 
The event is free and open to the public. It takes 
place at the Fresh Farm Market in downtown Silver 
Spring, Md. Wear a bib!
 Judy Glattstein has a series of lectures 
coming up at Back to Nature Home and Garden 
Center in Basking Ridge, N.J. Aug. 20, it is “Saving 
Summer in a Jar: Tasty Pickles,” followed by “Buried 
Treasures: Bulbs for the Spring Garden” sept. 
13, and “Houseplant How-to” Oct. 4. In addition, 
Judy will be speaking on “Waterscaping: Plants and 
Ideas for Natural and Created Water Gardens” at 
the Leonard J. Buck Garden in Far Hills, N.J., sept. 
17. Oct. 6, she will speak to the West Hartford 
Connecticut Garden Club on “Buried Treasures: 
Choosing and Using Hardy Bulbs for the Spring 
Garden,” with some diversions about Dutch history of 
bulb introduction, the Bloemencorso flower parade, 
and Tulipomania.
 diana K. weiner will be manning the America 
in Bloom booth at the GWA Annual Symposium in 
Indianapolis Aug. 25-26. Stop by and get some bits 
for your media venues. “Shrubs for Pennsylvania” will 
be the topic of her lecture at the Morris Arboretum for 
the School of Arboriculture Oct. 6 before she heads 

out to the AIB symposium in Washington, D.C., that 
runs Oct. 6-9. Diana headed the committee and 
will introduce the new evaluation format used to 
judge cities across the nation. At High School Park 
she is overseeing the construction of a new 2.5-acre 
meadow. You can tour the project sept. 24 at 
9:00 a.m. when she leads a tour sponsored by 
Briar Bush Nature Center.
 Lesley parness announced that The 
Frelinghuysen Arboretum will host several fabulous 
speakers this fall. Oct. 2, acclaimed landscape 
designer, Richard Hartlage, and the Birmingham 
Botanic Garden’s Executive Director Fred Spicer 
will speak at the 40th Anniversary Celebration of 
the Friends of the Frelinghuysen Arboretum. Both 
of these gentlemen were former managers of 
horticulture at the Morris County Park Commission. 
Oct. 15, stephanie Cohen will present her talk 
“New Perennials and Non Stop Gardens.” Other fall 
programs include rain barrel making, herbal vinegar 
workshop and garlic get-togethers! 
(www.arboretumfriends.org)
 natalie Bowman of the Phipps Conservatory 
and Botanical Gardens announced the “Let’s Move 
Pittsburgh: A Regional Conference on Healthy 
Lifestyles for Children” will be held Oct. 12. 
Following the guidelines of First Lady Michelle 
Obama’s Let’s Move! Initiative. The Let’s Move 
Pittsburgh conference at Phipps Conservatory 
and Botanical Gardens will give participants an 
opportunity to hear from numerous organizations 
that serve western Pennsylvania and learn more 
about what they are doing to provide children with 
healthy food and increase their physical activity. 
Focus groups in the areas of schools, healthcare, 

Continued on page 16

http://www.mohonk.com/gardens/gardens.cfm
http://tinyurl.com/22mg9qa
mailto:BKFaulkner@ufl.edu
http://www.arboretumfriends.org
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community/out of school, early childhood education, 
and the food, restaurant and beverage industry will 
also present information on best practices for and 
barriers to making the region among the healthiest in 
the nation. Let’s Move Pittsburgh precedes a national 
conference of the Center for the Future of Museums, 
“Feeding the Spirit: A Symposium on Museums, Food 
and Community,” also to be held at Phipps Oct. 12-
13. (phipps.conservatory.org/exhibits-and-events/)
 Marcia Tate’s photographs will be on display 
at North Creek Nurseries’ horticulturally inspired art 
in the garden celebration, Tour de Creativity, in 
September. Her garden, an Audubon certified bird 
and wildlife habitat, was recently featured on the 
first Eco Tour and Garden Walk organized as a 
community service by the Media, Pa., Environmental 
Advisory Council to promote sustainable practices for 
neighborhood gardens.
 derek Fell has two interviews on the Internet 
at Grow Your Own Grub: one concerning his new 
book Vertical Gardening (already in its fourth 
printing), and the other giving advice to garden 
photographers. Each interview is approximately 40 
minutes.

—Kathy Jentz

Continued from page 15

Jean starr will teach a class sept. 17 on 
“Gardening for Fragrance and Late-Season Color” in 
the Taltree Arboretum & Gardens classroom, 71 N. 

500 W., Valparaiso, Ind. Cost: $35 for non-members; 
$30 for Taltree members. Pre-registration is required 
by calling 219.462.0025. Jean has turned her weekly 
newspaper column, “Petal Talk” into a blog. Her 
column, published for nine years in the Northwest 
Indiana Times, was cut due to space considerations. 
(http://petaltalk-jean.blogspot.com/)
 sabrena schweyer will speak Oct. 6 at the 
Indianapolis Museum of Art on “the Many Facets of 
Sustainable Landscape Design,” sponsored by the 
IMA Horticultural Society. Incorporating concepts 
from sustainable sites initiative, permaculture and 
green infrastructure, she will address the many 
opportunities in landscape and community design for 
the near future. 
 Laura Kunkle reported that there are 10 
cities in Region III participating in the America in 
Bloom program this year. That’s nearly half of all 
the participating communities! The winners will 
be announced at the AIB Symposium Oct. 6 in 
Washington, D.C.
 Many thanks to Laura Kunkle and OFA, an 
association of floriculture professionals for the 
support of Region III members with complimentary 
registration to the OFA Trade show and education 
sessions. It was a great show!
 Blooms of Bressingham invited members 
to lunch with Adrian Bloom and it turned into a 
regional meeting with updates on the progress of 
the GWA Annual Symposium in Indianapolis and 
member activities. Adrian shared his vision for 
getting gardeners switched on to gardening with 
proven garden worthy plants and signed copies of 
his new book. Members also had the opportunity to 
meet Blooms growers, from the U.S. and Europe, 
and learn about the extensive trialing program 
plants receive prior to introduction and through 

trials at leading universities and botanic gardens. 
Later in the day, members attended a Blooms 
reception at the Ohio State University campus near 
the demonstration garden Adrian designed and 
volunteers installed in 2005. They also checked out 
OSU’s Blooms perennial trial garden, newly installed 
this year, and OSU’s annuals and container trials as 
well.
 irvin etienne gave a presentation at the 
Perennial Plant Association’s recent symposium in 
Atlanta. Titled “Contained Joy,” he enthusiastically 
shared his thoughts on container gardening as a 
way to express your individuality and enjoy one of 
the simplest ways to enrich your life with plants and 
even providing food for the table. He covered basics 
on culture and ideal plants and showed a range of 
possibilities, including some over-the-top tropicals.
 Chris Hansen was also on the PPA program, 
talking about trendy “temperennial” succulents, 
garden jewels with perennial tendencies. New 
varieties and creating colorful combos were 
highlighted, too.
 steven still reported that the Perennial Plant 

Adrian Bloom speaking with Julia Hofley during the Blooms of 
Bressingham luncheon held during the OFA 2011 Trade Show.

P
hoto courtesy of Tracy Tait

phipps.conservatory.org/exhibits-and-events/
http://petaltalk-jean.blogspot.com/
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Marie Mims Butler will present “Good to the Last 
Drop — How to Make Every Drop of Water Count” 
at the 12th Annual Fall Gardening Festival at the 
Hampton Roads Agricultural and Research Extension 
Center in Virginia Beach, Va., sept.10 10:00 a.m. 
- 3:00 p.m.  sept.24, Marie will display and sell her 
recycled glass creations for the garden and discuss 
ways of channeling one’s inner artist and outer 
bargain hunter though yard art at the Go Green Expo 
in Newport News, Va., at the Brittingham-Midtown 
Community Center 10:00 a.m. - 4:00 p.m. Oct.1, 
Marie and her zoo animals will illustrate landscape 
design principles at the Landscape Extravaganza 
hosted by the York County, Va., Master Gardeners at 
St. Joan of Arc Catholic Church. 
 The pilot Virginia Food Heritage Project will 
have booths at Monticello Heritage Harvest Festi-
val (heritageharvestfestival.com) sept. 16-17 
and also at Fluvanna County’s Old Farm Day 
(www.oldfarmday.org) Oct. 1.  If you have 
information about place-based foods, particular 
to the central Piedmont region, that may be 
threatened, endangered or even extinct, please 
visit our booths at these events, or write to: 
tanyadc@virgnia.edu.
 Tanya denckla Cobb will launch her new 
book, Reclaiming Our Food: How the Grassroots 
Food Movement is Changing What We Eat (Storey, 
2011), at the Monticello Heritage Harvest Festival 
sept. 17, outside Charlottesville. Join her for 

Symposium was a success and is on to his next PPA 
project – an August tour to the gardens of Southern 
England and the Channel gardens.  
 Carol Michel, Jennifer Koester, Kylee 
Baumle and Louis Hartwig attended the 
2011Garden Blogger Fling in Seattle in July.
 Publicizing his newest book, A Photographer’s 
Guide to Ohio, is keeping Ian Adams busy these 
days, in addition to his photography workshops at 
the Holden Arboretum and planning for another 
workshop in October at the Royal Botanical Garden 
in Ontario. 

Upcoming Events
OHiO
• sept. 3-25: Cleveland’s RIPE! Fest No. 2, 
Cleveland Botanical Gardens. Exuberant, feel-good 
food festival with live bands, tasty eats, unique 
vendors, a farmers market and fresh ideas. 
(www.cbgarden.org)
• Oct. 8: Annual Herb Fair at the Cleveland 
Botanical Gardens (westernreserveherbsociety.org)
MiCHiGAn
• Aug. 27: Summer Herb Faire, Heavenly Scent 
Herb Farm, Fenton;  food, greenhouse, 48 artisans
(www.heavenlyscentherbfarm.com)
• Aug. 27–28: Frederik Meijer Gardens & Sculpture 
Park, Grand Rapids. Dahlia show. 
(http://meijergardens.org)
• sept. 16–Oct. 30: Frederik Meijer Gardens 
& Sculpture Park. Autumn Celebration at 
highlights thousands of flowering mums. New is a 
spectacular display with a constellation of about 30 
chrysanthemum spheres suspended from the ceiling. 
• Oct. 1: Hidden Lake Gardens, Tipton Fall Foliage 
Festival 
(hiddenlakegardens.msu.edu/hiddenlakegardens)

—Christine Kelleher & Jo Ellen Meyers Sharp

a visual photographic journey across the nation, 
learning innovative approaches and lessons from 
people working at the grassroots to advance their 
local food system. Her talk will be followed by a book 
signing. (http://heritageharvestfestival.com/2011-
premium-workshops/#Saturday)
 The American Horticultural society 
will hold its annual gala, “Growing Inspirations” 
sept. 24 at its River Farm headquarters in 
Alexandria, Va. This year’s honorary co-chairs 
are André and Claire Viette. Award-winning 
horticulturist, educator and author, André is also 
the host of the nationally syndicated radio program, 
“In the Garden with André Viette.” Claire is the 
secretary-treasurer of Viette Nurseries and Viette 
Communications. Tickets: 703.768.5700 ext. 132.
 In September, pat Lanza will begin teaching a 
class on “Writing Your Memories” for Fairfield Glade, 
Tenn., Council of Churches. 
 Southern Living Plant Collection will sponsor a 
Garden Speaker Series at the State Fair of Texas 
beginning sept. 30 – Oct. 31. Top writers from 
Southern Living® magazine along with gardening 
gurus from across the United States will offer grow-
ing tips to visitors as part of The Southern Living® 
Plant Collection Speaker Series, hosted in the 
custom designed Southern Living teaching 
garden in the new Greenhouse on the Midway. 
(southernlivingplants.com)
 The annual Fabulous Fall Festival plant sale at 
Stephen F. Austin State University’s Mast Arboretum 
will be held Oct. 1 from 9:00 a.m. - 2:00 p.m. at the 
SFA Pineywoods Native Plant Center, 2900 Raguet 
St., Nacogdoches, Texas. The event features the 
annual fall plant sale fundraiser benefiting the SFA 

http://heritageharvestfestival.com
http://www.oldfarmday.org/
mailto:tanyadc@virgnia.edu
www.cbgarden.org
http://westernreserveherbsociety.org
www.heavenlyscentherbfarm.com
http://meijergardens.org
hiddenlakegardens.msu.edu/hiddenlakegardens
http://heritageharvestfestival.com/2011-premium-workshops/#Saturday
http://heritageharvestfestival.com/2011-premium-workshops/#Saturday
http://southernlivingplants.com
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Kelly norris will present “Gardening With a Y,” 
Aug. 25 at the Farwest National Nursery and 
Greenhouse Trade Show in Portland, Ore. 
 Jim Long will speak on “Heirloom Herbs, 
from Garden to Table;” Kelly norris will present 
“Chic Vintage: Modern Gardens with Retro Class;” 
and Jodi Torpey, WesternGardeners.com, will 
speak on “Edible Spaces in Small Places” during 
the National Heirloom Exposition in Santa Rosa, 
Calif., sept. 13-15. They join a lineup of more than 
50 speakers for the first “World’s Fair“ of heirloom 
vegetables. The event combines chefs, seed and 
plant companies and garden products. Featured 
will be taste-tests of heirloom vegetable varieties. 
(theheirloomexpo.com)
 The International Herb Association has 
designated the rose as the official Herb of the 
Year for 2012. Jim Long’s book, How to Eat a 
Rose, features color illustrations of the best-tasting 
roses and rose foods, with a new book cover that 
includes, “The Rose, 2012 Herb of the Year.” Jim 
presented his, “How to Eat a Rose” program for the 
Herb Society of America in Pittsburgh, Pa., and the 
International Herb Association in Midland, Mich., 
in preparation for kicking off the rose as the official 
herb for 2012. More information about the Herb of 
the Year: herboftheyear.blogspot.com and on Jim’s 
YouTube channel, under “How to Eat a Rose.”
 denny schrock will present a class on 
“All About Alliums: 24 Weeks of Bloom from 

region 6

Visit the Farwest Show Aug. 25-27 in Portland, 
Ore. Produced by the Oregon Association of 
Nurseries, it showcases plants from hundreds of 
growers, including the newest varieties for fall and 
spring 2012. This is the “Year of the Conifer” at 
Farwest with speakers, displays and nursery tours 
focusing on the value of conifers in the landscape. 
(For information, visit www.FarwestShow.com, the 
Farwest Show page on Facebook or contact Ann 
Murphy, amurphy@oan.org or 800.342.6401).
 saxon Holt will make several Northern 
California appearances with Tammi Hartung in 
support of their new book, Homegrown Herbs, from 
Storey Publishing. Notably a free (limited RSVP 
only) lecture, wine reception and tour of Lynmar 
Estate Winery sustainable gardens Aug. 31 and free 
herb symposium with Tammi and Rose Loveall of 

Mast Arboretum, Pineywoods Native Plant Center, 
Ruby M. Mize Azalea Garden, Gayla Mize Garden, 
and educational programs hosted at the gardens. 
Visit http://arboretum.sfasu.edu and click on 
“upcoming events” or call 936.468.4404.
 Jean Mcweeney will present “Stars of the 
Drought-Stricken Garden” at the Oct. 5 meeting of 
the Ruston Garden Club. The Ruston Garden Club is 
celebrating 77 years of its existence.
 Oct. 6-8, the America in Bloom Symposium 
and Awards Program will take place in Washington, 
D.C. Joe Lamp’l will be one of the speakers and 
the American Horticultural Society will host the AIB 
Criteria Awards Ceremony Oct. 6. 
(www.americainbloom.org)
 Amy stewart will introduce her new book, 
Wicked Bugs, at a free public event at Lewis Ginter 
Botanical Garden Oct. 20 at 5:30 p.m. Sponsored 
by publisher Algonquin Books, Stewart’s appearance 
in Richmond is one of just a few book tour stops 
planned south of Washington, D.C. Admission is free, 
but seating is limited; RSVP at www.lewisginter.org.
 The Garden of Words, LLC, a green-industry 
marketing and PR firm in Wilmington, N.C., owned 
by Katie elzer-peters announced the acquisition 
of GreatGardenSpeakers.com, a garden and 
horticultural speaker directory founded by Amy 
stewart, debra prinzing, nan sterman, 
Mary Ann newcomer and scott Calhoun. 
The Garden of Words will continue to grow and build 
Great Garden Speakers according to the Founders’ 
vision. GWA members can join by visiting
www.greatgardenspeakers.com.

—Carol Brouwer

Ornamental Onions” at the Waukee, Iowa, Public 
Library Oct. 19.
 elvin Mcdonald has signed a contract with 
Monacelli Press (Random House Group) for a new 
book, slated for publication fall 2012.

—Melinda Myers

http://WesternGardeners.com/
http://theheirloomexpo.com/
http://herboftheyear.blogspot.com/
http://www.FarwestShow.com/
mailto:amurphy@oan.org
http://arboretum.sfasu.edu
http://www.americainbloom.org
http://www.lewisginter.org
http://www.greatgardenspeakers.com
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Morningsun Herb Farm at Heather Farms Garden 
Center sept. 1. Saxon also continues garden 
photography programming at San Francisco 
Botanical Garden with a lecture “What is a ‘Good’ 
Garden Photograph” sept. 22; an all day intensive 
workshop sept. 24; and half-day photo lesson and 
critique Oct. 3. (http://sfbotanicalgarden.org)
 Stephen and Cindy scott of Terroir 
seeds, the Home of Underwood Gardens 
(www.underwoodgardens.com) will be at the 
National Heirloom Exposition in Santa Rosa, Calif., 
Sept. 13-15 (www.theheirloomexpo.com). Visit their 
booth or join them for their presentation “The Cycle 
of Terroir — From the Soil to the Seed to the Food 
You Eat.”
 After a whirlwind book tour of Austin, Dallas, 
Oklahoma City, and Wichita at the end of July, 
sharon Lovejoy is gearing up for The Landscape 
Show in Orlando sept. 29-30, sponsored by the 
Florida nursery, Growers, and Landscape 
Association. The statewide conference for Ag in 
the Classroom in Oklahoma was titled after Sharon’s 
book Roots, Shoots, Buckets & Boots, so it was only 
fitting that she be their keynote speaker for the event 
held July 29.
 nan sterman travels to the Bay Area to 
speak to the Western Horticultural Society Oct. 10 
about “Garden Treasures of Mexico and the Arid 
Southwest.”  For her full speaking schedule, visit 
www.plantsoup.com.
 Tom Karwin co-chaired the sixth annual 
Garden Faire (thegardenfaire.org) in June in Scotts 
Valley, Calif. This is a free-admission, educational 
event for home gardeners and landscapers in the 
Monterey Bay area, with speakers on sustainable 

sonia day’s latest book, Incredible Edibles, 43 Fun 
Things To Grow In The City, has been nominated 
for a Canadian Cookbook Award. Winners will be 
chosen at the Royal Winter Fair in November, where 
students from George Brown College will cook some 
recipes taken from the book, with Sonia acting as 
coach.
sept. 10-11, Sonia is speaking on growing garlic in 
small gardens at the Stratford Garlic Festival.
 sean James will speak at the following events: 
sept. 13 at 7:00 p.m., Burlington Civic Rose 
Awards on “Sustainable Landscaping” at the Tansley 

gardening, garden-related vendors and information 
booths, and entertainment.
 Jacqueline Soule’s latest book, Father Kino’s 
Herbs: Growing and Using Them Today, released 
on the 300th anniversary of Father Kino’s death 
(and just in time for the Tucson Festival of Books), 
is selling well and was featured in the July 24 
“Gardening” section of the Arizona Daily Star. Father 
Eusebio Francisco Kino is famous in Arizona and 
Sonora for his ability to forge peaceful, long-lasting 
relationships between the indigenous peoples of the 
region and the religious and secular institutions he 
represented.

—Nan Sterman

Woods Community Center, 1996 Itabashi Way, 
Burlington, Ontario; sept. 14 at 7:30 p.m., Bronte 
Horticultural Society on “It Doesn’t End In August” 
– on gardening for fall interests at the Sir John 
Colbourne Lodge, 1565 Old Lakeshore Rd., Oakville, 
Ontario; and Oct. 12 at 6:30 p.m., Simcoe on 
“Sustainable Landscaping,” at The Royal Canadian 
Legion, Branch 79 - 200 West St. Simcoe, Ontario. 
Contact: Dave Zeldon, 519.443.4807.
 Christine Moore announced that the 
membership fee in the Canadian Rose Society is 
going up next year. If you join now, an electronic 
membership is only $15 and will carry your 
membership through December 2012. The Canadian 
Rose Society is a group dedicated to helping people 
enjoy roses and meeting other rosarians across 
Canada. (www.canadianrosesociety.org)

—Veronica Sliva

Stay informed on all the latest 
in the Association. 

Join GWA on 
Facebook: Garden Writers Association

and
Twitter: @GardenWriters

http://sfbotanicalgarden.org/
http://www.underwoodgardens.com/
http://www.theheirloomexpo.com/
http://www.plantsoup.com
http://thegardenfaire.org/
http://canadianrosesociety.org
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regional Meetings Wrap-Ups

Organized by Region I 
Regional Director, sabine 
stezenbach, and 
Region II National Director 
steve Maurer, the two 
regions partnered for a 
July 22 meeting hosted 
by the Morris County 
Park Commission. The 
horticulture holdings visited 
included Willowwood 
Arboretum, Bamboo 
Brook Garden and the 
Frelinghuysen Arboretum 
— more than 350 
combined acres!
 Lesley parness, 
superintendent of 
horticultural education, 
Morris County Park 
Commission, graciously 
welcomed us on this 
sweltering Friday. She 
and her staff marvelously explained plant selection, 
design and the many stories that surround 
Willowwood, Bamboo Brook and Frelinghuysen 
Arboretum. 
 Yes, it was a record-breaking, steamy, woodland 
morning, but perfect for thousands of native and 
exotic plants in wild and cultivated settings. We 
started the day under a 100-foot tall metasequoia 
and ended with a tour of books that went back 
centuries. (The library is open for research. For more 
details, contact Morris County.)
 The guided tours made all the difference, and 
GWA members appreciated the “in person” tours and 

                            regions 1 & 2

time. This was a first time visit for many of us who 
were excited to discover another series of regional 
garden gems. Lesley’s lecture and showing of some 
of the treasured books in the unique library collection 
was fascinating — a number of attendees even 
stayed to hear the lecture again in a second session. 
(We even noticed John Bartram reviewing his own 
letters!)
 It was a pleasure to discover and visit these 
gardens, even in the heat. With special thanks to 
Sabine who did 99% of the organizing, what can we 
say — it was just lovely!

Clockwise (upper left to borrom right): 
(1) GwA members gathering in the 
shade of the front of the mansion at 
the Frelinghuysen Arboretum. (2) Kirk 
Brown gloved and researching at the 
Frelinghuysen Arboretum’s rare botanical 
book collection. (3) GwA members on the 
“elephant walk” at willowwood Arboretum, 
Far Hills, n.J. — photos by Kathy Jentz.

region 6

On Thursday evening, July 21, 65 members of the 
Garden Writers Association and the Association 
of Professional Landscape Designers met in cool, 
comfortable, northwest Seattle at the home of 
Barbara Lycett and John Parchem. Members of both 
groups were able to explore the many gorgeous 
rooms of the one-acre garden before feasting on 
a fantastic meal prepared by our host and friends. 
The modern Northwest home and garden have a 
panoramic view of Puget Sound and the Olympic 
Mountains.
 Afterwards, we broke into small groups around 
the garden to get to know each other and discuss 
writing and designing in today’s environment. Many 
people commented that they came away with new 
perspectives and contacts. GWA members who 
were in Seattle for another event came from as far 
away as Texas and California. It was decided that we 
needed to all stay in touch and we will meet again in 
the future.  

GwA and ApLd members enjoy the fantastic meal during the 
Region Vi get-together. 
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derek Fell is congratu-
lated by Yvonne Hill, 
president and founder of 
the Roots Heritage Farm 
Project, an urban garden 
on five acres in Ft. Myers, 
Fla. Derek has been 
a volunteer consultant 
helping to create a farmers 
market, community 
education center and 
community supported 
agricultural farm on city land on Martin Luther King 
Boulevard. Surplus produce will go to the local soup 
kitchen.

the insider scoop

penelope O’sullivan is the 
new editor of Coastal Home, 
a regional home, garden and 
lifestyle magazine covering 
coastal Maine, New Hampshire 
and Massachusetts. Visit the 
website, www.coastalhg.com, 
and send story ideas to 
penny@coastalhg.com.

Jeff Lowenfels was named 
the second Asset to the 
Planet by The Liquid Fence 
Company. Jeff is author of the 
book, Teaming with Microbes, 
and garden columnist for the 
Anchorage Daily News. Jeff 
is also responsible for starting 
the GWA Plant A Row for the 
Hungry (PAR) program. He 
embodies The Liquid Fence 

Company ideal of making our planet a little bit better, 
or in Jeff’s case, more than 16 million pounds of fresh 
produce better.            
 If you know a person or organization who makes 
the world we live in just a little bit more inhabitable, 
nominate them to be the next Asset to the Planet! At 
the end of the year The Liquid Fence Company fans, 
followers and readers vote for the year’s favorite 
Asset to the Planet.      

Adrian Bloom received Greenhouse Grower 
magazine’s Lifetime Achievement Medal of 
Excellence award for his pioneering efforts and 
innovations in establishing an international market 
for perennials and his continuing efforts to inspire 
gardeners, sharing his knowledge and creating 
homeowner and demonstration gardens in North 
America and Europe over the past 35 years.

sue Markgraf, GreenMark Public Relations, 
Inc., was selected by Flower Show Productions, 
Inc., to be the media relations counsel representing 
its year-long communications initiatives, including 
for its flagship Chicago Flower & Garden Show. 
(Sue Markgraf contact information: 847.970.9160, 
smarkgraf@greenmarkpr.com)

elvin Mcdonald, Friends Director of the Des 
Moines Botanical Center, has been named Iowa 
Author of the Year by the Des Moines Public 
Library Foundation, and will be honored at a banquet 
Oct. 28 at the Des Moines Downtown Marriott.

Oregon State University is celebrating the 100th 
year of extension services this summer. Recently, 
representatives traveled the state to honor one 
business or group in each county who were 
presented a Community Impact Award. Rose Marie 
nichols McGee accepted the award on behalf 
of Nichols Garden Nursery for making a positive 
difference through innovation, sustainable business 
practices and service to the community. 
 In 2009, Rose Marie and the nursery promoted 
Plant A Row for the Hungry by forming a cooperative 
alliance between the Garden Writers Association 
and the OSU Master Gardeners. Last year, Linn and 
Benton Counties collected several thousand pounds 
of produce to help feed the hungry.

Left to Right (Barb Fick, dan McGrath, Betty Goergen, Rose 
Marie nichols McGee and Keane McGee). 
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sabrena schweyer, APLD, is now a guest 
columnist at The Plain Dealer, Cleveand, Ohio. She 
will answer gardening questions and writing occa-
sional columns as a member of their newly formed 
“Ground Crew.”

http://www.coastalhg.com/
mailto:penny@coastalhg.com
mailto:smarkgraf@greenmarkpr.com
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Allied neWs

Nat’l Register of Big Trees Online
American Forests has launched the online 2011 
National Register of Big Trees. More than 660 
species will be represented. Winning champion 
trees are compiled annually in the National Register 
of Big Trees, organized by American Forests and 
sponsored by The Davey Tree Expert Company 
for 22 years. While the nation’s most avid Big Tree 
hunters are equipped with hypsometers, relascopes 
and lasers, amateur tree hunters can get started in 
their own backyards with sticks and tape measures. 
To learn more about American Forests’ Big Tree 
program, including how to measure a tree and to 
view the 2011 National Register of Big Trees, visit 
www.americanforests.org/resources/bigtrees.

Natural Insect Killer
Captain Jack’s Deadbug Brew kills bagworms, 
borers, beetles, caterpillars, codling moth, gypsy 
moth, loopers, leaf miners, spider mites, tent 
caterpillars, thrips and more. Use on fruits, vege-
tables, berries, citrus, grapes, nuts and ornamentals. 
(www.earthbox.com)

A Smarter Way to 
Weed This Summer
Keep your lawn 
weed-free and 
looking great without 
hours of work leaving 
you with back strain 
from bending and 
sore knees fro 
kneeling. Stand up 
weeders, such as 
Fiskars’ Uproot Weed and Root Remover, are a 
quick and easy way to remove weeds from your lawn 
without bending over or using toxic chemicals. The 
stainless steel claws grab and remove weeds and 
their roots with a simple step and pull motion.
(www.fiskars.com)

Jan s. Ohms, one of the 
Dutch flower bulb sector’s most 
respected elder statesmen, died 
recently after a brief illness. He 
was 85. Mr. Ohms was CEO 
of three American direct mail 
order gardening companies: Van 
Engelen, Inc.; John Scheepers, 
Inc.; and John Scheepers Kitchen 
Garden Seeds, LLC, all of Ban-
tam, Conn. 
 Mr. Ohms married in 1952. Following his service 
in the U.S. Air Force, Mr. Ohms moved his young 
family to Stamford, Conn., and started a private 
flower bulb company, Jan S. Ohms Inc., that sold 
flower bulbs to large private estates up and down the 
eastern seaboard. 
 In the 1970s, Mr. Ohms expanded his business 
when he acquired the fledgling Van Engelen flower 
bulb company. The launch of the famous Van 
Engelen wholesale flower bulb catalog soon followed 
this move. Mr. Ohms ran that catalog with the help of 
his wife Faith. 
 In 1991, Mr. Ohms entered the retail mail order 
business when he bought the John Scheepers flower 
bulb company and its classic Beauty from Bulbs retail 
catalog. It was not only a smart business move, but 
a very personal acquisition, as the company had 
been founded in 1908 by Mr. Ohms’ uncle, John 
Scheepers.
 Today, the Van Engelen and John Scheepers 
flower bulb companies are among the largest 
importers of Dutch flower bulbs in the U.S. Over his 
lifetime, Mr. Ohms is credited with supplying close to 
a billion flower bulbs to botanical, public and private 
gardens across the United States.

   in MemoriamORCON’S New Mail-Back Display
With Organic Control/Orcon’s convenient new mail-
back display (MD-RP6), garden centers and other 
home and garden retailers that can’t or don’t want to 
keep live products in the off-season can now carry 
beneficial insects year-round — and gardeners can 
order them any time. The small-footprint countertop 
display allows retailers to feature Organic Control’s 
popular “good bug” natural gardening solutions 
without the shelf space and extra attention required 
to keep live insects on hand. Many of Orcon’s insects 
are also available in live containers. 
(www.organiccontrol.com)

Proven Winners QR Codes
Have you noticed 
yet the cool QR 
(quick response) 
codes on the 
Proven Winners 
tags? Now, with 
a quick download 
of an app on your 
Smartphone – a 
shopper is able 
to snap a picture 
of the tag and 
get wonderful 
ideas on how to use that Proven Winners variety in 
combinations, see how other people have rated it, 
request a Gardener’s Idea Book, connect with Proven 
Winners on social media and much more. Proven 
Winners is looking at this as an after-purchase tool 
for home gardeners.

www.americanforests.org/resources/bigtrees
http://www.earthbox.com/
www.fiskars.com
http://www.organiccontrol.com/
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Hot off the Press

Cem Akin and 
Leah Rottke, The 
Home Orchard 
Handbook: A 
Complete Guide 
to Growing 
your Own Fruit 
Trees Anywhere 
(Backyard Series), 
Quarry Books, 192 
pages, $24.99. 
Available now. 
Geared toward a 
global audience, The 

Home Orchard Handbook offers basic information on 
the selection, planting and maintenance of fruit trees 
to beginning gardeners. From The Home Orchard 
Handbook, you will learn strategies for choosing your 
orchard’s site; information on plant selection; tips on 
aftercare; and advice on troubleshooting diseases, 
conditions and non-beneficial insects using only 
humane, organic remedies.

Ruth Rogers 
Clausen (author), 
Alan L. detrick 
(photographer), 
50 Beautiful 
deer-Resistant 
plants: The 
prettiest 
Annuals, 
perennials, 
Bulbs, and 
shrubs that 
deer don’t 

eat, Timber Press, 224 pages, 84 color photos, 
paperback, $19.95. Available now. 50 Beautiful 
Deer-Resistant Plants makes keeping deer away as 
simple as choosing the appropriate plant. Instead of 
the typical barriers and fencing, Clausen has chosen 
the 50 most beautiful (and least palatable) annuals, 
bulbs, ferns, grasses, herbs, perennials and shrubs. 
Each plant profile includes a deer-resistance scale, 
tips on growth and care, zone recommendations, and 
gorgeous color photos showing the plant up close 
and in the garden setting. Also includes dozens of 
companion planting ideas.

Cherie Foster 
Colburn and 
Chris wiesinger, 
Heirloom Bulbs 
for Today, art 
by Loela Barry and 
Johan Kritzinger, 
forward by Dr. Bill 
Welch, Bright Sky 
Press, 180 pages, 
hardcover, $34.95. 
Available now. Chris 

Wiesinger introduces you to his ladies through the 
words of Cherie Colburn. Follow along as he rescues 
these timeless treasures from abandoned homes, 
uncovers them in fine English estates, spots them 
in centuries old cemeteries, and delivers them from 
the road-crew’s wrecking ball. Then, get intimate with 
each profiled flowering bulb, learning its personal 
story, likes and dislikes with stunning photography 
and incredible botanical art from South African artist/
landscape architect Loela Barry and photographer 
Johan Kritzinger. Visit historic sites where the bulbs 
have naturalized and called home for decades, and 

even how you can invite them to your home with 
sample landscape plans, growing tips, and step-by-
step living art displays.

pat Crocker, 
preserving: 
A Resource 
Cookbook for 
Home Canning 
and Freezing, 
Harper Collins, 288 
pages, eBook. $27.99. 
Available now. Home 
canning and preserving 
is a time-honored 
practice that many 
people will be trying 
for the first time in the 

months to come, preserving both for the pleasure 
of it and for its inherent economy. Preserving has 
all the information anyone needs to get started, and 
to keep going. This cookbook is practical, focusing 
on simple but effective concepts. Providing both 
safe and detailed instructions, as well as step-by-
step photography and more than 200 recipes, this 
cookbook will be the new home-preserving bible.

How Do I Get My 
Book Listed Here?
It’s simple! Just send detailed information on 
the book or calendar that you authored, edited 
or acted as main photographer, to Editor Carol 
Ledbetter (editor@gardenwriters.org). Please 
include a jpeg, tif or pdf of the book cover.

mailto:editor@gardenwriters.org
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   Welcome to the following new members who joined the association in July and August 2011

neW MeMBers

Continued on page 25

diane Allen
Deep Cut Gardens
Monmouth County Park System
152 Red Hill Rd.
Middletown, NJ 07748
(O) 732.671.6050
(H) 732.685.1521
(F) 732.671.6905
dallen@monmouthcountyparks.com

denise Alleva
362 Washington Ave.
Downingtown, PA 19335
(O) 215.479.0335
(H) 610.873.6228
dallevawriter@verizon.net

Lynn Burris Ferda
Ferda’s Garden Center
1745 State Route 250
Adena, OH 43901
(O) 740.546.4467
(H) 740.546.4358
(F) 740.546.3241
lynn@ferdas.com
www.ferdas.com

Mark delman
PlanterTomato.com
829 Thornwood Dr.
Palo Alto, CA 94303
(O) 408.239.3026
(H) 408.239.3026 
HMDelman@Yahoo.com
http://www.PlanterTomato.com

Rhonda Ferree
University of Illinois
P.O. Box 170
Havana, IL 62644
(O) 309.543.3308
(H) 309.360.4294
ferreer@illinois.edu

Jennifer Foster
Planet Word
49 Keystone Ave.
Toronto, ON M4C 1H3
Canada
(O) 416.691.0850
(H) 416.691.0850
planet_word@hotmail.com
www.lifeonplanetword.
   wordpress.com

Joseph Freeman
2539 S Ainsworth Ave.
Tacoma, WA 98405-3114
(O) 253.678.3608
(H) 253.678.3608
joehort1@hotmail.com

Jamie Gibbs
Jamie Gibbs Associates
120 West 73rd St.
Indianapolis, IN 46260
(O) 917.862.5313
(H) 317.254.2339
jamie@jamiegibbsassociates.com
www.jamiegibbsassociates.com

starr Hawley
Harvest Moon - Indy
1336 E. Washington St.
Indianapolis, IN 46202
(O) 317.780.8070
(H) 317.513.5317
Starrhydro@sbcglobal.net

Margaret Hendershot
1101 Beaumont Centre Ln. #3304
Lexington, KY 40513
(O) 859.621.6929
(H) 859.224.3300
PeggyHendershot@att.net

Rita Henehan
Freelance 

69181 S. River Rd.
White Pigeon, MI 49099
(O) 269.625.0691
(H) 269.625.0691
rchenehan@gmail.com
michigangardenerscompanion.com

Judy Horton
Yates
44 Mid Dural Rd.
Middle Dural NSW, 2158 
Australia
(O) 61297949481
(H) 61296512034
judy.horton@yates.com.au

nicole Kliebert
2768 LA 44
Paulina, LA 70763
(O) 225.772.5777
(H) 225.772.5777
nicole.kliebert@gmail.com

Trudy Kluge
Bright Sky Press
2365 Rice Blvd., Suite 202
Houston, TX 44005
(O) 713.533.9300
(F) 713.528.2432
trudy@brightskypress.com

Tina Koral
Tina Koral Gardens
496 Western Ave.
Glen Ellyn, IL 60137
(O) 630.730.6996
(H) 630.730.6996
tina@tinakoralgardens.com
www.tinakoralgardens.com
www.tinakoralgardens.blogspot.com

Lorelei Laird
3475 Clarington Ave., Apt. 307
Los Angeles, CA 90034
(O) 310.795.7166

(H) 310.795.7166
gardenwriters@wordofthelaird.
com
http://www.wordofthelaird.com/

Helen  Lammers
1780 Hallman Rd.
New Dundee, ON N0B 2E0 
Canada
(O) 519.500.8216
(H) 519.696.3343
hlh@megawire.ca

Jeff Mason
Mason House Gardens
3520 Durham Road #1, RR4
Uxbridge, ON L9P 1R4 
Canada
(O) 905.649.3532
(H) 647.292.0473
jeff@masonhousegardens.com
www.masonhousegardens.com

Kenneth Moore
4700 King Abdullah Univ. 
of Science & Technology
PO Box 3095
Thuwal, 23955-6900 
Saudi Arabia
(O) +966 (0) 2 808 2074
(H) 202.656.4470
ken@expatgarden-er.com
expatgarden-er.com

Craig Morell
Pinecrest Gardens
11000 Red Rd.
Miami, FL 33156
(O) 305.669.6946
(H) 305.710.3364
(F) 305.669.6944
cmorell@pinecrest-fl.gov
www.pinecrestgardens.org

debra  notaro
My Secret Garden 
3N195 Springwood Ln.
Elburn, IL 60119
(O) 630 742.1217
(H) 630.365.6062
(F) 630.365.6068
debbie@m
   ysecretgardenonswl.com
www.mysecretgardenonswl.com
blog.mysecretgardenonswl.com

Karen O’Brien
The Green Woman’s Garden
134 North Ave.
Mendon, MA 01756
(O) 508.473.7273
(H) 508.473.7273
karen@greenwomansgarden.com
www.greenwomansgarden.com

Victoria parsons
602 Ronele Dr.
Brandon, FL 33511
(O) 813.689.2616
(H) 813.689.2616
vnp@vnp.me
www.baysoundings.com

Heather prince
5129 Florence Ave.
Downers Grove, IL 60515
(O) 630.222.6968
(H) 630.663.1530
princeht@sbcglobal.net
fearlessgardening.blogspot.com

Mike Reiber
Axiom Marketing 
Communications
3800 American Blvd., #1275
Bloomington, MN 55431
(O) 952.224.2939
(H) 612.718.1089
mreiber@axiomcom.com
www.axiomcom.com

Jayne Roberts
Roberts Horticultural Sale & 
Service, Inc.
4040 Pleasant Ave., S.
Minneapolis, MN 55409
(H) 612.822.4040
(F) 612.822.4310
hothosta@gmail.com

w. Gary smith
W. Gary Smith Design
1101 East 6th St.
Austin, TX 78702
(O) 512.585.6368
(H) 512.585.6368
wgs@wgarysmithdesign.com
www.wgarysmith.com/design/

Katherine spratt
Dalen Products
700 Dalen Ln.
Knoxville, TN 37932
(O) 865.966.8145
(H) 865.982.8373
(F) 865.671.0720
kspratt@dalenproducts.com
www.dalenproducts.com

elfreda stangland
336 West State St.
Albion, NY 14411
(O) 585.589.1640
(H) 585.589.1640
elfreda.stangland@gmail.com
gardenon.net

susan Thompson
7811 Dogwood Rd.
Germantown, TN 38138
(O) 901.754.5156
(H) 901.754.5156
auntprettyt@comcast.net
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emily Tomlinson
453 West Main St.
Danville, VA 24541
(O) 434.770.0513
(H) 434.770.0513
emilyktomlinson@gmail.com

patti Marie Travioli
Central Michigan University
139 Brooks Hall
Mount Pleasant, MI 48859
(O) 989.774.2384
(H) 810.429.5050
(F) 989.774.3462
travi1pm@cmich.edu
www.cst.cmich.edu/biology/garden/
pattimarie.wordpress.com

stephanie Turner
132 Kinkade Dr.
Greenwood, SC 29649
(O) 864.941.4517
(H) 864.223.4146
stomczy@hotmail.com

suzanne Vargas
MasterTag
9751 US Hwy. 31 N.
Montague, MI 49437
(O) 231.894.5651, ext. 813
(H) 231.750.4145
svargas@mastertag.com

Barbara wartman
4 Bluejay
Irvine, CA 92604
(O) 714.747.7947
(H) 714.747.7947
(F) 949.651.8391
barbara.wartman@gmail.com
www.barbarawartman.zenfolio.com
www.beesandchicks.com

Christy wilhelmi
Gardenerd
12579 Westminster Ave.
Los Angeles, CA 90066
(O) 310.773.4806
(H) 310.773.4806

christy@gardenerd.com
www.gardenerd.com
blog.gardenerd.com

Bonnie wysocki
460 Church St.
Youngstown, NY 14174
(O) 716.696.2291
(H) 716.696.2291
cghortgirl@gmail.com
bonniesbees.blogspot.com/

ALLied MeMBeRs

Lushlife Gardens and 
nursery
Jenkins Farmer
1521 Maple St.
Columbia, SC 29205
(O) 803.386.1866
(H) 803.386.1866
lushbulbs@sc.rr.com

natra Turf
Craig Dick
50602 330th Ave.
P.O. Box 281
Gilmore City, IA 50541
(O) 515.373.6553
craig@natraturf.com
www.natraturf.com

natra Turf
Courtney Tompkins
50602 330th Ave.
P.O. Box 281
Gilmore City, IA 50541
(O) 515.373.6553
courtney.tompkins@natraturf.com
www.natraturf.com

peaceful Valley Farm 
& Garden supply | 
GrowOrganic.com
Autumn Barr-Engstrom
P.O. Box 2209
Grass Valley, CA 95945

(O) 530.272.4769 ext. 127
(H) 530.277.9798
marketingmanager@
   groworganic.com
www.GrowOrganic.com
groworganic.com/
   organic-gardening/blog

stephanie Brown
Peaceful Valley Farm & Garden 
Supply | GrowOrganic.com
P.O. Box 2209
Grass Valley, CA 95945
(O) (530) 272-4769 x127
stephanie@groworganic.com
www.GrowOrganic.com
groworganic.com/
   organic-gardening/blog

st. Lynn’s press
Paul Kelly
P.O. Box 18680
Pittsburgh, PA 15236
(O) 412.466.0790
(H) 412.381.9935
paulk@stlynnspress.com
www.stlynnspress.com

Vermont Organics 
Reclamation, inc.
dba/Vermont Organics 
nursery
Timothy Camisa
599 Shunpike Rd.
Williston, VT 05495
(O) 802.528.8512
(F) 802.528.8514
reclaimvermont@earthlink.net
www.vermontorganics.com

wORX yard Tools
Lauren Gomez
10130 Perimeter Pkwy, Ste. 300
Charlotte, NC 28216
(O) 704.599.3711
(H) 704.599.3711
(F) 704.599.6390
Lauren.Gomez@positecusa.com
www.worxyardtools.com

GwAF scholarship:
Juniors & Seniors majoring in 
Horticulture, Plant Science or 

Journalism

Kathleen Fisher
Memorial scholarship:

All students majoring in 
Horticulture, Plant Science or 

Journalism

http://www.gardenwriters.org/gwa.php?p=gwafoundation/student_scholarships.html

Recipients announced 
by december 22, 2011

Continued from page 25neW MeMBers cont.

http://www.gardenwriters.org/gwa.php?p=gwafoundation/student_scholarships.html
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dates & events

August 9-11
All-America selections (AAs) summer 
Meeting, Hyatt Regency Monterey, Monterey 
Bay, Calif. Learn more about All-America Selections 
and what’s in their plans for the future. Learn about 
the rigorous process that each bedding, flower and 
vegetable entry goes through in the trial gardens. 
(http://www.all-americaselections.org)

August 25-27
Farwest show, produced by the Oregon 
Association of Nurseries), Oregon Convention 
Center, Portland, Ore. Features include a new 
varieties showcase and a new products showcase. 
(http://www.farwestshow.com)

August 26-29
Garden writers Association Annual 
symposium, Hyatt Regency Indianapolis, 
Indianapolis, Ind. (http://www.gardenwriters.org)

August 26-27
speaking of Gardening symposium, North 
Carolina Arboretum, Asheville, N.C. This year’s 
event features speakers on creative design and 
cutting-edge plants. Program topics will explore a 
Dublin urban garden and the great American garden, 
Chanticleer, through their gardener creators. Other 
lectures will include insight into plant exploration and 
development of the new Paul J. Ciener Botanical 
Garden in North Carolina, as well as gardening 
trends including small shrubs in the perennial border. 
(www.ncarboretum.org)

september 13-15
The national Heirloom exposition, The 
Sonoma County Fairgrounds, Santa Rosa, Calif. This 
is a not-for-profit event, and any funds generated 
will be donated back to school gardens and food 
programs. (http://theheirloomexpo.com)

september 17-18
2011 plant sale, sponsored by the Associates 
of The Scott Arboretum, Swarthmore, Pa. In addition 
to a vast array of hard-to-find trees, shrubs and 
houseplants, this year’s sale will feature edible plants 
such as figs and persimmons, unusual broad-leaved 
evergreens, winter flowering shrubs and the rarest of 
rare plants. (www.scottarboretum.org)

september 19-21
GLee show, Birmingham, United Kingdom, NEC 
Birmingham (gleebirmingham.com)

september 28-29
CAnwesT Hort show, Vancouver Convention 
Centre, Vancouver, BC, Canada. Theme: “The Wild 
West” (http://www.canwesthortshow.com/)

OctOber 5-6
Canadian Greenhouse Conference, 
Scotiabank Convention Centre, Niagara Falls, 
Ontario, Canada. 
(http://canadiangreenhouseconference.com)

OctOber 19-20
expo 2011, Toronto Congress Centre, North 
Building, Toronto, Ontario, Canada. Sponsored by 
Landscape Ontario Horticultural Trades Association. 
Expo is the fall buying show for the green industry — 
aimed at garden centers and designers. Focus 
is on new products, trends and display/design. 
(www.loexpo.ca)

OctOber 6-8
AiB symposium & Awards with the theme 
“Capital Ideas,” Doubletree Hotel Crystal City, 
Arlington, Va. 
(http://www.americainbloom.org/Symposium-and-
Awards/Sessions-and-Tours.aspx)

mArch 10-18, 2012
Chicago Flower & Garden show, Navy Pier, 
Chicago, Ill. With the theme “Hort Couture,” a nod to 
the influence of design in horticulture, more than 25 
stylized display gardens will draw from textures and 
colors found in plants and fabrics, as well as alluring 
and beautiful elements found in nature.
(www.ChicagoFlower.com)

mArch 21-25, 2012
san Francisco Flower & Garden show, 
San Mateo Event Center, San Mateo, Calif. This is 
California’s biggest garden show with 25 fabulous 
gardens, a huge Victory Garden, more than 60 
seminars, a cooking stage and a wine tasting garden. 
(www.sfgardenshow.com)

http://www.all-americaselections.org
http://www.farwestshow.com
http://www.gardenwriters.org/gwa.php?p=meetings/program.html
http://www.ncarboretum.org
http://theheirloomexpo.com
http://www.scottarboretum.org
http://www.canwesthortshow.com/
http://canadiangreenhouseconference.com
http://www.loexpo.ca
http://www.americainbloom.org/Symposium-and-Awards/Sessions-and-Tours.aspx
http://www.americainbloom.org/Symposium-and-Awards/Sessions-and-Tours.aspx
http://www.ChicagoFlower.com
http://www.sfgardenshow.com

